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Feed Output Hits Another New High 


PRODUCTION UP 5% IN 1952, 
REACHES 34.4 MILLION TONS 


Greatest Gain Recorded in Southeast, AFMA Notes— 
Turkey, Broiler, Dairy and Beef and Sheep 
é Feeds Show Increases 


CHICAGO — Production and sales 
of manufactured feeds for livestock 
and poultry reached a new ail-time 
high in 1952. 

The American Feed Manufacturers 
Assn., on the basis of statistical tabu- 
lations, has placed the 1952 output 
of the feed manufacturing industry 
at 34.4 million tons, 5% more than 
the 32.8 million tons manufactured 
in 1951. 

W. E. Glennon, AFMA president, 
in announcing the feed tonnage for 
1952, noted that 1952 was the fourth 
consecutive year in which formula 
feed production has set a new record. 

Mr. Glennon said the feed manu- 
facturing industry supplied 27% of 
all feedstuffs, exclusive of roughage 
and pasture, consumed by livestock 
and poultry. 

“Although manufactured feed ton- 
nage showed gains in ali sections of 
the country, the greatest production 
increase was recorded in the seven 
southeastern states,” Mr. Glennon 
said. “The big increase in the use 
of manufactured feeds in this area 
reflects the definite trend toward ani- 
mal agriculture in the Southeast.” 

He went on to say, “Improved feed- 
ing practices, drouth conditions, feed- 
ing ratios and changes in livestock 
and poultry numbers were factors 
affecting the farm use of manufac- 
tured feeds during all of 1952.” 

Beef and sheep feeds showed a 36% 
increase compared to 1951; turkey 
feeds were up 23%; dairy feeds, 12%, 
and commercial broiler feed tonnage 
increased 4%. 

Poultry feed tonnage, other than 
turkey and broiler, showed no change. 
Considering unfavorable egg-feed ra- 
tios and a reduction in the number of 
farm chickens raised, the continued 
total consumption indicates that 
poultry producers used more manu- 
factured feeds, the AFMA pointed out. 

It also was noted that more swine 
producers used manufactured feed, 
since industry sales were down only 
6% despite a 10% reduction in the 


pig crop. 
58.8% Poultry Feed 


Of the total feed tonnage, 58.8% 
was poultry feed of all types, 21% 
was dairy feed, 8.5% was swine feed, 
7.2% was beef and sheep feed and 
4.5% was classed as miscellaneous. 

Of the total tonnage of poultry 
feed, 27% was commercial broiler 
feed, 10% was turkey feed and 63% 
was poultry feed of all other classi- 
fications. 

According to AFMA’s calculations, 
there was a greater increase of feed 
manufactured during the first half 
of 1952 over the same period in 1951, 


as compared to the last six months of 
these two years. 

Tonnage production by years, with 
the percentage of the previous year’s 
output shown in parenthesis, was es- 
timated by the American Feed Manu- 
facturers Assn. as follows in million 
tons: 1948, 25.5 (98%); 1949, 285 
(112%); 1950, 29.1 (102%); 1951, 
32.8 (113%); 1952, 34.4 (105%). 


Record Attendance 
at Midwest Feed 


Meeting Expected 


KANSAS CITY—A record attend- 
ance is in prospect for the Midwest 
Feed Manufacturers Assn. conven- 
tion in Kansas City Feb. 19-20, J. D. 
Dean, executive vice president of the 
association, predicted this week on 
the basis of greatly increased appli- 
cations for hotel reservations. 

Mr. Dean also announced that ac- 
ceptances had been received from 
two expert speakers on the subjects 
of merchandising and personnel se- 
lection. William Griffith, merchandis- 
ing manager for the John Deere Plow 
Co., Moline, Ill., will talk on the cur- 
rent trends in merchandising and 
sales practices. Roy O. Davies, direc- 
tor of personnel for the Western 
Auto Supply Co., Kansas City, which 
operates thousands of retail stores all 
over the country, will have as his 
subject, “How to Start Right and 
End Right in Personnel Selection.” 

Both of these addresses will be pre- 
sented on the second afternoon of the 
convention. A third speaker at that 
session will be James McCain, presi- 
dent of Kansas State College, Man- 
hattan, who will discuss the latest 
developments in the national feed 
milling school. 

On the morning of Feb. 20 the 
first speaker will be an outstanding 
authority on amino acids, Dr. Richard 
J. Block, professor of the New York 
Medical College, New York City. Dr. 
Block will be followed by a nutrition 
symposium moderated by Dr. Damon 
V. Catron, department of animal hus- 
bandy, Iowa State College, Ames. 
Other participants in the panel will 
be Prof. E. L. Stephenson, University 
of Arkansas, Fayetteville; Prof. L. S. 
Pepe, Oklahoma A. & M. College, 
Stillwater, and Prof. Tom W. Dowe, 
University of Nebraska, Lincoln. 

Strictly entertainment will be pre- 
sented at the banquet which will take 
place in the ballroom of the Hotel 


President Feb. 19, according to the 
banquet committee. A floor show will 
be presented following the dinner. 
As previously announced the first 
day’s program includes the first part 
of the nutritional symposium, and 
talks by R. C. Booth, Piper Milling 
& Grain Co., Cedar Rapids, Iowa, 
president of the Grain & Feed Dealers 
Nationa! Assn.; James Browning, De- 
partment of Agriculture, Washing- 
ton, D.C., Dr. W. M. Beeson, Purdue 
University, La Fayette, Ind., and J. 
D. Sykes, Ralston Purina Co., St. 
Louis, chairman of the board of the 
American Feed Manufacturers Assn. 
Bringing the meeting to a finale 
Feb. 20 is the annual cocktail party 
for the association and guests, spon- 
sored by the Kansas City Feed Club. 
SUFFERS HEART ATTACK 
PASADENA—Mrs. Marie Saul, 
wife of Earl Saul, Red River Alfalfa 
Co., Crookston, Minn., is resting in 
a Pasadena hospital following a heart 
attack. Mr. and Mrs. Saul were re- 
turning from the recent convention 
of the American Dehydrators Assn. 
in Arizona by way of California. She 
is staying in St. Luke’s Hospital. 


EMERGENCY HAY ORDERS 
HIT 543,251-TON TOTAL 


WASHINGTON—The U.S. Depart- 
ment of Agriculture reports that hay 
orders received and placed in the 
emergency supply program totaled 
543,251 tons through Jan. 30. Ship- 
ments totaled 41,071 cars. 

Shipments made by states in cars 
were: Illinois 2,175, Iowa 7,096, Mich- 
igan 3,494, Minnesota 8,193, Wiscon- 
sin 19,368, Canada 745, total 41,071. 
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FAVOR BAN ON FEEDING 
RAW GARBAGE TO HOGS 


MADISON, WIS.—The Wisconsin 
Swine Breeders Assn. has gone on 
record as supporting proposed state 
legislation to prohibit feeding of raw 
garbage to hogs. 

Copies of its resolution have been 
sent by the association secretary, 
H. C. Marquardt, to Don McDowell, 
director of the State Department of 
Agriculture, and to heads of the Sen- 
ate and Assembly agricultural com- 
mittees. 

The legislation is proposed as a way 
of fighting such infectious diseases as 
hog cholera, vesicular exanthema, 
trichinosis and erysipelas. 


VACATIONING IN FLORIDA 

BUFFALO — Gerald DuRant, vice 
president, Continental Grain Co., 
Buffalo, and Mrs. DuRant have been 
spending a winter season vacation at 
Fort Lauderdale, Fla. 


USDA Reports Dips in Most 
Farm Commodity-Feed Ratios 


WASHINGTON—Poultry product- 
feed and dairy product-feed price 
ratios were generally lower in Janu- 
ary than they were a month earlier, 
U.S. Department of Agriculture re- 
ports show. 

The hog-corn ratio, however, 
showed an increase, rising from 10.7 
on Dec. 15 to 12 on Jan. 15. The 
ratio on Jan. 15, 1952, was 10.4. 

The Jan. 15 chicken-feed price 
ratio was 6.5, unchanged from a 
month earlier. However, the turkey- 
feed price ratio was down from 8.5 
in December to 83 in January, and 
the egg-feed ratio eased off from 11.4 
in December to 11.3 in January. 

The U.S. milk-feed ratio for Janu- 
ary was 1.32, compared with 1.38 in 
December. The butterfat-feed ratio 
for January was 21.3, compared with 
21.6 in December. 

In addition to the U.S. chicken- 
feed ratio, USDA this month re- 
ported ratios for farm chickens and 
broilers specifically. The US. ratio 
for farm chickens was reported at 


5.7 and the broiler-feed price ratio 
at 5.2. USDA pointed out that these 
new ratios are not comparable with 
previously published  chicken-feed 
price ratios. 

USDA noted in the current Agri- 
cultural Prices report that the poul- 
try and egg price index at 218 on Jan. 
15 was 3 points below the December 
level, but 18 points above a year 
earlier. Turkey and egg prices de- 
creased, and an increase in farm 
chicken prices only slightly more 
than offset a decrease in broiler 
prices. 

The index of dairy product prices 
declined 4%, from 309 in December 
to 296 in January. Led by an increase 
in the price of hogs, the meat animal 
index at 303% of the 1910-14 aver- 
age in January was 4% above De- 
cember. 

USDA said feed prices on Jan. 15 
were moderately below those of a 
month earlier and substantially be- 
low those of a year earlier. The feed 
price index, at 244, was 1% below 
that of mid-December. 
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Program for More Research 


a addressing a meeting of the Midwest Barley Improvement Assn. re- 
cently, President Fred Hultz of North Dakota Agricultural College 
announced that the Land-Grant colleges and other interested groups have 
joined forces in an attempt to secure an adequate agricultural research pro- 
gram. When the joint program is formulated it will be presented to the 
committees on agriculture in the two houses of Congress, and strongly organ- 
ized backing will be sought for its consideration. 

The colleges in this project also should have the support of every organi- 
zation allied with agriculture, of every industry dependent upon agriculture 
for its development and prosperity, and of all individuals in those industries. 
Research in agriculture has been neglected, especially in marketing and 
utilization channels. Comparatively enormous—even exorbitant—sums of 
money have been appropriated and spent by the federal government for 
agricultural programs having political overtones; considerable money has 
been spent, with good results, in agricultural research along production 
lines. More needs to be done in connection with the latter, however, and 
far more is needed in widening markets and aiding distribution. 

Savings in expenditures could very properly be made in some of the 
political aspects of farm legislation. This suggestion will not be popular 
with some congressmen and others in Washington, but well organized and 
persistent pressure should accomplish results, which is why President Hultz’ 
announcement of a cooperative approach is important. 


* * 


R. HULTZ quoted from a recent editorial in Country Gentleman titled 
“The First Order of Business for 1953,” as follows: 

“Another missing part is research to expand the uses and markets for 
agricultural products. This ought to have been one of the prime aims of the 
farm program. But the fact is that research has been starved while millions 
have been spent for purposes of little or no lasting benefit. In the same 
year that $175 millions were tossed away in a futile effort to support 
potatoes, the total expenditure for all farm research, federal and state, was 
only $81,500,000. Meanwhile industrial research scientists have been making 
great strides in the development of synthetic substitutes for some farm 
products, thus reducing the agricultural market. 

“It is time the farm program made a place for this powerful potential 
aid to agriculture (research). When scientists can find 25 new uses for what 
was a waste oil fleld gas, there certainly must be untold new uses for the 
vast supply of raw materials produced by farming. And these still-to-be- 
found uses would mean new markets and a broader base for farm prosperity.” 


* * 


UR government has been extravagant in many ways in recent years, 

and most of us want to sce less, rather than more, money spent. But 
the extravagance has not been in such practical and profitable things as 
research in agriculture. In fact, the U.S. Department of Agriculture has 
not participated in the increase in federal expenditures to the extent that 
most of the other federal departments have done. H. Carl Andersen, Minne- 
sota congressman, has pointed out that appropriations for the USDA for 
the current fiscal year which ends next June 30 are 32% smaller than the 
amount voted for the department in 1940. In contrast, appropriations for 
the state department have increased 1380% since 1940, for labor 1000%, 
for commerce 900% and for the treasury 749%. 

Figures from the USDA show that research for agriculture is getting 
but a trifle over 4% of the total spent by that department. The research 
agencies are receiving only 0.37 of 1% of the nation’s gross income from 
agriculture. 

Dr. Hultz also points to the spectacular profit that results from effec- 
tive research. For instance, weed killers have been responsible for an in- 
creased agricultural production amounting to $150 millions each year, which 
is about 1,000 times the amount spent for research on the subject. 

The small amount made available for research is illustrated by the 
fact that the total spent for a year of research on stem rust is equal only 
to the cost of two jet motors for a B47 bomber, yet the 15-B strain of rust 
which has shown up in the past couple of years is a dangerous threat to 
the nation’s bread supply. 

Feed men mostly do not need to be convinced of the gains in produc- 
tion and profits that can result from research. They have had impressive 
@irect evidence of its value in the many important nutritional discoveries 


of their own business lifetime. Fundamental research is a proper function 
of government and its institutions, for it must be done on a large scale and 
the profits are shared by the whole country. The Land-Grant colleges are 
right in placing their joint strength behind a drive to widen and strengthen 
agricultural research, and it is certain that they can count on the added 
support of feed industry organizations. 


FEEDSTUFFS 
FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE 


Formula feed business was. generally slow this week, with some areas 
indicating that trading was even slower than in previous slack periods. 
Demand was light in all areas and was off considerably in some sections. 
Unseasonably warm weather in some areas acted to limit business. Prices 
were down and many buyers, not wanting to be in a long position, assumed 
a waiting attitude and were holding off in their purchases. Operations were 
cut back further at some plants. Although business continued slow, feed men 
were looking forward to a spring upturn in trade. Formula feed prices were 
reported lower this week, reflecting declines in millfeed, soybean meal and 
other ingredient prices. The index of wholesale feedstuffs prices dropped 4.8 
points to 245.9, and the feed grain index declined 5.6 points to 221.9 in the 
week ended Feb. 4, the Production & Marketing Administration market news 


service reported. (Ingredient details on pages 74-77.) 


Northwest 


Formula feed business _ slipped 
sharply in the Northwest this week 
following a period of fairly good 
trade. Manufacturers attributed the 
slump to uncertainty surrounding in- 
gredient and grain market declines. 

Poultry feeds were the only cate- 
gory that held up in demand, most 
manufacturers said. Starter business 
provided a fairly good volume for 
some firms, although others stated 
that the pick-up in this business was 
still developing slowly. Laying mash- 
es remained in fairly good call. 

Hog supplements, dairy feeds and 
beef cattle feeds dragged. 

Attitudes concerning prospects for 
improved sales in the next few weeks 
varied considerably. Some concerns 
noted that applications for turkey 
financing operations appeared a great 
deal lighter than usual for this time 
of the year. Also, reports from hatch- 
eries concerning bookings of chicks 
were very spotty, with only a few 
reporting the usual volume of orders 
on hand for early February. However, 
some sales managers were confident 
that a seasonal upswing would de- 
velop shortly. 

Operations were trimmed at some 
plants late this week as orders fell 
off, and backlogs were down sharply. 
In most cases, though, two-shift op- 
erations were maintained for five 
days, with volume trimmed some- 
what. 

Declines in ingredients, notably 
soybean oil meal and millfeed, per- 
mitted cuts in formula feed price 
lists of $3@4 ton. 


Southwest 


Formula feed manufacturers in the 
Southwest again had very little to 
cheer about this week as demand 
generally dropped further off from 
last week’s slow pace. 

While the prospect for immediate 
improvement was not good, morale 
was buoyed up by assurance this is 
always a slow time of the year and 
that a better trend should develop in 
a few weeks. 

Some look for good chick feed busi- 
ness on the theory more farmers will 
venture into this field to offset cat- 
tle Idsses and help take up the slack 
in income from the lower trend in 
farm prices. Broiler feeds moved bet- 
ter this week as more producers were 
holding broilers off the market. 

The cattle feed situation remained 
poor as producers either liquidated 
or tried to get by with as little feed 
as possible. Mild weather and uncer- 
tainty over political developments al- 
so were belteved to have figured in 
the dul] trend. 

Most plants operated on a five-day 
schedule, but no overtime was re- 
ported and one manufacturer laid off 


a night shift. Prices generally were 
quoted 50¢@$2 ton lower, reflecting 
the easier course of ingredients. Hogs 
were slightly firmer this week. 


Central States 


Another very draggy period was 
experienced for feed manufacturers 
in the central states area this week. 
The unseasonably warm weather con- 
tinues, cutting down considerably on 
the demand for formula feeds. 

Manufacturers believe another 
chief contributing factor for the slow 
demand is that prices are down con- 
siderably for broilers, hogs and gen- 
erally all types of livestock. Feeders 
are entering the market only on a 
hand-to-mouth basis. 

Mixers in the area have no order 
backlogs, although miost of them are 
operating four to five days a week. 

Feeders also seem to be waiting to 
see what the new administration’s 
farm policy will be before entering 
the market. 

Most feed manufacturers feel that 
demand should improve during March 
and sooner if colder weather arrives. 


Ohio Valley 


The President's message to Con- 
gress this week, the sharp downward 
trend in meat prices and continued 
unseasonable weather have combined 
to further decrease sales of formula 
feeds in the Ohio Valley. Everyone, 
especially the farmers, seem to have 
assumed a waiting attitude, especial- 
ly with respect to the price contro] 
program. 

Everyone in this area believes most 
price controls will be lifted in the 
near future, and they foresee this as 
having an unsettling effect on prices 
of ingredients until the law of supply 
and demand can bring about adjust- 
ments which will have to be made 
when government controls no longer 
are in effect. 

Pending this reversal of the control 
program, it is to be expected that 
farmers will be buying formula feeds 
only on a hand-to-mouth basis and 
will be substituting available farm 
products insofar as possible. 

The weather is a factor which may 
well be helpful in this direction, for 
temperatures throughout the valley 
were continuing well above normal 
this week. It would require only a few 
days of steady temperatures in the 
60’s to start new grass in pastures. 

The generally unsatisfactory situa- 
tion again depressed prices 60¢@$1 a 
ton this week, although most manu- 
facturers continued operations at 
about 60% of capacities in efforts to 
work off current stocks of ingredi- 
ents. If prices are to continue a 
downward trend, the manufacturers 
want to be prepared, insofar as pos- 

(Continued on page 78) 


4 
— 
| t 
| 


aseas 


FEEDSTUFFS, Feb. 7, 19533 


Over feed manutacturers 
solve many their problems 


flavoring and palatability control 


SS 


Stoc-Joy “A-M” is a combination of natural ingredients which pro- 
vides a taste-tested, all-purpose palatability factor for all types of 
formula feeds, mineral feeds, vitamin supplements, medicinal prod- 
ucts and other products where lasting palatability is required for 


animals and birds. 


At the F.C. A. Research Laboratories specific palatability and flavor 
problems are being solved daily and other research chemists find 


complete collaboration. 


you, too, have some today’s 
complicated feed palatability and flavor 
oroblems...a call may prove profitable 


for you also. 


free sample—of Stoc-Joy “A-M” Flavor for standardizing and controlling the palatability 
. of your feed products will be sent on request. 


FLAVOR CORPORATION OF AMERICA, FARM FEED SALES DIVISION 


Dept. FX-23, 3037 NORTH CLARK STREET, CHICAGO 14, ILLINOIS 
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Delay Seen in Removal of Price 
Controls on Feeds and Ingredients 


By JOHN CIPPERLY 
Feedstaffs Washington Correspondent 


WASHINGTON — Office of Price 
Stabilization officials indicated this 
week that it may be several weeks 
before price controls are removed 
from feeds. 

Although the new administration 
has already launched its decontrol 
program for most civilian goods and 
commodities starting with meats, of- 
ficials of the price agency food divi- 
sion told Feedstuffs that they be- 
lieved it would be several weeks be- 
fore they removed the price orders 
covering feed ingredients and manu- 
factured feeds. 

The officials said the agency de- 
control policy would be aimed pri- 
marily at product and commodity 
groups which are clearly selling well 
below ceilings. High on the decontrol 
priority list were meat, as noted 
above, and a wide group of consumer 
goods items. 

It was also revealed that the gov- 
ernment would drop wage controls. 


Seek Orderly Decontrol 

The delay in moving promptly to 
kill controls on manufacttired feeds 
seems to arise from the agency’s de- 
sire to proceed on the decontrol pro- 
gram in an orderly manner. First 
the officials would group products 
and commodities least likely to bulge 
after a decontrol action. Then they 
would go on to the next least ‘sensi- 
tive group. 

This means, according to. their 
judgment, that feeds and feed in- 
gredients will not be released for 
at least several weeks. 


SPECIAL LIQUID CURBAY 


MOLASSES DISTILLERS 
CONDENSED SOLUBLES 
from yeast fermentation. 


‘Available at low cost from 


“Orleans and Baltimore 
tank cars or drums. 


‘special interest to 
and driers” as source 
extra growth factors® 


Call or Write 


*Reg U.S. Pat. Off 
Alt Chemicals Co. 
Division of National 
Distillers Products 
= Corporation 
120 Broadway, New York 5, N. Y. 
Branches in all Principal Cities, 


When informed of this contem- 
plated schedule of action, former 
government officials familiar with 


price contro] techniques said it was 
absurd to think that decontrol can 
be paced by the price authorities. 
They predict that once officials pull 
the plug at any one point in the 
control system, they had better be 
prepared to move promptly right 
across the board since it is doubted 
that the economy will stand still for 
any slow-motion operation. 

When OPA broke up, it was 
thought at that time that some simi- 
lar pattern of orderly decontrol 
could be devised. In no time at all 
it was found that the economic 
tem would not accept the further 
artificiality of a part-free, part-con- 
trolled price system, and OPA had 
to move gingerly to rid the country 
of its price restraints. 


SySs- 


No Problems 

In regard to manufactured feeds 
and ingredients, there are no price 
control problems since virtually every 
one of these products is currently 
selling well below any actual or po- 
tential ceiling. 

The government move seems to be 
falling into the decontrol pattern 


recommendations made several weeks 
ago by the assistant price director, 
Edward F. Phelps, who recommended 
that certain broad decontrol actions 
be taken immediately and that the 
remaining price restraints be limited 
to a few selected items which are 
clearly defense connected and not di- 
rectly related or connected with the 
civilian economy. 

Once that step had been taken 
Mr. Phelps believed that the new ad- 
ministration could confer with con- 
gressional leaders over the desirabil- 
ity of setting up a new law under 
which the chief executive would be 
granted stand-by authority to act in 
event of any further inflationary out- 
break but retaining controls of scarce 
or strategic materials going into de- 
fense programs for the immediate 
future or at least until the peak of 
defense rebuilding had been reached. 

On the basis of opinions of former 
price contro! officials it must be con- 
cluded that the orderly decontrol 
plan of the present price officials will 
crumble rapidly after the meat, con- 
sumer goods and wage decontrol or- 
ders are issued. The schedule called 
for the issuance of those orders by 
the end of this week. 


First Regional Credit Session 
Reveals Interest in AFMA Plan 


MINNEAPOLIS—Sincere interest 
in the drive for sound credit practices 
in the feed was evident at 
the first of a series of regional meet- 
ings dealing with credit and financ- 
ing problems and arranged by the 
American Feed Manufacturers Assn. 

A total of 70 representatives of 38 
feed manufacturing companies were 
present at the discussion session Feb. 
6 at Hotel Radisson. Included in the 
group were men representing sales 
departments, including executives of 
a number of the larger companies, 
credit officials and bankers. Feed men 


industry 


from Illinois, Wisconsin, Iowa and 
Nebraska attended, along with a good 
representation of Minnesota feed 
manufacturers. 

J. D. Sykes, Ralston Purina Co., 
chairman of the AFMA board, and 
W. E. Glennon, president, presented 


the recommendations of the associa- 
tion aimed at improving credit pracr 
tices (Feedstuffs, Jan. 24, 1953, pages 
1 and 69). Several of the feed men 
present expressed their approval of 


LAMAR, COLORADO 


Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 
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only NOPCO 


brings you. 


the program and offered suggestions 
for implementing the drive. 

The AFMA’s efforts in this direc- 
tion were described as a major in- 
dustry task, probably even more im- 
portant than the AFMA drive several 
years ago to eliminate the prdctice 
of accepting long-term feed bookings 
with prices protected against de- 
clines. 

Time for a Change 

“It is time for the sounder element 

in the feed industry to slow down,” 


Mr. Glennon declared. “The ‘easy 
money’ days in farming are about 
over.” 


While emphasizing that credit ar- 
rangements set up on a sound basis 
have been an important factor in 
building up feed volume through 
backing of turkey and broiler opera- 
tions, Mr. Glennon described how 
financing deals have grown to the 
ridiculous point of guaranteeing 
profits to growers. 

“Loose credit is destructive,” he 
continued. “It kills thrift and initia- 
tive among producers and destroys 
the confidence of bankers in the feed 
indistry. If you don’t have a good 
credit man, get one, and then start 
selling feed—not credit.” 

State and regional poultry, turkey 
and cooperative marketing organiza- 
tions have been informed of the 
AFMA drive to improve the situation, 
Mr. Glennon reported. Officials of 
some of the national poultry and tur- 
key organizations already have given 
their approval of the program, he 
noted. 

Additional meetings are scheduled 
for Feb. 11 at Hotel DuPont, Wil- 
mington, Del., Feb. 12 at the Parker 
House in Boston and Feb. 13 at Hotel 
Statler in Buffalo. Others are tenta- 
tively planned for Cincinnati, Atlan- 
ta, Kansas City, Ft. Worth, Denver 
and San Francisco, Mr. Glennon an- 


nounced, so that manufacturers 
throughout the country will be in- 


formed of the program. 

Walter Jones, Vitality Mills, Chi- 
cago, was the first of the manufactur- 
ers present at the meeting to eChress 
approval of the plan. If he were to 
suggest any change in the recommen- 
dations of the AFMA he said, it would 
be to make them even more strict. 

W. G. Mathiascheck, Bocke Feed 
Co., Des Moines, suggested that some 


sort of industry rules could be de- 
vised for issuing feeder contracts. 

E. D. Griffin, Allied Mills, Inc., Chi- 
cago, commented that some overly- 
generous credit arrangements have 
been made on the basis of unverified 
reports of a competitor offering a 
plan that a manufacturer felt he must 
match. 

In many cases, he said, checking on 
these rumors and determining that 
they were not true could have saved 
some manufacturers considerable 
risk. 

“If credit isn’t sound for a banker, 
it isn’t sound for a feed manufactur- 
er,” Mr. Griffin said. 

Further discussion brought out the 
suggestion that it would be wise to 
have salesmen make more frequent 
reports on their customers to watch 
for credit danger signs. The necessity 
for doing this, it was pointed out, 
would make salesmen more cautious 
in their dealings. 

The difficulty in getting financial 
statements from dealers and grow- 
ers was discussed also and the point 
made that insistence on statements 
forced dealers to keep better rec- 
ords and improve their general busi- 
ness management. 

The criticism which the feed indus- 
try has been subject to for financing 
“in and outers” which resulted in ex- 
cessive supplies of some poultry prod- 
ucts also was a major point brought 


out. Richard L. Kathe, director of 
the AFMA agricultural service divi- 
sion, warned that unsound credit 


could lose for the industry the con- 
fidence it has been building up among 
farmers for years. 

C. B. Anderson, vice president, 
General Mills, Inc.; Robert Scharf, 
Cargill, Inc., and Rubert Lindholm 
of the Minneapolis Retail Credit 
Assn., also spoke during the after- 
noon session. Mr. Lindholm and Mr. 
Scharf explained the operations of 
the regional feed credit organizations 
now in existence. 

Graydon McCulley, 


Maple Plain, 


Minn., turkey grower and president 
of the Minnesota Turkey Growers 
Assn., was one of several poultry pro- 


ducers present. He emphasized that 
feed people have a key part in help- 
ing to control the supply and profit- 
ableness of turkey raising. ‘“Those of 
us who have an equity in our farms 
and in our operations do not like to 
see disastrous market conditions de- 
velop as a result of someone else, 
who has no equity, or anything but 
the idea, put into the turkey busi- 
ness by a feed company,” he said. 


STERWIN CHEMICALS, INC., 
* HAS CANADIAN COMPANY 


WINDSOR, ONT.—Stervein Chemi- 
cals, Inc., has announced organiza- 
tion of a new company in Canada, 
known as Sterwin Chemicals of Can- 
ada, Ltd. In order to “serve more effi- 
ciently and economically” the firm’s 
business in Canada. P. Val. Kolb, 
president, said that headquarters for 
the new organization have been es- 
tablished at 1019 Elliott St. W., the 
home of Sterling Drug Mfg., Ltd. 

Sterwin products will be stocked at 
warehouse tepots at Ft. Erie, Winni- 
peg and Montreal in addition to 
Windsor. 

The company manufactures a com- 
plete line of formula feed supple- 
ments, vitamin products and custom- 
blended concentrates. 
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Record Crowd Hears College, 
Industry Men at Kansas Meeting 


MANHATTAN, KANSAS — The 
standing room only sign was hung up 
early at the eighth Kansas Formula 
Feed Conference as more than 500 
persons registered for the recent two- 
day meeting. 

The presence of feed dealers, manu- 
facturers, members of allied indus- 
tries, farmers and research workers 
pushed the total attendance to a new 
high. 

The conference, held Jan. 13-14 at 
Kansas State College, included talks 
on feed supply problems, feed indus- 
try problems, various aspects of nu- 
trition research, quality control in 
feeds and feed formulation. 

Prof. F. W. Atkeson, head of the 
department of dairy husbandry, was 
general chairman of the conference 
which was sponsored jointly by the 
college, Kansas State Board of Agri- 
culture, Kansas Grain, Feed & Seed 
Dealers Assn. and the Midwest Feed 
Manufacturers Assn. 

O. E. Case, secretary-treasurer of 
the Kansas Grain, Feed & Seed Deal- 
ers Assn., presided at the opening 
session on Tuesday morning. The ses- 
sion was opened with a talk by C. 
Peairs Wilson, assistant director, 


Kansas agricultural experiment sta-: 
tion. The talk was followed by exhib- 
its pertaining to feeding. The morn- 
ing session ended with a noon lunch- 
eon. 

Adverse Conditions 

In his speech, “Livestock-Feed 
Balance,” Mr. Wilson brought out 
some of the adverse conditions fac- 
ing Kansas livestock growers and 
feeders during the year just ended. 
He told how Kansas farmers, as well 
as those in other states hit by the 
drouth this summer, were caught with 
a large number of livestock and a 
shortage of pasture, corn, hay and 
grain sorghum. 

Mr. Wilson said that the resulting 
unbalance of livestock and feed left 
the Kansas farmers with two major 
alternatives. One was the shipping in 
of feed from areas of adequate pro- 
duction which is very expensive, par- 
ticularly if that feed was roughage 
wluch is bulky. Another alternative 
was the reduction of herds. Mr. Wil- 
son warned that this could be much 
more serious and far-reaching than 
one would first imagine. 

Herd reduction in many cases in- 
volved the close culling of breeding 
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stock; and “when foundation stock 
must be sold, years of effort in breed- 
ing and management may be lost.” 
And the feeder’s loss would in turn 
be transferred to the commercial 
feed manufacturer. Mr. Wilson em- 
phasized that “no business can pros- 
per in the long run unless its custo- 
mers also prosper.” 


Solution Offered 


He offered a solution to the feed- 
ing problem as it exists at present, 
but the solution will require the 
cooperative efforts of livestock pro- 
ducers, colleges, the feed industry 
and other allied industries. It in- 
volves (1) the determination, dissem- 
ination, and practical use of the best 
possible information about feed and 
feeding; and (2) the institution of an 
“ever normal silo” program that 
would enable farmers to carry feed 
reserves from years of abundant pro- 
duction into years of shortage, thus 
maintaining a constant supply of 
feed from year to year. 

Mr. Wilson charged the feed in- 
dustry with the responsibility of car- 
rying out the assignment of (1) get- 
ting acquainted with and passing onto 
the customers the accurate, timely 
and practical feeding information; 
and (2) encouraging the production, 
use and conservation of home-grown 
feed reserves. With the accomplish- 
ment of these two points, he told the 
convention, farmers will prosper, live- 
stock will increase, and the feed in- 
dustry will have a healthy growing 
market. 

Industry Problems 

In a_ speech, “Industry Prob- 
lems,” delivered by Guy L. Coop- 
er, Jr., president of the O. A. Cooper 
Co., Humboldt, Neb., and president 
of the Midwest Feed Manufactur- 
ers Assn., the assembly was ad- 
vised that “the formula feed indus- 
try consists not only of feed millers, 
but also allied industries, college and 
laboratory research workers, and 
those persons supplying the ingre- 
dients to the manufacturers. With 
that association of groups in mind, 
Mr. Cooper stressed the “extreme 
importan¢ge” of effective cooperation 
between those groups. “At the same 
time,” he said, “the fier of each 
group is clear-cut.” Reswarch ites with 
the college while the practices} = pli- 
cation of that research lies vim both 
the colleges and industrx 

Mr. Cooper, in introducing “Indus- 
try Problems,” releted a story of six 
blind men “seein, an-elephant for 
the first time. Each man touched a 
different part of the elephant, thus 
getting a different impression of the 
animal. Although each man was right 
in the manner of his observation, each 
was also wrong in that he did not 
heve a complete picture of the ani- 
mal. Just so, Mr. Cooper said, is each 
person in the feed industry likely to 
consider the problems directly fac- 
ing him as the problems of the indus- 
try as a whole. 

To get away from this personal 
contact with industry problems, Mr. 
Cooper advised that the industry 
should go to the customers and the 
allied services for an overall picture 
ol the faults of the industry. 

But no matter what the problem 
or in what department it occurs— 
whether sales, production, mainte- 
nance, managerial, procurement, or 
others—it is up to top management to 
set the example in overcoming the 
obstacles by correct thinking and 
acting. For, stated Mr. Cooper, 
whether consciously or unconsciously, 
top management is copied in each de- 
partment. The top level ethics must 
be sound, else the ethics of subor- 
dinate departments will be of a simi- 
lar level, and moral] decay will beset 
the organization. He reminded the 
group that a customer is not a “suck- 
er” but a man to do business with, 
an employee an individual to be paid 


a wage that is an incentive for better 
production. 

In conclusion Mr. Cooper encour- 
aged good-will between the colleges 
and industry; between labor and 
management; and between manage- 
ment and labor. He urged industry 
to finance college and experiment 
station work so that the research 
and cooperative good-will might help 
the industry to produce more and bet- 
ter products for the consumer. 


Quality Control 

In his talk, “Quality Control in 
Commercial Feeds,” Loren V. Burns 
of the department of flour and feed 
milling industries, pinpointed quality 
control as one of the big problems 
that accompanied the formula feed 
industry in its climb from “a mixing 
service to combine ingredients” into 
its present role as “an industry which, 
by a complex scientific operation, puts 
nutrition in the bag.” 

Mr. Burns subdivided quality con- 
trol into three techniques: the first, 
ingredient acceptance tests, assess the 
nutritional value of the ingredients; 
the second, process control tests, in- 
sure that the qualities originally in 
the ingredients are maintained or 
heightened during the processing; the 
third technique, product acceptance 
tests, enable the industry to make 
sure that its final product has the 
taste and nutritional value that the 
customer needs for his feeding pro- 
gram. 

Mr. Burns emphasized that there is 
no cover-all test that will evaluate 
the feed value of a product. He said 
there are many different tests all of 
which must be performed. In general 
these tests are classified as physical, 
chemical, biochemical, microbiological 
and biological. 

Mr. Burns stated that any mill can 
carry out physical tests which in- 
clude evaluation of color, odor, den- 
sity and size of particles. 

Chemical testing requires a quali- 
fied chemist to perform or supervise 
work carried out in a laboratory. 
Most large mills maintain their own 
laboratories; whereas small mills re- 
sort to commercial laboratories; but 
wherever testing is done, it is a nec- 
essity. 

Biochemical and_ microbiological 
tests call for extensive laboratories 
and highly skilled personnel. This type 
of testing evaluates the types and 
amounts of amino acids and vitamins 
present in the feeds. 

Biological tests are the final measure 
of the worth of the feed in that they 
measure certain factors, known or un- 
known, which cannot be evaluated 
more simply. This testing can be car- 
ried out on the products mixed into 
various formulas, or it may be car- 
ried out under normal conditions on 
the farm. 

Mr. Burns stated that a quality 
control program is an absolute nec- 
essity in a modern feed plant; for 
only when the proper ingredients are 
processed uniformly and correctly can 
the industry produce a larger volume 
of a better product that will result in 
increased consumer acceptance and, 
in turn, in increased profits. 


Cattle Supplements 


Dr. Wise Burroughs of the depart- 
ment of animal husbandry, Iowa 
State College, Ames, presented in- 
formation on the use of corncobs as 
feed for cattle in his speech, “Cattle 
Supplements and Rumen Micro-or- 
ganisms.” 

Dr. Burroughs told of the concept 
in feeding of furnishing proper nour- 
ishment to rumen micro-organisms 
so that they might, in turn, perform 
certain activities that are reflected 
in efficient liveweight gains of the 
cattle. 

In explaining the importance of 
rumen micro-organisms, Burroughs 
told how these organisms, when prop- 
erly nourished, are capable of cellu- 
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lose digestion (utilization of rough- 
age); they also convert non-protein 
nitrogen or low-quality proteins into 
useful protein and supply B vitamins 
to the cattle and contribute certain 
organic acids for animal nutrition. 
What other contributions may be 
made by these rumen-microorganisms 
have not been fully shown yet, Bur- 
roughs s@id. 

According to Dr. Burroughs, these 
micro-organisms require an energy 
source, nitrogen or proteins, phos- 
phorus, sulfur, trace minerals and 
certain unidentified factor(s). These 
nutrients may come either totally or 
in part from roughage and grain or 
from supplements fed the cattle. 

Dr. Burroughs said the energy 
source may be grains, roughage, or, 
in the case of high-roughage feeding, 
from concentrates such as grains, 
molasses or even oil meals. Apparent- 
ly optimum rumen fermentation re- 
quires at least 10% protein in cattle 
rations; non-protein nitrogen can 
furnish one-third ef the protein re- 
quirements. 

Except for phosphorus, sulfur, and 
trace elements, the mineral needs of 
rumen micro-organisms are not too 
well understood. The same is true of 
the unidentified factors. 

The speaker cited specific experi- 
ments in which proper “rumen bug” 
nourishment enabled cattle to show 
good gains on rations including a 
full feed of ground corncobs. How- 
ever, he pointed out some flaws in the 
designs of some experiments in which 
good quality roughage and grains 
were supplemented. He stated that 
more information was needed before 
definite conclusions could be reached 
concerning the supplement required 
under various conditions of feeding. 
He did conclude that future supple- 
mentation apparently must be ad- 
justed to the specific needs of the par- 
ticular animals. 


Turkey Poult Nutrition 
Dr. J. R. Couch, department of 
biochemistry and nutrition and poul- 
try husbandry, Texas A & M College, 
gave a talk on the “Recent Develop- 
ments in Turkey Poult Nutrition.” His 
paper dealt with the research find- 
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ings from the laboratories at Texas 
A & M. 


Turkey poults require 28% protein 


in their feed for best growing re- 
sults. The source is very important 
because the protein must supply the 
11 essential amino acids. Soybean oil 
meal is the most popular; when com- 
bined with corn and milo, it seems 
to meet the amino acid requirements. 
Methionine, one of these essential 
amino acids, produces an increase in 
growth and an increase in feed effi- 
ciency when added to turkey starter 
rations up to eight weeks of age. At 
Texas A & M methionine showed best 
results when fed with distillers’ dry 
solubles and an antibiotic. The level 
used in this work was % of 1%. 

Dr. Couch stated that the feed effi- 
ciency and the weight of the bird can 
be correlated directly with the energy 
content of the feed. Seemingly, the 
turkey can digest only a small degree 
of fiber; so the work has been car- 
ried out on birds fed a high energy- 
low fiber content. 

Dr. Couch listed some of the min- 
eral and vitamin requirements in the 
nutrition of growing turkey poults. 
These minerals should be supplied: 
Calcium, 2%; phosphorus, 1%; salt, 
%%, and manganese sulphate % to 
1% Ib. a ton of feed. As for vitamins, 
vitamin A should be supplied at the 
rate of 4,000 I.U. a Ib. of mixed feed; 
vitamin A can come from fish oils or 
the stable sealed-in vitamin A con- 
centrates. Carotene, a source of pro- 
vitamin A, may come from dehydrat- 
ed alfalfa; yellow corn is another 
provitamin A source. 

Vitamin D is required by poults and 
should be supplied at the rate of 600 
I.C.U. per pound of feed. Fish liver 
oil is the prime source. 

Riboflavin, in the amount of 4 gm. 
a ton of feed is deemed necessary. The 
presence of riboflavin prevents the 
condition known as “curled toe pa- 
ralysis.” 

Pantothenic acid, although it oc- 
curs widely in natural feedstuffs, 
quite freequently is deficient in poults 
kept under field conditions. At Texas 
A & M 10 gm. of pantothenic acid a 
ton of feed were always added to 
the ration. 

Niacin seems to be required at the 
rate of 40 gm. a ton of turkey starter 
feed. The pure vitamin may be added 
or it may arise from tryptophane, an 
amino acid, Dr. Couch said, High 
energy formulas, or feeding of corn, 
necessitates increased amounts of 
niacin. 

Choline is usually required in the 
ratio of 900 mg. a pound of feed. 

Vitamin B, should be added to 
poult rations at the rate of 5 mg. a 
ton of feed. B,, may be carried over 
to a poult from the hen through the 
egg, but this process is not always 
dependable, so enrichment with By» 
should be practiced. 

Dr. Couch showed that the addi- 
tion of antibiotics such as penicillin, 
aureomycin, streptomycin and terra- 
mycin, can increase growth and feed 
efficiency as much as 25%. Aureomy- 
cin, terramycin, and bacitracin should 
be added at rates of 10 gm. a ton, 
penicillin at 4 gm. a ton, he said. 
Combinations of antibiotics may be 
more effective than one individual 
compound, he said, but proof of this 
in poult production has not been 
shown. It has been demonstrated for 
chickens, however, and turkeys util- 
ize antibiotics more effectively than 
do chickens. 

Certain unidentified growth factors 
were mentioned by Dr. Couch. He 
said these factors have been reported 
in dried whey, dried skimmed milk, 
distillers’ dried solubles, fish meal, 
fish solubles and other sources. Al- 
though these factors are not well 
understood, it is advisable for the 
feed manufacturer to include some 
of these unidentified factor sources. 

Roy E. Folck, Jr., Arrow Feed 
Mills, Junction City, Kansas, presid- 
ed over the morning session Jan. 14. 
The program consisted of a motion 
picture shown through the courtesy 
of the American Guernsey Cattle Club 
and the delivery of four papers. 

Dr. Paul E. Sanford of the poultry 


husbandry department at Kansas 
State spoke on the “Present Status 
of Medicated Feeds."’ He quoted sev- 
eral opinions on medicated feeds. The 
main theme of these opinions was 
that, if the medicant did the job as- 
signed to it effectively and more 
cheaply than any other known meth- 
od, it was worth while. 

Dr. Sanford introduced possible 
drawbacks to the continued use of 
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medicants in feeding. One of these 
was the possible tendency to rely on 
drugs and forsake sanitation in the 
fighting of disease. Another was the 
development of strains of organisms 
resistant to specific drugs. The prob- 
lem of resistant strains has always 
confronted the research worker, but 
it is likely that new or other exist- 
ing drugs will defeat that possibility. 

In reviewing some of the medicated 


ARE GUARANTEED STABLE 


M. of 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


TRY IT AND SEE! 


Fruen’s Tower Brand Rolled Oats are steam rolled for added 
digestibility. TOWER BRAND has been the rolled oats leader 
for a good many years—leader in uniform flakes—freedom 
from hulls and fines—leader in NET FEEDING VALUE. 


Use TOWER BRAND in your mashes—recommend it for 
nursing pigs. You won't go wrong with TOWER BRAND. 
Order in straight cars, or in mixed cars with any of the 
FRUEN’S first quality grain ingredients from the list below. 


Our Teletype number is MP 477 
Mixed cars at straight car prices 
Samples on request 


TRI-GRAIN PELLETS 
(Wheat - Corn - Oats) 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


STARK BRAND PUL 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND 8TEAM CRIMPED 
OATS 
OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
PEARLED BARLEY FLAKES 
(Max. 2% % fiber) 
GLENWOOD BARLEY (pearled) 
STAR PEARLED BARLEY GRITS 
STEEL CUT DURUM WHEAT 


» 
| 
9 
| 
| 
| PUBS 
ha KS 
| 
| 
SIS 
SOLER . 
| A Quality Product of 


8——FEEDSTUFFS, Feb. 7, 1953 
feeds in use, Dr. Sanford listed the 
various types. 

In summing up his review of medi- 
cated feeds, Dr. Sanford stated that 
the search for newer drugs will con- 
tinue, with economy being the ulti- 


mate criterion in evaluating medi- 


cated feeds. 


Vitamin A Research 

Following the discussion of medi- 
cated feeds, Dr. D. R. Parrish of 
Kansas State College, department of 
chemistry, spoke on the topic “Recent 
Emphasis in Vitamin A Research.” 
He recommended that we should not 
let the discovery of the many new 
nutritional factors cover up recent 


developments in the factors discov- 


ered in earlier years. 

Dr. Parrish classed vitamin A as 
an indispensable factor of long stand- 
ing, which is receiving new emphasis 
in view of recent developments. These 
developments include the synthetic 
preparation of vitamin A, studies on 
metabolism of vitamin A and its pre- 
cursors, studies of the vitamin re- 
quirement at different stages of 
growth, and studies on vitamin A 
potency of different products. 

This new emphasis in vitamin A 
research has been quite valuable to 
the feed manufacturer who must 
include it in his mixed feed. The in- 
dustry now has many sources of the 
vitamin. 


The vitamin is now prepared so 
that its activity will last much long- 
er and so that it will withstand ade- 
quate mixing in the blending process. 
A new method for estimation of vita- 
min A in mixed feed has been de- 
veloped and adopted, so contro] meas- 
ures are being simplified. 


Research has shown that hot 
weather hastens the destruction of 
vitamin A. This has necessitated a 


horter “mixer to consumption time”’ 
as well as an increased vitamin con- 
tent during summer months 

Dr. Draytford Richardson, depart- 
ment of animal husbandry, 
State College, reviewed some of the 
“Nutrition Research in Animal Hus- 
bandry.” He said that the depart- 
ment’s research was of the practical 
type to answer production problems. 
They found that protein must be sup- 
plied to cattle. The amount depend- 
ing upon the kind of roughage, the 
kind of animals and the purpose of 
feeding the animals. It was found that 
urea could be used to supply part of 
the protein if it was fed with addi- 


tional energy foods. Work has been 
going on and is being continued to 
establish optimum ratios of hay- 


grain feeding under practical condi- 
tions. 

Other work in progress will show 
the effect of certain antibiotics upon 
factors of digestibility, nitrogen bal- 
ance and carcass quality. 


JENS 


WEAR SHARP 


Efficient Granulation i 
For All Makes __« 


EN MILLS - 


- NEOLA, IOWA 


HAUGEN’S DEHYDRATED 
ALFALFA MEAL 


Top Quality Meal 


HAUGEN DEHYDRATING Co. 


MAYVILLE, N. D. 


Kansas | 


The lecture portion of the Wednes- 
day morning session ended with a 
“Review of Antibiotics in Livestock 
Nutrition” by Dr. G. P. Whitlock of 
Merck & Co., Rahway, N.J. 

Dr. Whitlock pointed out that the 
main advantages of including anti- 
biotics in feed were increased growth 
and efficiency of feed utilization. 

In poultry, antibiotics produce a 
growth response that results in a 
5-10% saving in feed costs; other ad- 
vantages are better market quality, 
uniformity and better plumage. For 
pigs, antibiotics produce a 10-20% in- 
crease in rate of growth, a better 
rate of feed utilization and a more 
uniform litter. Calves, when fed anti- 
biotics, have fewer and less severe 
cases of scours. Here, too, uniformity 
and better hair coats are manifested. 

The vast number of experiments 
run have produced a fairly standard 
level at which antibiotics should be 
added. This level is governed by what 
the animal is and what it is being 
“treated” for. 

Dr. Whitlock said that the use of 
antibiotics in combinations has not 
been sufficiently studied to warrant 
recommendations for this practice. He 
further stated that as yet no “spar- 
ing action” of antibiotics on vitamins 
or other nutrients has been firmly es- 
tablished, and it is best that a feed 
contains all necessary vitamins, pro- 
teins, and other natural ingredients 
especially during critical periods of 
the animal’s life. 

The biological test has been the 
most applicable method of studying 
antibiotics in mixed feed, Dr. Whit- 
lock told the group. This method more 


nearly approaches practical condi- 
tions. 
The final afternoon session was 


presided over by Jack Dean, execu- 
tive vice president of the Midwest 
Feed Manufacturers Assn., Kansas 
City. The program included papers 
by Dr. R. M. Bethke, vice president, 
Ralston Purina Co., St. Louis, and 
Dr. Couch. Dr. Bethke’s topic was 
“Problems in Maintaining Nutrition- 
al Quality in Feeds.” Dr. Couch spoke 
on “Formulation of Feeds for Grow- 
ing Stock and Laying Hens.” 

Dr. Couch made the following rec- 
ommendations for feeding: 

Replacement stock should be fed 
20-22% protein during the first six 
to eight weeks; and from eight weeks 
until the end of the growing period, 
18% protein. The protein should con- 
tain a proper balance of amino acids. 
Usually a mixture of soybean oil meal 
with grain, vitamins and mineral will 
furnish the proper balance of amino 
acids. The addition of certain concen- 
trates, fish meal, distillers dried solu- 
bles and fish solubles is recommended 
as a source of unidentified factors. 

When increased performance is re- 
quired of growing stock, this level of 
vitamins should be added to each ton 
of mixed feed; riboflavin, 4 gm.; cal- 
cium pantothentate, 10 gm.; niacin, 
25 gm.; Bu, 5 mg., and choline chlor- 
ide, 400 gm. These levels should be 
used from 6-8 weeks until the birds 
go on laying rations. Other recom- 
mendations are 400 I.C.U. of vitamin 


D; and 4,000 I.U. of vitamin A per 
pound of growing mash. 

The amounts of antibiotics that 
should be added to each ton of feed 
are 10 gm. aureomycin, terramycin 
or bacitracin, or 4 gm. penicillin. An- 
tibiotics can cause increased growth, 
flock uniformity, lessened disease 
mortality and increased sexual ma- 
turity. Fifty to 60 gm. arsanilic 
acid per ton may be used with anti- 
bioties. 

Dr. Couch said that the ration of 
the future for laying hens is the high 
energy type which will promote 
cheaper and more efficient egg pro-- 
duction. High energy food is, obvious- 
ly, of low fiber content. 

The vitamin level] to be maintained 
with high energy laying rations is 
essentially the same as that Dr. 
Couch gave for growing stock. Dif- 
ferences are: 6 mg. of Bu and 200 gm. 
of choline chloride a ton of feed and 
600 I.C.U. vitamin D, and 8,000 I.U. 
vitamin A per pound of: mixed feed. 

The protein level of the high energy 
ration should be about 18%. 

The effect of antibiotics or egg pro- 
duction is not definite. 

Dr. Couch, also said that there 
is a tendency to feed hens on an all 
mash feed, thus eliminating the error 
of day-to-day grain allowance varia- 
tion. 

The conference closed with a panel 
discussion on “What Can be Done 
About the Kansas Feed Situation.” 
Members of the panel were Drs. Ru- 
fus F. Cox and Draytford Richardson 
of the department of animal husban- 
dry, and Prof. L. F. Payne, depart- 
ment of poultry husbandry, Kansas 
State College. 


NEW ENGLAND BY-PRODUCTS 
MAKES TWO APPOINTMENTS 


BOSTON—David A. Trayhan has 
been appointed sales manager and 
J. W. Kuske director of nutrition for 
New England By-Products Corp., it 
was announced by William M. An- 
dersen, general manager. The com- 
pany plans to add several new lines. 

Mr. Trayhan is a veteran of nearly 
35 years in the feed business. He 
started with Chapin & Co., Chicago, 
and was later associated with J. W. 
Eshelman & Sons, Lancaster, Pa., 
for whom he was the first mill repre- 
sentative in the New England terri- 
tory. He Severed his connection with 
Tioga Mills of Waverly, N.Y., in 1939 
to open a brokerage office in Schenec- 
tady, N. Y., which he operated until 
1945 when he joined New England 
By-Products Corp. 

Mr. Kuske is a graduate of Rutgers 
University. He was employed by the 
Borden Co. for six years during which 
time he became head of a department 
in nutritional service. Upon leaving 
Borden’s, he was employed by Chas. 
Pfizer & Co., Inc., Brooklyn, in the 
technical service department. Mr. 
Kuske’s primary duties with New 
England By-Products will be to as- 
sist in the development and promo- 
tion of animal feed supplements. 


CONVEYORS 


ELTON 


FOR ‘53 


in a short time. 


files. 


12 and 20 ft. 
lv to 35 ft. 


Consider the tons of material and ingredi- 
ents which will go through your plant this 
year and in years to come. Elton conveyors 
will make the handling of every ton more 
efficient, quicker and easier. 

With one of these machines two men can do 
the work of four, and the savings these con- 
veyors make possible will return their cost 


Let us send our complete conveyor catalog. 
There is no obligation. It should be in your 


Machines illustrated at left are a B-20 and a B-12, 
conveyors. Also made in sizes from 


The leading line of con- 
veyors for the grain, feed 
and seed industries. 


CHANTLAND MFG. CO. 
BADGER, IOWA, U.S.A. 


Makers of Elton Belt, Chain, Stationary, Floor to 
Floor and Special Conveyors 


The Trade Mark of 
Quality Equipment 
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Broilers Feed Containing 


Win Pennsylvania 


Judged Best of 528 Entries 


Feeds containing Dr. Salsbury’s Nitrosal or 


3-Nitro Powder produce broilers of superior 
quality...as further proven by Richard Bauer, 
Spring City, Pennsylvania. Topping 528 en- 
tries, Richard Bauer won the Grand Cham- 
pion Award in the 1952 Pennsylvania 
Junior Chicken-of-Tomorrow Contest. The 


feed he used contained Nitrosal. 


Judges, for this state-wide contest, declared 
Richard Bauer's 12 dressed broilers among 
the finest they had ever seen. These 1114 
week old birds averaged 3.54 pounds dressed 
weight with a feed conversion of 2.9. 


High school freshman Richard Bauer says, 
“I finished off my birds two weeks earlier 
and saw no sign of coccidiosis in my flock” 


“On The Alert” 
For Extra Sales? 


City Vo-Ag Teacher); Mr. ‘and Mrs. 


Mix Dr. Salsbury’s Nitrosal or 3-Nitro 
Powder in your feeds. Send for Nitrosal or 
3-Nitro bulletins...and special prospectus 
on 3-Nitro laying mashes; and 3-Nitro hog 
feeds. 


DR. SALSBURY’S LABORATORIES 


Charles City, lowa Grand Champion broilers entered by 


Richard Bauer. Average dressed weight, 


Your Chotce of TWO PRODUCTS 


Provides Growth Benefits 
Without Coccidiosis Prevention 


Provides Growth Benefits 
Plus Coccidiosis Prevention 


Proven in Field Results on Over 
300 MILLION Broilers 


benefits... even with Vitamin By, and Anti- 


Either Dr. Salsbury’s Nitrosal or 3-Nitro Powder 
biotics in the feed. 


gives your feed these money-making growth 


Faster Growth - Lower Feed Cost - Redder Combs - Yellower Skins 
Better Feathering - Higher Market Value - More Profit Per Bird 


NITROSAL ALSO PREVENTS COCCIDIOSIS 
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Chicken-of-Tomorrow 
Contest 


Left to right: Edgar Burton, (Spring Raymond Bauer; Richard Bauer, hold- 


ing Grand Champion Award. 


3.54 pounds; age, 11% weeks; feed 


conversion, 2.9. 


3-Nitro Powder For 
Laying Mashes 

Helps chickens fully mature quicker, 
develop better with added vitality... for 
higher egg production. 


3-Nitro Powder For 
Hog Feeds 


Provides 27% faster weight gains... 
on 14% less feed per pound of gain. 
Makes your hog feeds more profitable 


N E W Product to 


MIX IN YOUR FEED 


to control 


R. 


*Chronic Respiratory Disease 
(Often called Air-Sac 


DR. SALSBURY's 


PARANATE 


Send For Special Paranate Bulletin 


DR. SALSBURY'S LABORATORIES 
Charles City, lowa 
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MORE 


PIG STARTER 


.. +. THE FAMOUS starter that boosted gains to a 
49.5 pound average on Hatten’s Record-Breaking 20- 
pig litter in Marshalltown, Iowa, last year. PIG 
STARTER got these amazing gains in only 8 weeks! 


Your customers will find that their baby pigs start eat- 
ing sooner, start gaining faster on Sargent’s remarkable 
new feeding plan. The result: better customer satisfac- 
tion. And more SALES, more PROFITS for you. 


“e GET COMPLETE DETAILS. WRITE TODAY. 
DES MOINES 


SARGENT PLANTS 


Algona, lowa Fremont, Nebr. 
Waverly, Mo. Monmouth, Ill. 


FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


It's New and Different. One side is a beautiful standard size 40x20-inch 
Turkish towel of the same quality terry cloth found in leading stores and 
made by one of the major towel manufacturers. This is sewn together 
with a handsome tea towel made of 40-inch—3.75 yd. unbleached sheeting. 
Has proved itself as a feed sales builder in test area, See a sample. Write, 
wire or call Norclay 4635. 


BURLAP © COTTON @ PIONEER PRINTS @ USED BAGS 


More Than 600 Attend Indiana 


Meeting; R. V. 


By DON E. ROGERS 
Feedstuffs Editorial Staff 

INDIANAPOLIS —R. V. Hardin, 
Fortville (Ind.) Grain Co., Inc., was 
elected president of the Indiana 
Grain & Feed Dealers Assn. at its 
51st annual convention in the Clay- 
pool Hotel Jan. 25-27. Vice president 
for the coming year will be M. G. 
Alderfer, B. I. Holser & Co., Walker- 
ton, Ind. 

B. G. Phillips, Indianapolis, was 
renamed treasurer, and Fred K. Sale, 
Indianapolis, was chosen executive 
secretary for his 24th term. 

New directors are: D. W. Crutch- 
field, Crutchfield Grain & Seed Co., 
Yeoman, Ind.; Garrol Row, Rich Val- 
ley (Ind.) Co-op Elevators; Eugene 
Byers, Farmers Grain & Feed Co., 
Columbia City, Ind., and Avon Burk, 
3urk Elevator Co., Decatur, Ind. 

Holdover directors are: F. W. 
Blanton, Blanton Mill, Clayton, Ind.; 
H. W. Cripe, Plymouth (Ind.) Ele- 
vator & Coal Co.; J. J. Gambee, 
Liberty (Ind.) Mills; EB. D. Scott, O. 
L. Barr Grain Co., Bicknell; Ind 

Attendance totaled well over 600, 
but was slightly less than a year 
ago, apparently due to the wide- 
spread epidemic of flu and colds 


Grain Sanitation 


Retiring president Crutchfield 
sounded a note of warning about the 
absence of sufficient interest in the 
Food & Drug Administration sani- 
tation drive 

“It seems to me that there are not 
enough people interested, or at least 


do not take the time to attend the 
many district meetings that have 
been held over the state to inform’ 
you of the FDA activities,” he said 


“I hope I am wrong in thinking this 
way, but I’m afraid that some of 
these days someone is going to be 
sorry, because if things are not 
cleaned up and better methods found 
for handling grain, someone is bound 
to be hurt. 

“Most of the requirements are not 
beyond our reach. Good housekeeping 
habits can be formed. Some of these 
are: Do not let grain accumulate on 
the work floor; do not pile screenings 
in a corner to be run over by rats, mice 
and insects; clean up that rubbish 
pile out in back so that the rats and 
mice do not have a harbor; sweep 
down cobwebs more often. To date 
the FDA has seized 19 cars of grain 
due to rodent contamination. Most 


5,000 Pounds Grim Alfalfa Seed 


Deposit now will hold your supply 


HAMBLEY ALFALFA FARMS 


SWAN LAKE, MANITOBA 


Hardin President 


of these cars are from the West and 
were seized at western points. Now, 
let’s get on the ball and clean up our 
elevators so that Indiana will not be 
included in this.” 

s 


Credit Situation 

Mr. Crutchfield, in discussing the 
credit situation, said that grain and 
feed dealers all know that a prosper- 
ous farmer is a good credit risk, but 
let things slow down a bit and he 
often gets on the slow payment list. 

He advocated keeping credit ac- 
counts as near 30 days as possible 
through the use of regular monthly 
statements and persona! calls. 


Management Guides 


In winding his two-year, term 
as president the Indiana group, 
Mr. Crutchfield offered the following 
10 guides for profitable feed and 
grain elevator management: 

1. Keep volume up—net income in- 
creases with volume—fixed expenses 
are about as much for low volume as 
for high volume. 

2. Utilize labor efficiently 
the largest item of expense—idle la- 
bor is still costing money—plan pro- 
ductive work to keep labor busy. 

* 3. Watch margins closely. 


up 


ol 


labor is 


gross 


MORE BALES 
TIED PER 
DOLLAR 


e STRONG 
e KNOTLESS 

e UNIFORM 

e TREATED 

e GUARANTEED 


NEW 
LOW 
PRICES 


J.C. SHUF ORD COMPANY 
1236A MERCHANDISE MART 
CHICAGO, ILLINOIS 
Lxperienced In Cordage Since 1934 


: Since 1910 


AJACS 


15-75-100 H.P. 


JACOBSON M 


The 
grain or roughage than any other mill in its 
power range, 
running, smooth and quiet. 
with fine 


feeds, 


the 
vantage of screen changes from the work floor, 
and without stopping the mill. 
and motor, improved collector system, reversi- 
ble rotation, and smooth, quiet operation make 
the 
profitable. 


ACHINE WORKS 


1076 Tenth Avenue S. E., Minneapolis 14, Minnesota 


Custom 
HAMMERMILLS 


“AJACS" Grinder grinds more tons of 


regardless of price. It is light- 
Especially efficient 
pulverizing of poultry mashes, hog 
ete. 


“MASTER” Grinder has the overall ad- 


Its separate fan 


“MASTER” exceptionally efficient and 


Write for Bulletins 


“MASTER” 
55-140 H.P. 


POWERP™ | 
AG | 
4 
: 
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Selling price should cover cost plus 


expenses plus profit. Some items are 
more expensi\ andie than oth- 
ers. 


4. Keep good records—know where 
you are—know what part of 
business is making money—and what 
part is losing. Learning next year 
that your business money this 
year is too lat 


your 


lost 


5. Supply e gh capital to provide 
the facilities necessary for most effi- 
cient operations 

6. Ut E-xcessiv 
unused ¢ l in b ngs, equi 

en turning 
Keey I 1 in 
moving s. Too ] s S f 
low n tems may be cos P 
through « lescence, damage or d 
cay, taking up space without provid- 
ing income, using interest without 
returns, or decreased value by price 
changes 

8. Watch invent es closely in ti Ss 
of fluctuating prices. When pri 
going up, keep inventories up. V 
prices are going down, keep inven- 
tories down 

9. Rem r that the emp s 
are an ot I 
ization. I] ( are 
he sn n 
beings and fellow men, but keep tl 
reins of control in the hands of man- 
agemer! 

10. Remer your purpose ) 

rve r custor s. You are in busi- 
ness to st hem. Be fair, honest 
nd c ‘ You may expect com- 
pensatior pr rtion to tne 
Service 

Attend r ¢ t meetings. You 
might le n s ng that would 
make ! I nd also make 
nes ot Si¢ 

LA i s of others 
We lor 
enough to make them all 

Ss S t of tl ex 
i the mem! 
t 19 her of mar 
sful f t Indiana 
n. He 1 1 t it was the 
i lal 3 had served 
report showing a net nin men r- 
hip and finance: for each yeal 
work. This has been done without any 
increase in annual dues during thes 


many years, he said. Sixty-one new 
added in 1952, bringing 


} total up tt 920 

Mr. Phillips, in giving the treas- 
ut 's re] t, rey ted cash on hand 
Dec. 31, 1952, amounting to $2,387.69, 


USINES VERMYLEN S. A. 
BARSRODE, (Belgium) 


The greatest Belgian firm spe- 
cializing in raw materials for 
mixed feed manufacturers 


eee 
Importers of U. $. Products 
Vitamins-Antibiotic Feed Sup- 


plement and all Feed Ingre- 


dients 
eee 


EXPORTERS 


Bone meal—sterilized, steamed 
Bicalcium Phosphate 387, P205 


Veterinary Cobalt Sulphate 
and a novelty which will prove 
a great success 
Jeantex 1 20—special and 
unique complex for breeding 
meagre hogs 


Detailed Circular on Application 


Our firm is at the disposal of 
American visitors in Belgium. 
Confide in our firm established 1886 


securities of $23,310 and building and 


loan investments of $12,653. 
> 
Use of Corn Cobs 
Dr. W. M. Beeson, animal hus- 
bandry department, Purdue Univer- 
sity, La Fayette, Ind., discussed in 
considerable detail the utilization of 
corn cobs for cattle feeding. Cobs, 
h e for vears been the most 
rm roughage, have been 
contain about the same 
nt potentia] nutrients as hay 
pl rly balanced with energy 
I t estimated to num- 
150 million per teaspoon- 
rial, are capable 
1 high percentage of 
“is, he said. Corn cobs 
palatable alone, but when 
pplemented with molasses, 
minerals, they provide 
| a rat 1 
Washington Picture 
| recent national election did not 
decision on the 
e welfare state poli- 
ie nent, R. B. Bow- 
ve \ president, Grain 
‘ i] National Assn., 
W ! i in addressing the 
convention 
Far voted against Korea and 


Hear the story about 


t's nota particularly funny story 

because it deals with a sad turn 
in the poultryman’s profit margin 
when today’s poultry-raising con- 
ditions bring on vitamin E de- 
ficiency troubles 

Four Greck letters—a, B, 7, and 
to de- 
note four varicties of a material 


%—are used by chemists 
called tocopherol which is found 
in widely varying proportions in 
raw feed materials and tends to 
disappear after milling. Only one 
of these forms, a (alpha), seems to 
be effective in poultry as vitamin 
E. If even a relatively few birds 


its drain on their sons and other 
young manhood,” he said. “They did 
not vote against high loans and prices 
on agricultural products. W wil 
have them with us for a long time. 
The new administration has a 
congress at present, but only by a 
thin margin, which could be changed 
at the mid-term election. History 
shows that the administration in 


friendly 
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power usually loses about 30 seats at 
the mid-term elections this 
would be enough to change the pres- 
ent complexion of the administrative 
bi 

Mr. Bowden said, however, that 
there is a more favorable climate in 
Washington government circles since 
the election. The administration ap- 


(Continued on page 14) 


Be Prepared with a KLEIN MILL 


KLEIN MACHINE COMPANY, INC. 


2012 S. Brook Street, Louisville 8, Ky. 


e Will Steel Cut Crumbles 
e Will Crack Corn Coarse 


or Granulate at Lowest 
Cost per 100 Pounds 


e Will Grind All Feed 


Grains 


Join the list of satisfied users. 
Write for complete information 


broilers, Greek letters, and Vitamin E? 


that would not get through to 
market for lack of it can be saved, 
the use of vitamin E supplemen- 
tation ig broiler, turkey, and duck 
feeds is economically justified.* 

Starting from vegetable oils, we 
make a dry material, Myvamix 
Vitamin E Feed Supplement, cach 
pound of which you can count on 
to carry 20,000 International Units 
of Vitamin E into your product 
This vitamin E is in the form 
known chemically as d-alpha-to- 
cophery] acetate. 

Note the “‘alpha”’ and the “‘ace- 


tate’’ in that name. In practical 


*A collection of summaries of recent scientific research on vs- 
tamin E in animal nutrition 1s available without charge. 


“Myvomix" is o trade-mark. 


Also...vitamin A...distilled monoglycerides...more than 3500 Eastman Organic Chemicals for science and industry 


leaders in research and 
production of vitamin E 


terms they mean: (1) the material 
is in the form the birds can use, 
and (2) it retains its potency for 
even as long as six months in fin- 
ished feed at 100 F 

To find out how little this sup- 
plement costs and how steady the 
supply 1s write Distillation Prod- 
ucts Industries, Rochester 3, N. Y. 
Division of Eastman Kodak Com- 
pany) New York 
and Chicago ¢ Grandone Inc., 
Needham, Mass. W. M. Gillies 
& Co., Los Angeles and San Fran- 
cisco * Charles Albert Smith Lim- 
ited, Montreal and Toronto. 


Sales offices 


. 
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Feeding of Molasses Expected 
to Continue Heavy in 1952-53 


WASHINGTON—-Molasses feeding, 
which has been at a high level in re- 
cent years, is expected to continue 
heavy in 1952-53, the U.S. Department 
of Agriculture states in its current 
Feed Situation report. 

In the past three years an average 
of over 200 million gallons of molass- 
es has been fed to livestock annually, 
more than double the rate just before 
World War II. This includes indus- 
trial cane, beet, and citrus molasses 
and hydrol (corn sugar molasses). 

Total domestic production of mo- 
lasses has been expanding during the 
past 10 years and shipments and im- 
ports have been at a high level in 
recent years. On the other hand, de- 
mand for molasses for producing alco- 
hol and alcohol products has been at 
a much lower level than during the 
war. Increased use is being made of 


petroleum products in producing alco- 
hol and more U.S. alcohol] needs have 
been met through imports. These de- 
velopments have made more molasses 
available for livestock feed. 

The supply of molasses for 1951-52, 
including domestic production, im- 
ports, and inshipments, totaled 480 
million gallons, only slightly below 
the record level of 1940-41. After al- 
lowing for other uses of molasses and 
for exports, about 252 million gallons 
of the total supply were available for 
feeding. Since data are not compiled 
on carryover stocks of molasses, the 
disappearance figures for individual 
years; shown in. the accompanying 
table, would be changed somewhat if 
adjustment could be made for changes 
in stocks. The series on quantity fed 
to livestock as set forth here indi- 
cates general level and trend, and 


INDUSTRIAL MOLASSES: SUPPLY AND DISTRIBUTION, U.S. 
( ons ) 


Million Gall 
Bupply Domestic Utilization 
Year Imports Products Indicated 
begin and of alcohol total 
ing Pro- inship- plants and Livestock Other disappear- 
July duction® ments Total distilleriest feedt usesf Expo ance§ 
Average 
1937-41 .. 97.9 316.0 412.9 248.5 109.1 45.9 9.4 412.9 
Average 
1946-60 132.0 275.2 407.2 163.9 188.4 59.3 5.6 407.2 
ee scnves 125.8 166.3 292.1 101.3 128.0 62.4 4 292.1 
1947 sees 122.2 299.9 422.1 198.3 158.7 59.3 5.8 422.1 
1948 ..se0. 128.1 300.8 428.9 175.4 187.3 58.5 7.7 428.9 
1949 339.0 476.5 51.7 262.3 58.0 4.5 476.5 
1950 «ee 146.5 272.7 419.2 142.5 208.4 58.5 9.8 419.2 
19651 .. 139.0 341.6 480.5 163.3 252.5 69.5 5.2 480.5 
Source: Sugar Branch, PMA; Bureau of Internal Revenue, and Bureau of the Census 
*Includes mainland cane, beet, and refiners’ blackstrap molasses and hydrol 
tEthyl and butyl! alcohol, acetone, and distilled spirits. 
tResidual, includes other minor uses and waste. 
{Used in production of yeast, citric acid, vinegar, insecticides, etc. Also includes smal) 
quantities of edible sirups and molasses. 


§Not adjusted for changes in stocks, data for which are not reported. 


not necessarily the actual quantity 
for each year. 


Supplies Larger 
While the outlook for molasses 
feeding over the next few years de- 
pends on many factors, influencing 
both supply and demand, the general 
situation indicates that molasses 
feeding will continue at a high lev- 


, You can get uniform 


VITAMIN 


distribution 
in your feeds! 


Millions of FIDY Particles 
Make Dispersion Easy! 


The above photograph shows the minute particle 
size of FIDY Irradiated Dry Yeast—a rich source 
of Vitamin D, for four-footed animals—as com- 
pared with ordinary fine table salt. 

This small particle size, coupled with FIDY’s 
free-flowing qualities, makes possible easy, uni- 
form dispersion of Vitamin D, throughout feeds, 
minerals, and concentrates. 

You will appreciate these other FIDY advan- 
tages: rat-assayed, guaranteed potency; ease of 
use; low cost—all of which contribute to the wide 
acceptance of Fleischmann’s Irradiated Dry 
Yeast by the feed trade. 

For a sample of FIDY and a copy of the proce- 
dure used by a feed manufacturer to show good 
distribution of FIDY in feed, address Desk FS-2, 
STANDARD BRANDS INCORPORATED, 
Agricultural Department, 595 Madison Avenue, 
New York 22, N. Y. 


el. On the supply side, domestic pro- 
duction has been increasing and im- 
ports and inshipments are being well 
maintained. Furthermore, the down- 
ward trend in the use of molasses 
for alcohol is leaving an increasing 
percentage of the total supply avail- 
able for livestock feed. 

The supply available for feeding in 
1952-53 is expected to be larger than 
in 1951-52, in view of the record 
supply available from Cuba and a 
prospective further increase in do- 
mestic production. Currently, lower 
molasses prices than a year ago also 
favor increased feeding. 

Molasses prices advanced sharply 
in 1950, following the outbreak of 
hostilities in Korea, and remained at 
a high level through 1951 and into 
early 1952. Prices then declined 
sharply and in November, 1952, were 
at the lowest level since May, 1950. 
The sharp drop in 1952 reflects the 
large supplies of molasses available, 
large supplies of alcohol and weak- 
ness in alcohol prices. The price of 
blackstrap molasses at New York was 
10.5¢ gal. in December, compared 
with 33.5¢ a year earlier. 

Molasses prices have declined much 
more than corn prices during the past 
year, and molasses is now relatively 
cheap compared with corn. In De- 
cember the price of corn was equiva- 
lent in value to 15.6 gal. molasses, 
compared with the 1930-49 average of 
only 8 gal. 


DRY SWEETALL 


Scientifically Processed 
BLACKSTRAP MOLASSES 
in dry form 
Will Not Harden, Cake or Liquefy 


Write PHONE FoR AND PRICE 


Sweetall Manufacturing Co. 
DEPT. 500 


WILLIAMSTOWN, NEW YORK 


Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K. CLOFINE, Inc. 


MILK PRODUCTS 
612 Bulletin Bidg. Phila. 7, Pa. 


New STOCK TANK 


IT'S A FAST SELLER @ BIG PROFIT 
MAKER! ... easy to sell this 
eutomatic thermostatic 


Write TODAY for catalog sheet and prices 
a 1137 POLK STREET 
FORT WAYNE, IND- 


| 
| | 
| 
| 
| | | 
Low cost | 
accert | 
CONTROL 
wher you buy 
vit D2 | 
pe sure you get | | 
git thes® feature” 
| 
\ A product easy *° use and with 
good gispeo™ | 
1 controlled quality: assuring de- | 
2 A product pocke? by constom 
A service helps fot poth yo" and 
your 
4 A product nation and 
| 


| 


~ 


NOW! 


Complete your 


hog feed line 
with a Pig 
Pre-Starter 


A new type of farrowing crate to help save more pigs. Photo courtesy of lowe State College 


FORMULATED and FORTIFIED by Borden! 


ON YOUR TEAM 


hordens 


man of the month 


Meet Dr. A. C. Groschke, Technical Director of 
Borden's Soy and Feed Supplements Department. 
Dr. Groschke, head of the Borden Technical Service 
Group, supervises field research and formula ser- 
vices. In addition, he is well-known in educational 
and commercial circles as a specker and writer on 
all phases of poultry and livestock nutrition. 

Dr. Groschke’s practical approach to everyday 
feed problems enables him to be of great service 
to the feed dealer in formulating sound, modern, 
profit-producing rations, 


DOR. ALBERT C. GROSCHKE 

Penna. State College, 
B.S.; Univ. of Maryland, 
M.S., PH.D. Member: 
American Ass'n for the 
Advancement of Science; 
American Chemical Soci- 
ety; Poultry Science Ass'n; 
American Institute of 
Nutrition; Nutritional 
Council, A.F.M.A.; Ani- 
mal Production Society. 
Has worked extensively 
on vitamin requirements; 
interrelationship of ni- 


acin and tryptoph itamin B12 and panto- 
thenic acid metabolism; the hanism of antibiotic 
growth stimulation, unidentified growth factors in 


whey; organic arsenicals; and surface active agents. 


. 


Once again, Borden's close team-work with leading ex- 
periment stations results in another nutritional milestone. 
Now you can offer your hog feeders a really complete hog 
feed program! You can build a bigger business with the 
finest Pig Pre-Starter on the market, fortified with 
Borden's Krepro... yes, your Krepro-built Pig Pre-Starter, 
followed by your growing and finishing rations built with 
Borden's Hopro, gives you a complete program that takes 
pigs from the farrowing house to the butcher's block. 


Your customers start feeding your Krepro-built Pig Pre- 
Starter to pigs only seven days old. Here's what it can do: 


Help your feeders save extra pigs that mean profits; cut 
weaning time to five weeks; boost ten-week weights by 
as much as twenty pounds; send more prime hogs to 
market earlier, ahead of the price break. 


Get in on the ground floor of the hog feed business now 
... be the first in your market to launch this sensational 
new feeding principle. The complete facts are waiting 

.. write, wire or phone for them now! 


The Borden Company 
FEED SUPPLEMENTS DEPARTMENT 


350 MADISON AVENUE © NEW YORK 17, N. Y. 


Build a 
Bigger Business with Borden 
... Now 


) 
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Indiana Meeting 


(Continued from page 11) 


pears to be open for a constructive 
farm program. The national grain and 
feed association is working on such a 
plan, he said, and has been invited 
to discuss it with congressional lead- 
ers, 


He said that the FDA sanitation 
drive in its present form is not prac- 
tical and the grain trade cannot 
go along with it unless there are 
some rules established to go by. Ele- 
vator refusals of grain from farmers 
on account of contamination have had 
strong repercussions in congress, he 
said, which could result in the FDA 


program being tempered consider- 
ably. 
Mr. Bowden was doubtful about 


any reduction in income taxes. “Pray 
for the proponents of tax reduction, 
but don’t count on it,” he said. “It 
is too big a job, because there are 
commitments of $114 billion already 
on the books for which the money 
has not yet been appropriated.” 

He complimented the new secre- 
tary of agriculture, E. T. Benson, on 
the reorganization of the USDA an- 
nounced recently, describing it as 


“beautiful work.” Price controls are 
dead, but not yet buried, he said 
There is some talk of stand-by con- 
trols, but the national association 


will oppose them as no better than 
other controls, he added. 


Economie Outlook 


The post-election economic clima 
and outlook for agriculture were v« 
ably discussed by Dr. Earl 
department of agricultural e 
Purdue University. He fores 
rather important changes in 
tion’s economy in the next few years, 


YY) 
CS SUIT 


the na- 


| but he said he was “unalterably op- 


timistic” for the long pull. 


NO W 


JAY BEE 
FOR 


Gives You... 


Actual suspension grinding! 

Far greater capacity per horsepower! 

Less strain—longer life of mill and motor! 
Positive even feed—no slug loads or power surges! 


And many other advantages, which all add up to 
unbelievable. savings in time, money, labor 


and equipment! 


SOMETHING NEW IN HAMMERMILLS 


JAY BEE 


with the EXCLUSIVE CONSTANT FEED CONTROL 


FIND OUT ABOUT THE NEW “JAY BEE”... . . Write Dept. FR 4 


J. B. SEDBERRY, INC., FRANKLIN, TENN. 


“JAY BEE’ HAMMERMILLS e The BEST FOR OVER THIRTY YEARS 


BETTER TH AN 


EVER 


An outline of Dr. Butz’ analysis 


follows: 
Short-Term Outlook 
(To mid-1953) 
1. General price level will 
about steady to strong. 
2. Farm product prices, in general, 


held 


have reached bottom of recent de- 

cline Price fluctuations next six 

months will mostly follow normal 
easonal pattern 

US. net farm income in 1952 

bout $14.2 billion; it was less 

1951 vhen it was $143 bil- 

(1947 \ I d year with $168 

purchasing power in 

952 w ‘ than 1951 because of 

higher costs 

4. Farm price parity ratio will hold 
steady » weak (100 to 95). 

Milita expenditures will hold 
bout st i t a present annual rate 
} 

6. Fed il budget began to show 
def i? nid Fiscal 1953 
ae cit W re 1 $6-8 billion 

7. High level of business activity 

nd full ¢ nt seem likely. 

8. Wag es will more nearly 
reflect increases in productivity. 

9. Business investments in plant 
and equipment will remain high 

10. Residential construction topped 
1 million houses again in 1952, may 
drop 1 in 1953 

11. Retail inventories are down and 
sales up from a year ago. 

12. Rate of consumer expenditures 
will rise moderately 

13. Food producers and distribu- 
tors will continue to draw criticism 
from public “high food costs.” 
Distributor margins will be target 
of politic s and labor leaders 


A Peek into Late 1953 
and 1954 


1. Public and political hostility to 


deficit financing will finally triumph 
so that even military outlays will be 
geared to s table levels of taxa- 
tion. This will also be true of foreign 

d fj rhis will likely occur 
in 83rd Congress to begin in fiscal 
1953-54. 


2. Modest downward adjustment in 


n page 66) 


Foremost Producers of 
High-Quality Troce Mineral Pr 


NEWTON, NEW JERSEY 


BAG CLOSERS 
Sews cloth, paper, 
multi-wall, Heavy 
d ty, portable, sta- 
tionary and con- 
veyor models. 
Write Dept. F 


Minneapolis Sewing Machine Co. 
4865 Osseo Road, Minneapolis 12, Minn. 


MIX BETTER FEEDS 
--.- at LOW 
cost per ton! 


TRACE MINERAL 


CONCENTRATE 


1 POUND 
FORTIFIES A 
TON of FEED 


... Supplies properly balanced amounts 

of stabilized iodine, manganese, copper, 

cobalt, nickel, iron, boron and zine. 
Write for complete information 


THE HERMAN NAGEL CO. 


53 W. Jackson Bilvd., Chicago 4, Hl 


HEALTH 
FOR YOUR CHICKENS AND TURKEYS 


AND MORE PROFIT FOR YOU 


Hard cutting edges of Rainbow Grit tn 
the gizzard grind food fine for complete 


digestion. Promotes 


health. Saves feed. 
FOUR SIZES 


Cwmicas 


RAINBOW GRANITE GRIT 


A PRODUCT OF COLD SPRING GRANITE GO. 
Cold Spring, 


| 
| 
| 
oh | | 
| 
mens 
| 


| 
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“WAKE PACO!” 


PACO Distillers Dried Molasses 


SOLUBLES 


(A YEAST FERMENTATION PRODUCT) 


has proved its potency as a booster ingredient for 


POULTRY, CATTLE and SWINE FEEDS 


YOU GET: B Complex Vitamins ... Unidentified Growth 


Factors... Proteins... Essential Minerals... Palatability. 


ATTRACTIVELY PRICED FOR ALL PARTS OF THE COUNTRY 
IMMEDIATE OR DEFERRED SHIPMENTS 


Phone LOCUST 4-1400 for details 
(Department C) 


PUBLICKER INDUSTRIES 


1429 WALNUT STREET, PHILADELPHIA 2, PA. 
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D,CALCIUM 
PANTOTHENATE 


RIBOFLAVIN 


CHOLINE 
CHLORIDE 


One Call for All 
Four Basic B Vitamins 


MULTI-VITAMIN FEED SUPPLEMENT | 


B-Y-60 is the multi-vitamin feed supplement used by many feed manufacturers in 
preference to individual vitamin supplements! Here is the preferred combination- 
with potencies guaranteed at 2 grams of riboflavin, 4 grams of d,calcium pantothen- 
ate, 9 grams of niacin, and 10 grams of choline chloride per pound of supplement. 


Here are the advantages of B-Y-60: 1. Time-saving. 2. Convenient. 3. Greater blending 


accuracy. 4, Actual saving in money with fewer man hours and less material needed. 


Of course, that’s not the whole story. Add to that the fact that you 
get an all-rich-feed carrier! You get dried fermentation solubies, iy ea 
hominy feed and corn germ meal, in addition to the four basic B 
vitamins, all in one supplement. Take a look at this outstanding 
ffour-in-one supplement. 


Write for samples and further details. 


OTHER COMBINATIONS, TOO! 


As you know, CSC is a basic producer of a quality line of vita- 
min and antibiotic feed supplements. But more than that, 
CSC is equipped to serve feed manufacturers with other 
combinations of the four basic B vitamins as well as peni- 
cillin and bacitracin combinations. For fast, dependable, 
year-around service to meet your specialized needs, call on 


CSC! Write us today. EE : 


Call Animal Nutrition Department, Commercial Solvents Corporation, 260 Madison Avenue, 
New York 16, N. Y., or 105 South 7th Street, Terre Haute, Indiana. 


ANIMAL NUTRITION DEPARTMENT QUALITY INGREDIENTS FOR THE FEED INDUSTRY 


RIBOFLAVIN, CHOLINE CHLORIDE, NIACIN, 812 & MULTI-VITAMIN FEED SUPPLEMENTS ~- BACITRACIN AND PENICILLIN 
ANTIBIOTIC FEED SUPPLEMENTS ° BACIGRO IMPLANTATION PELLETS ° CANE FEEDING MOLASSES 


- 
| 
| 
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CONVENTION CALENDAR 


Feb. 14-17—Institute of American 
Poultry Industries Fact Finding Con- 
ference; Kansas City Municipal Audi- 
torium; pres., Cliff D. Carpenter, 221 
N, LaSalle St., Chicago, Ml. 

Feb. 16-17—Grain Processing Ma- 
chinery Manufacturers Assn.; Edge- 
water Beach Hotel, Chicago; sec., 
Raymond J. Walters, 511 5th Ave., 
New York 17. 

Feb. 17-18 — Virginia Polytechnic 
Institute Nutrition School; Blacks- 
burg, Va.; chm. Paul M. Reaves, Vir- 
ginia Polytechnic Institute, Depart- 
ment of Dairy Husbandry, Blacks- 
burg, Va. 

Feb. 18— Minneapolis Association 
of Credit Men; Curtis Hotel, Minne- 
apolis; Sec., Rubert Lindholm, 602 
Thorpe Bldg., Minneapolis 2, Minn. 

Feb. 18—Mutual Millers & Feed 
Dealers Assn.; Hotel Statler, Buf- 
falo; sec., Mrs. G. A. Bentley, 41 
Chautauqua Ave., Jamestown, N.Y. 

Feb. 19-20—Midwest Feed Manu- 
facturers Assn. annual agricultural 
forum; Hotel President, Kansas City; 
exec. vice pres., J. D. Dean, 20 W. 
9th St. Bldg., Kansas City, Mo. 

Feb. 22-24—Farmers Grain Dealers 
Association of Ohio; Commodore Per- 
ry Hotel, Toledo; sec., C. 8. Latchaw, 
Box 258, Defiance, Ohio. 

Feb. 22-24—Colorado Grain, Mill- 
ing & Feed Dealers Assn.; Shirley- 
Savoy Hotel, Denver; sec., Ralph 
Booze, 209 Kittredge Bldg., Denver 2, 
Colo. 

Feb. 26-27—NEPPCO Allied Indus- 
try Conference; Barbizon-Plaza Ho- 
tel, New York City; man. dir., Alfred 
Van Wagenen, Northeastern Poultry 
Producers Council, Inc., 11 West State 
St., Trenton 8, N.J. 

Feb. 27-28 — Dehydrators Produc- 
tion Conference; Kansas State Ool- 
lege; Loren V. Burns, Feed Milling 
School, Kansas State College, Man- 
hattan. 

March 15-16 — Sioux City Grain 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


BRUCO surerior 


TOP QUALITY 
CANADIAN and 
EUROPEAN 


» BRUCO PEAT MOSS CORP. 
WRITE: 11 W. 49nd St., New York 18. N.Y. 


N. K. Parrish 


BROKER JOBBER 
FEEDSTUFFS 
MILO-KAFIR-WHEAT-FIELD SEED 


LUBBOCK, TEXAS 
2-8787 


FT. WORTH, TEXAS 
FOrtune 4031 


PRODUCTS 


Distributed in Iowa by 
V. A. MAGNUSON 


SALES CO. 
230 Park Place 


Des Moines 12, Iowa 
Phone: Des Moines 2-9597 
QUALITY GOES IN BEFORE THE NAME GOES ON 


Feed & Seed Assn.; Sioux City, Iowa. 

March 17—Distillers Feed Confer- 
ence; Hotel Sinton, Cincinnati. 

March 19-20 — Montana Nutrition 
Conference; Montana State College; 
chrm., E. A. Keyes, Department of 
Dairy Industry, MSO, Bozeman, Mont. 

March 19-21—Pacific Dairy & Poul- 
try Assn.; Olympic Hotel, Seattle; 
pres., R. H. Cronshey, 1304 E. 7th 8t., 
Los Angeles 21, Cal. 

April 7-9—Animal Health Insti- 
tute; Waldorf-Astoria Hotel, New 
York City, N.Y.; exec. sec., Dal 
Bruner, 842 Des Moines Building, 
Des Moines 9, Iowa. 

April 18-15—National Fisheries In- 
stitute; Shoreham Hotel, Washington; 
sec., John A. Fulham, Fulham & 
Herbert Fish Co., Boston, Mass. 

April 16-18—Oalifornia Hay, Grain 
& Feed Dealers Assn.; Fairmont Ho- 


| JUST STAY IN THIS 
OFFICE AND FARMERS 
COME TAKE KENT AWAY 


4 So Says HAROLD FINK, Owner 
{ 


CHADWICK SUPPLY CO. 
CHADWICK, ILLINOIS 


“KENT'S DIRECT MAIL PROGRAM has been @ big factor In pushing our KENT volume up to an average of ai- 
most 50 tons per month. We're busy with grein and farm supplies so we can't do any resale, this feed sells itself’ 


THIS CAN BE YOUR SUCCESS STORYTOO . . . ‘WRITE « PHONE + WIRE 


‘OUR 26th YEAR 


$I $I 


U.S.1- 
+ 
A product frst eed 
$I _ of vitamin Nectj 
with 6 mé ti 
in com n 
jlable in Pou $| 


A higher potency 8-12 now 
available from U.S.1.—12 mg. 


per pound. 


U.S.1. 
VS cavum . 
PANTHOTHENATE 
S* 
One of the B com- ‘ nic 
of plex vitamins, a de- USP 
43 may be a limiting 
factor for optimum opme 
comple: 
tam 
wh 
Used 
<arbohydrate 
t+ 
7 


Call or write your nearest U.S.1. office for information and prices. 
NDUSTRIAL CHEMICALS CO. 
Division of National Distillers Products Corporation 


120 Broadway, New York 5, N. Y. . 
Branches in all Principal Cities 


q 
| KEN I KENT, 
“THE FEED WITHOUT A FILLER” 
Muscatine, lowa e Sloux City, lowe : 
| | 
| | 
| 
, 
N e Vitam ther 
} 
| 
{ | 
| 
| 
| | 
| | 
| | 
f ~ 
| 
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ENDOWED WITH NUTRIENTS 
IN NATURE’S OWN 
INIMITABLE PROPORTIONS... 


these concentrates fit 
into all feed rations with 
safety and integrity. 


rep Weranp 50% Meat and Bone Scraps 


rep Weranp 60% Digestive Tankage 


rep Weranp Special Prepared Steamed Bone Meal 
70% Bone Phosphate of Lime (minimum) 


Their substantial presence in formulas is your 
assurance of quality. 


Use Them — To Be Sure! 


This well-known brand is produced from uni- 
formly excellent materials the year ‘round at 
the plants where you see the Wilson sign. 


ON 


CO. 


Chicago Los Angeles 

Kansas City, Kans, Memphis 

Oklahoma City Cedar Rapids 
Dothan, Ala. 


Albert Lea 
Omaha 


Denver 


tel, San Francisco; sec., lL. J. Strom- 
nes, Blue Anchor Bldg., 1400 10th St., 
Sacramento 14, Cal. 

April 27-28 — Oklahoma Grain & 
Feed Dealers Assn.; Lake Murray 
Lodge, Ardmore, Okla.; sec., E. R. 
Humphrey, 605 First National Bldg., 
Enid, Okla. 

May 1-2 — Kansas Grain, Feed & 
Seed Dealers Assn.; Hotel Kansas, 
Topeka; sec.-treas., O. E. Case, 901 
Wiley Bldg., Hutchinson, Kansas. 

May 8-12 — National Cottonseed 
Products Assn.; Ambassador Hotel, 
Los Angeles; pres., W. B. Coberly, ZIr., 
731 Sterick Bidg., Memphis. 

May 13-15—American Feed Manu- 
facturers Assn.; Conrad Hilton Hotel, 
Chicago; sec., W. T. Diamond, 53 W. 
Jackson Bivd., Chicago. 

May 22 — Oregon Feed and Seed 
Dealers Assn.; Multnomah Hotel, 
Portland, Ore.; Mgr., Leon 8S. Jack- 
son, 809 Lewis Bildg., Portland 4, 
Ore. 

May 24-25—Missouri Grain, Feed 
& Seed Assn.; Hotel Governor, Jef- 
ferson City, Mo.; Sec., D. A. Meiners- 
hagen, Eagle Mill & Elevator Co., 
Higginsville, Mo. 

June 1-2 — Central Retail Feed 
Assn., Inc.; Hotel Schroeder, Milwau- 
kee; sec., David K. Steenbergh, 1712 
W. St. Paul Ave., Milwaukee 3, Wis. 

June 7-9—Indiana Grain & Feed 
Dealers Assn., Inc.; mid-summer out- 
ing, French Lick; exec. sec., Fred K. 
Sale, 600 Board of Trade Bidg., In- 
dianapolis 4, Ind. 

June 8-9—Eastern Federation of 
Feed Merchants, Inc.; Statler Hotel, 
Buffalo; exec. dir., A. W. Carpenter, 
Eastern Federation of Feed Mer- 
chants, Inc., Sherburne, N.Y. 

June 8-10—National Feed Industry 
Show; Buffalo Municipal Auditorium, 
Buffalo, N.Y. 

June 22-23—Association of South- 
ern Feed & Fertilizer Control Offi- 
cilals; Clemson, S.C.;  sec.-treas., 
Bruce Poundstone, Agricultural Ex- 
periment Station, University of Ken- 
tucky, Lexington, Ky. 

June 24-26—Western Poultry Con- 
gress; Santa Barbara, Cal.; pres., Ed 
Bachli, 2761 65th, Sacramento, Cal. 

July 6-8—Canadian Feed Manufac- 
turers’ Assn.; Chateau Laurier, Otta- 
wa, Canada; Sec., Harry J. Willcock, 
356 Eastern Avenue, Toronto, On- 
tario, Canada, 

July 28-31 — American Poultry & 
Hatchery Federation; Auditorium- 
arena, Milwaukee; exec. sec., John 
M. Turnbull, 15 W. 10th St., Kansas 
City 5, Mo. 

Aug. 17-18—Wisconsin’s Nutrition 
School for Feed Men; College of Agri- 
culture, Memorial Union, University 
of Wisconsin; chrm., Gust Bohstedt, 
Department of Animal Husbandry, 
University of Wisconsin, Madison. 

Sept. 24-25— Pennsylvania Millers 
& Feed Dealers Assn.; Abraham Lin- 
coln Hotel, Reading; sec., Richard I. 
Ammon, 43', E. Main St., P.O. Box 
329, Ephrata, Pa. 


Oct. 14-15—Association of Ameri- 
can Feed Control Officials; Shoreham 
Hotel, Washington; sec., L. E. Bopst, 
Rm, 036, New Chemistry Blkig., Uni- 
versity of Maryland, College Park, 
Md. 

Dec. 2-3—Illinois Feed Assn. and 
Illinois Poultry Improvement Assn.; 
Leland and Abraham Lincoln Hotels, 
Springfield, sec., Ilinois Feed 
Assn., Dean M. Clark, 141 W. Jackson 
Blvd., Chicago. 


new CHORE-TIME 
Se If Fee de 


Circular 
Feeding 
Uses Less 

Fleor Space 


Birds 


+ 


LARGE CAPACITY 


Holds a Full Weeks Feed 


ADJUSTABLE flow, round feeder, 
feeds more birds with less crowding. 
Birds prefer it. Allows extra hens to 
be housed in same area. Worksaver 
. money-maker. For Dealership write 
Dept. I- 


DANNEN js 


FEED INGREDIENTS 
AND GRAIN 


@ Soybean Meal @ Tankage 

@ Cottonseed Meal © Meat Scraps 

@ Linseed Meal @ Molasses 

@ Alfalfa Meal @ Crimped Oats 
@ Brewers Grain @ Crimped Barley 
@ Corn Chop 


@ Oat Meal Feed 
@ Ground Grains 


@ Mill Feeds 


DANNEN MILLS, Inc. 


GRAIN AND JOBBING DIVISION 
ST. JOSEPH, MO. 


Free-Flowing SWEET 


LARGE “PROFIT-MAKING” CAPACITY FOR YOU! 
Not a Spray Process! 


The exclusive Multi-Mist “Whorl-S pin- 
ner” atomizer thoroughly permeates 
and “seals-in” each individual particle 
of your feed with molasses .. free from 
caking — molasses balls or dustiness 
caused by unevenly dispensed molasses. 


WUdlti- Wist does not beat-up crimped oats or barley 


.+.you can even “seal-in” corn chops or minerals. Always free- 


flowing. No steam needed. 


Available in capacities from 3 tons to 30 tons per hour. Low 
initial cost. Compact, minimum installation space required. 


WRITE FOR COMPLETE DETAILS 


Mill Service Co., Inc. P.O. Box 11188 Fort Worth, Texas 


| 
: | | 3 
CHORE 
| | Coll | 
SAY 
ZED | 
= 
MOLASSES MACHINE 


| 
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DAISY 


DID IT. 
AGAIN! 
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CARNATION HOMESTEAD DAISY MADCAP. 
World's Record Butterfat Producer for One Year.* 
First cow of any breed of age to make over 1500 Ibs. a 
butterfet in year (1511.8 Ibs.—record completed 
Jan, 13, 1953). First cow of any breed or age to | 
make two year-records each over 1400 Ibs. butterfat, 


The World’s Greatest Cows 


arnation Milk Farms (like hundreds of other success- 
ful dairy farms) have, for many years, fed Calf Manna to every 
calf for the first 6 to 9 months of its life. 

Carnation Farms have five good reasons (learned from 
actual experience) for aioe. These Farms — that since 
they started feeding Calf Manna to every 


P The calves grow into 
She’s d BIGGER ANIMALS at maturity because they are usually 
free from common scours and other weakening upsets. 


The calves develop into 

DEEPER-BODIED ANIMALS because Calf Manna stimu- 
lates rumen (or paunch) development. 

The cows so developed are 

BETTER AND MORE PROFITABLE PRODUCERS because 
they are more efficient in converting roughage into milk. 


appearing in 
FARM 
PAPERS 


The cows 
| all over &) LIVE LONGER because essential vitamins, minerals, and 


the country! 


proteins have been provided during the most critical 

growth period. 

The cows 

3) NOT ONLY PRODUCE BUT REPRODUCE normally for 
longer periods because they have a strong frame, plenty 
of room for vital organs, and sturdy bodies. 


For Further Details Address Nearest Office 


Albers Milling Company 


Dept. 267, 1060 Stuart Bidg. Dept. 267, 314 Fairfax Bidg. 
Seattle 1, Wash. Kansas City 6, Mo. 


Send my free Calf Manna booklet to: 


: end three year-records averaging over 1350 ibs. of 
butterfat cach. 


* Only records made under the American Type 
of strict supervision consider 


Were raised as Calves on Calf Manna 


Cows Raised as Calves on CALF MANNA Usually 
Make the Most of Their Inherited Characteristics 


> The cow pictured at the 
top of this page is the only 
one in the world that has 
made 3 year-records averag- 
ing over 1350 pounds of 
butterfat each. The latest 
and largest of these was 
made as a 9-year old. She has 
borne 7 fine calves, and is 
due to freshen with her 8th 
calf in April. She demon- 
strates the benefits of good 
breeding, good feeding, and 
good management. 


130 cows in the Carna- 
tion herd (all started as 
calves on Calf Manna) have 
made year-records of from 
1000 to 1500 pounds of but- 
terfat in each of one or more 
lactations. To accomplish 
such results one must have 
good breeding, good man- 
agement, and good feeding 
from the very start. 


There is Only One 
Way to Get 
Calf Manna Results— 
FEED Calf Manna 


It costs only 10 cents a 
day to feed it to any calf. 


Why spend more to de- 
velop less efficient cows? 


: 
~ 
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another New} 


Is advertising 
part of the 


reason? 


ities FEED DEALERS know the value of 
superior consumer advertising . . . helpful, newsworthy 


advertising that attracts new customers. 


When you become a Larro Dealer, a totally new type of 
sales support goes to work for you. It’s General Mills’ 
exclusive “Service Type” advertising. No wild spectacu- 
lar claims . . . no screaming headlines. Larro magazine 
advertising simply TELLS and SELLS through Service. 
It builds sound respect for the goods and services you 
offer. Test after test prove beyond doubt that Larro 


advertising is highly read. 


Larro’s exclusive radio advertising also places great em- 
phasis on you, the local Larro Dealer. It leads customers 
to your store by featuring your name, your special 


events and your service to feeders. 


So if you are not satisfied with the pulling power of your 


present consumer advertising . . . if 
you're looking for MORE VOLUME, 


FASTER TURNOVER and ‘GREATER }) Pre-Tested 

| Selling 

PROFITS . . . investigdte the Larro { Formula 
’ Gets 


Plan. A representative will call at your FASTER 


convenience and explain the complete} 


program to you without obligation of Varro 


any kind. 


It pays to do business with a winner! 


General Mills 


Minneapolis 1, Minn. Kansas City 6, Mo. 
San Francisco 6, Calif. Detroit 2, Mich. 
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Larro Dealer: 


Larro 


22 to 26 times each month over major farm radio stations . . . Johnnie Lee Wills and his 
famous Western recording band entertain feeders with popular ballads, 

hymns and poetry ... the type of program your customers appreciate. The Johnnie 
Lee Wills Show brings new customers into Larro Dealers’ stores daily. 


Tabulations on special offers prove Larro radio helps 
dealers get faster turnover. Johnnie Lee Wills 
can really increase store traffic . . . sell the goods. 


Best of all... Johnnie Lee Wills broadcasts news of 
special events for Larro Dealers absolutely free! 
Affairs like grand openings, open houses, off-the-car 
sales, free baby chick days and trained animal displays 
get special free radio publicity. The Johnnie Lee Wills 
Show is the personal radio show of each Larro Dealer. 


ad 


. +» Talks about 
DRY cows 


An important objective of advertising, in addition to helping create 
product sales, is to continually build a backlog of good will. Larro 


advertising is produced with that thought in mind. BP they have ged ba 
Distinctive in make-up, readers immediately recognize a Larro adver- KEY TO PROFI ) ar ee 

to help them do a better feeding and management job. They know, too, 

that they can believe what they read in Larro feed advertisements. It’s ey rt yo cI 


sell through service with Larro ads. ee 


© wll the com 


When feeders get their favorite magazine, they 
look for entertainment and information. Larro 
advertisements supply them with the facts. 
Testimonials, performance figures, Steve Carter 
service items, Larro Research Farm results. Dis- 
interested fact finding agencies, such as Readex, 
prove that these ads get excellent reader- 
ship, consequently 
they give feed dealers 
superior advertising 


support. 
Shown at the right is 


a typical Larro serv- 
ice type ad, 


ashy sround with owt of dete 


400 Second Ave., So., Box No. 122 
Minneapolis 1, Minnesota 
Without obligation of any kind, please have your 


representative arrange to see me and present Gen- 
eral Mills’ complete “Pre-tested Selling Formula.” 


| Town. — State. 
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WORLD’S CHAMPION—A world’s record of 1,511.8 Ib. butterfat a year has 
been established by Carnation Homestead Daisy Madcap, a 10-year-old 
Holstein cow, owned by Carnation Milk Farms, Seattle. She produced 36,414.1 
lb. milk during the record year of 1952, and is a consistent 4% tester. During 
the year “Daisy” consumed about 2', to 3 times as much as the average 
cow and produced 7 times as much milk and butterfat. The basis of her ration 
was commercial feed prepared by Albers Milling Co., Seattle, subsidiary of 
Carnation, and was a supplement to pasture and cut green feed. She is now 
carrying her eighth calf which will be born in April. “Daisy” now owns the 


John K. Ferguson is resident man- 
ager of the Jacksonville mill and 
John A. McDermott is general super- 
intendent. Roy K. Ferguson is presi- 
dent and chairman of the St. Regis 


MADE OF TREATED TO 
HIGH GRADE RESIST ROT, 
YUCATAN RODENTS, 
SISAL FIBERS INSECTS AND 
MILDEW 
Guaranteed yardage and 
tensile strength 
world’s record for two and three years also. 
We have some areas still open ST. REGIS PAPER CO. 
for representation OPERATING NEW MILL 
NEW YORK—St. Regis Paper Co. 
has begun production at its new 
kraft pulp, d board mill at 
Write to: in, The will hes co | 


pacity of 100,000 tons of paper annu- 
ally, raising the company’s produc- 
tion limits to 560,000 tons a year. 

The new mill is located on a 200- 
acre site on tidewater at Eastport 
on the outskirts of Jacksonville. The 
company also has mills at Tampa, 
Fla., and Tacoma, Wash. 


THE HEYMAN COMPANY INC. 


316 Baronne Street 
NEW ORLEANS, LA. 


FEED PLANT SOLD 


GEORGETOWN, ILL. — The 
Georgetown Feed Mill, established in 
1946 by Hugh and Cloyd Whitmore, 
has been sold to Dwight L. Smith, 
Georgetown. The sale includes the 
plant and a warehouse. 


CONDENSED BEET SOLUBLES PRODUCT 


better mixing 


THE MAGIC LIQUID WHICH IMPROVES 
MIXING, NUTRITIONAL VALUES AND ACCEPTABILITY 


DEPOSITS 


MC-47 deserves a thorough investigation 
by every progressive feed operation. 

It is a sound investment which 

pays off in many ways. Here's why! 


MC-47 has been tried by 

many feeders and feed manu- 
facturers under a wide range 
of management conditions. 


MC-47 has been tested by 
University of California, 

Davis, Calif. and Colorado A & M, 
Fort Collins, Col., 


FOR: CATTLE, STEERS, HOGS, SHEEP, 


CHICKS AND TURKEY POULTS 
to bu MC-47 has proved itself by 
pein the best test of all— 
unexcelled results! 
MC-47 
is a good WE'RE READY TO SERVE YOU NOW 
source of 
protein. Ss MC-47 1S PRODUCED BY 
MC-47 Faternationel INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
20 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 
improves 
ry condition H. V. Nootbaar & Company H. V. Nootbaar & Company M. A. McClelland Company Carroll Swanson Sales Co. 
of feeds. 890 South Arroyo Parkway 465 California Street Dwight may 620 Des Moines Building 
issouri Des Moines 9, lowa 


Pasadena 2, California 


San Francisco 12, California Kansas City 6, 


BINDER SISAL BALER — 4 
CORT) ad 
| 
Mc 47] 
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in 


Avtong came 2 bumper crops of jute, the 
raw material from which burlap is made 
...and the price of burlap bags dropped to 
a level that makes them your best buy. 

Get into this bright new burlap picture 
now. A plentiful supply is predicted for 
the future. And it’s burlap, remember, that 
gives you all these important packaging 
extras at the lowest possible cost: 

It’s tough and dependable, stands up 


FEEDSTUF Feb. 7, 


Here’s why it costs you 


less to pack feed 


BURLAP bags 


under rough handling. It’s easy to fill; 
stacks easily; a good “salesman” for your 
feed because it’s the most economical bag 
for your customers... and it can be sold 
for salvage when empty. 


If you have a packaging problem, now’s 
the time to look to burlap for a solution. 
Contact your regular bag supplier, or 
write THE BURLAP COUNCIL, 155 East 
44th Street, New York 17, N. Y. 
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MODERN NUTRITION BOOSTS 


HEALTH, HATCHERYMEN TOLD 


HARRISBURG, PA.—Modern nu- 
trition boosts poultry health, said Dr. 
E. L. Robertson, director of nutrition, 
John W. Eshelman & Sons, Lancas- 
ter, Pa., in a state farm show talk 
at the hatcherymen’s meeting of the 
Pennsylvania State Poultry Federa- 
tion. 

“Maintaining poultry health is the 
biggest problem facing the commer- 
cial and farm flock owners,” Dr. 
Robertson said. “Expanded produc- 


tion on a year-round basis has creat- 
ed new problems in the control of 
respiratory disorders and intestinal 
parasites which hamper the efficient 
production of meat and eggs.” 

Dr. Robertson reported that im- 
proved nutrition and medication are 
now available in feed which not only 
contains an adequate level of nutri- 
ents for growth and production, but 
additional levels of antibiotics, vita- 
mins and medication to help control 
some of the more common problems 
in poultry production. 

“Curative nutrition,” or the extra 


T. M. Reg. U.8. Pat. Off. 


GIVE YOUR FEEDS THAT EXTRA PUSH 


by using GERBER’S T.B.C. which is made from Vitamin En- 
riched Bread and has a very Low Moisture Content. 
Protein 14%—Carbohydrates 74%. 


Write for samples and prices 


CHAS. A. GERBER COMPANY 


732-740 No. Highland Ave., Aurora, Iinois 


Truckload and Carload lots 


nutrition needed for periods of nu- 
tritional stress, is now available as 
a complete feed reinforced with ex- 
tra antibiotics and nutrients and as 
a supplement to add to the feed at 
the first sign of trouble, Dr. Robert- 
son said. While regular feed is ade- 
quate for normal periods, vaccina- 
tions, moving the flock, or other man- 
agement practices may create a stress 
condition in which extra nutrition is 
required, he said. 

Among the advantages, he said, 
are savings in costs, reduced han- 
dling at mill and on farm, less feed 
handling time on the farm, reduced 
delivery costs, greater ease in carry- 
ing on feeding operations for older 
and handicapped persons, possibility 
of fresher feed. 


$22,000 EXPANSION 


SACRAMENTO — Stewart Feed 
Mill has moved into new $22,000 of- 
fice and warehouse here. The new 
structure replaces facilities built in 
1905 by the company’s founder, James 


=” ‘The name BAGPAK is.a standard of lead: nd of < 
» Complete production contro! in bag ma: fro 
Which eventually produce pulp, to the deliv: 
in fact, even to the furnishing of specia! 


the best protection for your product. 


+ 


‘ 


for BAGPAK means 

inting of seedlings 

sack to your pla 
sing machines to insure 


Multiwall Paper Shipping Bags are described in the cbove brochure. For your copy, write to 


Bagpok Division, International Paper Compony, 220 East 42nd St., New York 17, Dept. F.9, 


BAGPAK DIVISION 


APEC 


Lawrence J. Weidt 


NEW PRESIDENT — Lawrence J. 
Weidt, superintendent of Command- 
er Elevators, Minneapolis, is the new 
president of the Northwest Country 
Elevator Assn. He was chosen at the 
recent annual meeting to succeed 
Truman J. Beggs, Occident Elevators. 
Mr. Weidt has been a member of 
the association’s board of directors 
for the past 11 years and served as 
vice president for the last two. He 
has been superintendent of Com- 
mander Elevators, owned by Archer- 
Daniels-Midland Co., since 1934. He 
started with Commander in 1924 as 
office manager of their terminal ele- 
vators. 


E. Stewart. From 1905 to 1940 the 
company engaged in milling and 
grinding operations. George J. and 
Donald F. Stewart, present owners 
and operators, will not operate a 
mill or grinder in the new quarters. 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRend 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 


THE NAME 


CEREALS — FLOUR 
MEANS QUALITY 


REPAIRS TORN 
FEED SACKS 
IN A JIFFY! 


TUG-O-WAR 


can save you many a 
dollar . . . repairs feed 
sacks quickly. Great time 
and labor saver. Excel- 
lent for repair of tarpau- 
awe lins, binder canvas, cloth- 
-— ing, rubber and leather 
goods. Widely used for 
slip-proofing rugs. Write 
for free sample on your 
business letterhead. 


718 Washington Ave. 
Minseapelis 1, Mina, 


| 


Send for 


FREE SAMPLE 


Hilltop Laboratories 


Ath Us to Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 


Telephone—GR 6122 Teletype—KC 370 


HERRIN 


KANSAS CITY, MO 


BOARD OF TRADE 
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DON‘T CONDEMN MEXICAN BALER TWINE 


if you happened to be one of the many who found out to their 


BUY THE BEST—= 


sorrow last season that all Mexican Baler Twine is not alike in 
quality, and it was only a question of who had the cheapest price. 


JAVALEE 


A name in Mexican BALER, BINDER and WRAPPING twine that 
commands respect, because it represents a savings over Domestic twine with- 
out any sacrifice of QUALITY. Ask the man who uses it — “He knows.” 


Nationally advertised, sold and known from coast to coast — hence 
less sales resistance 


Guaranteed to work in 
any properly adjusted 
hay baler 


YARDAGE: 225 feet 
to the 
pound 


You will find the farmer more price conscious this year, than ever before, particularly 
when you guarantee him JAVALEE Baler twine will work in any properly adjusted 
baler and has the domestic yardage of 225 feet to the pound plus a substantial savings 


on each bale. 

These twines are made in a modern, up-to-date mill on the most modern, up-to-date ma- 
chinery. They are made to the same exacting specifications as No. 1 American-made 
twines manufactured from Henequen Sisal. 


When you buy JAVALEE twine, you are assured of getting the same twine of the same 
quality from the same mill on each shipment. This is important. 


You cannot afford to take chances on delivery, price or quality. You cannot afford to take 
chances on questionable sources of supply. We protect our distributors and dealers 100%, 
and back them up with adequate advertising. We have 30 years of fair dealing behind us. 


Sample tubes gladly furnished upon request. Get a tube and compare it with any brand of 
domestic or imported baler twine on the market. Put it to any test you desire, and be 
convinced there is none better at any price. 


Unless you find the JAVALEE name and picture of the boar on a little tag on the inside 
of each tube with our guarantee of quality, it is not genuine JAVALEE. 


BALER TWINE 


What we 
promise, 
we do! 


DAN SHIELD CORDAGE CO. 


130 N. 


MR. DEALER —There are still a few distributorships and dealerships open. A 
JAVALEE franchise means more sales and profits to the dealer and distributor, 
plus savings to the farmer. 


Wells Street . CHICAGO 6, ILLINOIS 
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faced farmer, clad in red 

striped flannel shirt, blue 
overalls and fur cap, ambled into 
Joe's office, with a wry grin on his 
face. “Now comes the hard part,” 
he said, reaching for his check book. 
“Paying for this stuff.” 


Rt DIXON, a roly poly, red 


The Cost of Doing Business 


He unscrewed the top of his pen, 
opened the checkbook and began 
writing. “Joe,” he said, “what's this 
all coming to anyway? Years ago I 
used to pay my bills in cash. Only 
a few now and then. Now I write out 
two books of checks per month.” 


The brown haired feed dealer 


chuckled. “Be darned glad you've got 
the balance you can write checks on, 
Ray,” he said. “The money’s coming 
in from somewhere — milk, eggs, 
steers, crops. Money doesn’t grow on 
trees.” 

“Huh, I learned that the hard way,” 
Dixon laughed. “I would just like to 


BREWERS DRIED YEAST 


proves definite aid in solving hock disorders. 


BREWERS YEAST COUNCIL, 


314 NORTH BROADWAY 


REASON WHY 


ANOTHER BIG 


BREWERS DRIED YEAST 
SHOULD BE IN YOUR STARTING AND GROWING RATIONS 


The importance of Brewers Dried Yeast in building poultry 
weight more efficiently has been one of the reasons it is in 
such wide demand among feed men everywhere. 


More turkey growers now buy Brewers Yeast fortified feeds 
because of the recent discovery that an unidentified factor 


present in the yeast prevents enlarged hock disorders . 
. makes them more salable . 


them healthier birds . 


. gives 
. sooner. 


One of the finest ways to build highly efficient rations and 


supplements is with BREWERS DRIED 
YEAST. Be sure to have it in your start- 


ing and growing rations. 


Write now for the helpful bookle?, “Better Feeds with 


Brewers Dried Yeast.” 


$ fT. 


touis 


INCORPORATED 


3, MISSOURI 


nail down a few of those dollars once 
in a while so they'd stay put. I don’t 
like to see them rolling around so 
much—from me to the next guy.” 

“I guess we all feel that way, 
Ray,” Joe said with a smile, “but it’s 
not as bad as it seems. In the last 
five years you've nailed down enough 
dollars to pay off your farm mort- 
gage. Told me so yourself not so 
long ago. You've built up your herd, 
made lots of improvements on your 
house, bought new, modern farm ma- 
chinery, sent two boys to the univer- 
sity. What more do you want?” 

“Yeah,” Dixon said reflectively. “I 
guess you're right. But I still don’t 
like to see those dollars roll in and 
out of my pocketbook so fast.” 

“I wouldn’t worry about that so 
much, so long as they roll the right 
way,” said Joe. 

“Especially when they roll into 
your feed mill, eh?” wise-cracked 
Dixon. 

“Well, they'll do you a lot of good 
if they come here, Ray,” said Joe 
soberly. “Just listen to this.” 

He reached into his files and pulled 
out a card. “I just filed this informa- 
tion the other day. It appeals to me. 
This shows you why dollars aren't 
rolling faster through your pocket- 
book than they are now doing. It 
will show you why some are going 
into building your farm, paying up 
mortgages and things like that.” 

“You sound like a banker,” said 
Dixon. 

“Sad to say, I am one for certain 
farmers, and I wish I weren't,” Joe 


FISHMEAL 


FISHLIVER OILS — BONE MEAL 
and OTHER FEED INGREDIENTS 
LINDFORS CHEMICAL CO. Inc. 


One East 42nd St., New York 17, N. Y. 
Murray Hill 7-8289, 7-8290, 7-5849 ¢ 


BREME 


MILLS, Ine. 

W BREMEN, OHIO 
ONE—35825— 

Brand 

High Grade « 

MEAT & BONE SCRAPS — TANKAGE 

50% Protein 60% Protein 
Carloads and Truckloads 


We BUY Cracklings and Dried Blood 
and solicit your offering 


AMERICAN MILL SERVICE 
CO., INC. 


116 Portland Ave., ae Minn. 
Telephone AT. 0 


CENTRAL STATES 
PRODUCTS CORP. 


* Dried Molasses 
Ground Screenings . 
Corn Cob Meal 
Riboflavin 


% Processed Garbage 
Distillers Grains 
Custom Grinding 
Feed Laboratory 
Service. 

HARNEY 9824 
4th and Jones OMAHA, NEB. 
*% New Products—Ask for Sample 
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said. ‘“‘Now for the information on 
this card. An Illinois study shows 
that an hour of farm labor is now 
costing four times what it did 20 
years ago.” 

“Whew! I didn’t know it was that 
high.” Ray Dixon was impressed. 

Joe nodded. “Sure. That’s why 
farmers are finding that any labor 
saving idea they can use on a farm 
saves high labor costs. That means 
efficient farm machinery, better 
chore layouts, better livestock, bet- 
ter poultry, better housing, milking 
machines, better feed and feed man- 
agement, better seed and a lot of 
other things. Because it costs so 
much to do things with hand labor 
on the farm today, it pays to do 
things efficiently and to use good 
materials.” 

Ray Dixon was thoughtful. “Well, 
that seems to make sense, Joe.” 

“In this report,” Joe went on, “it 
says that the cost of power and ma- 
chinery in crop production is now 
nearly twice the cost of man labor. 
Fifteen years ago the two were 
about equal. That means machinery 
is doing more and more of man’s 
work and doing it better and faster 
and cheaper.” 

After a pause, he continued. “Last 
year it took less than 10% hours of 
labor to produce, store and market 
an acre of corn. An acre of soy- 
beans required 8 hours, and an acre 
of wheat 4%4 hours. It took only 2% 
hours to produce and market 100 Ib. 
of pork, and 3 hours of labor to put 
100 lb. of gain on feeder steers.” 

Ray Dixon was listening intently 
now. 

“With the help of good yields and 
efficient farming practices,” Joe said, 
“it cost the farmers in the survey 
78¢ to produce a bushe! of corn, $1.31 
to produce a bushel of soybeans and 
from $1.70 to $2.00 to produce a 
bushel of wheat, depending on the 
type of soil where the wheat was 
grown. The cost of producing 100 
lb. of pork was $20 last year, and it 
took $35 to put 100 Ib. of fattening 
gain on feeder cattle in the feed- 
lot.” 

Have to Know Costs 

“Yup, a farmer has to know his 
figures to come out on top today, 
Joe,” commented Dixon. “I've been 
thinking of sending my wife to busi- 
ness school nights to brush up on 
bookkeeping. But if I do, who'll help 
me milk?” 

“You and I are both businessmen, 
Ray,” Joe went on earnestly, “and 
we've got to know our costs to come 
out with a profit. We’ve got to do 
our job efficiently. That’s why I like 
to sell good quality feeds and ingre- 
dients to my customers and show 
them how to use them. If I do that, 
I know they can get more produc- 
tion for every cent of labor cost 
they must pay.” 

“I’m beginning to see that,” Dixon 
said slowly. “You certainly have 


PRICE BOARDS! 


Completely Changeable 
“WRITE FOR CIRCULAR” 
Your Neighbor Uses Them 

Feed Salesmen .. . Good Sideline 


FRUCHEY SERVICE Co. 
BOX 461 NAPOLEON, OHIO 


NEW BAGS 


COTTON - BURLAP - PAPER 


BEEDLE-WHITON CO. 
470 Cleveland Ave. Ne. 
ST. PAUL 4, MINN, ~ NEstor 6346 


“The Polka Dot Folks’’ 
BOARD OF TRADE 
KANSAS CITY 6, MO. 
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helped me to get my milk and egg 
production up the last five years. 
The old lady says I don’t give you 
enough credit for it. But don’t think 
that on account of how she feels, 
I'm going to buy half the feed mill 
stock every time I come to town.” 

Joe laughed heartily. “I don’t ex- 
pect you to, unless you want to de- 
liver the surplus to the neighbors, 
Ray. Your wife is one of the best 
poultry flock managers I know. And 
if she really wants to know more 
about bookkeeping, Mary and I will 
be glad to come out after supper one 
night a week for a month to help 
her. Mary's a whiz at it. She kept 
my books for years before I hired 
Rusty Hagen.” 

Ray Dixon's face brightened. “Say, 
that'll be swell, Joe. Then Hannah 
can still help me with the milking. 
If you do that, pal, I'll see that you 
get plenty of stuff for your farm 
freezer. I learned a lot today. I 


THE FINEST FEEDS 
IN THE FINEST BAGS 


INDUSTRIES, INC. NEW RICHMOND, WISCONSIN 


think I'll come in more often and 
beef about how much money I’m 
spending here.” 
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When you order 


‘CANE FEED MOLASSES 


... » what's at the other end of your telephone? 


Pacific Molasses Company is a complete organiza- 
tion with its own 11 strategically located distribut- 
ing stations, like the station pictured here—its own 

tank cars and tank trucks—its own experienced, 


technically-trained field men. You can rely on 


your order receiving prompt and careful attention. 


PACIFIC MOLASSES 


COMPANY 


Phone, wire or write our 
nearest office for prices 
and other information 


> 
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How many customers are served 
in your feed mill or store per week? 
100? 200? 300? More? 

Whatever number, how many do 
you, as the dealer owner, greet or 
have a personal word with? 

The answer that you give to this 
question is one which will indicate 
quite clearly how prosperous your 
business is and what it can become. 
In other words customers like to 
have a personal word with the owner 
in a feed store once in a while. And 
sometimes more than once in a 
while. 

And to have a personal word with 
as many customers as possible is one 
of the best ways in which a dealer 
can spend his time. Some do not be- 
lieve this, but it is true. One of the 
most successful merchants in the 
middle west told me that the big 
secret of his business success is that 
he takes time to have personal words 
with many customers and thus keeps 
friendship alive and learns what they 
want him to handle. 

It is true that the man who buys 
in a department store does not ex- 
pect to talk to the owner. But in 
the average feed store, the customer 
sees the owner through the office 
window partition, or he sees him 
walking around the store with a 
salesman or some other person. Thus 
the customer thinks, “so long as 
the boss is around, I'd like to talk 
to him. He’ll talk to me. He’ll take 
the initiative if he likes my dollars 
well enough.” 


Don’t Become ‘Too Big’ 


Suppose the dealer doesn’t get into 
the habit of talking to such a cus- 


tomer, letting someone else wait on 


NOW! 


EFFICIENT 
BAG CLOSING 


| FOR 
SMALL PLANTS 


features: 


Machines! 


closures... 


ERE is the popular, economical Union Special 
Suspended Head Bag Closing Machine that 
offers many plants an excellent solution for han- 
dling varying volumes of work. Check these 
Easily installed anywhere in your plant 
with overhead pulley and counterweight or top . 
balancer! Built-in motor, thumb-controlled clutch, 
and automatic brake! Plug it in and go to work! 
Adaptable to fabric or paper bags of various sizes! 
For lower production costs . . 
ability to get out rush orders ina 
hurry, you can’t beat Union Special Bag Closing 
ASK FOR RECOMMENDATIONS. 
Illustrated Bulletin 200 will be sent on request. 


l UNION SPECIAL MACHINE CO. 
| 413 N. Franklin St., Chicago 10, lil. 
Gentlemen: Without obligating me, please furnish information on 
j bag closing equipment to handle the following production: 


. Stronger, neater 


| Kind of bags used? 
Filled weight of bag? 
Material being packed? 


Maximum number of bags per minute? 


| Conveyor required on Bag Closing Machine? 
Power: [J0.C., Volts. 


Phase 


Address_ 


! 
| Check-weighing required after filling? : 
! 


Personal 


Word 


By EDGAR GLEASON 


him time after time, What will the 
customer think? You’ve guessed it; 
the dealer is “too big’ for a small 
customer. Years ago when he started 
his feed business, he talked a lot 
with customers. Now that he’s quite 
successful, he’s too busy with other 
things. Reckon I'll go somewhere 
where my business is appreciated. 

Busy as a feed dealer may be with 
administrative and other procedures 
he can walk through his store on 
sales day and greet 10 customers in 
five minutes and shake hands with 
them and perhaps exchange a few 
words. On the same tour he can also 
nod at 10 others and give them 
friendly smiles. 

In numerous instances that is all 
they want—to be recognized, to be 
given the smallest bit of “personal” 
attention by the boss. That is the 
gratitude for their patronage which 
they seek. Look into your own buy- 


TER! 


SEL 


PAIL 
“The Pail a SIPHON valve!” 


Saves 100 Ibs. of milk 
per calf fed. 
@ Milkhouse Cabinet $12.98 


@ Electric Dehorner $ 7.00 
$60 Write TODAY for catalog 
sheets and prices. 


BROKERS— 


COMPLETE LINE OF 
FEEO INGREDIENTS 


639 BOARD OF TRADE 
KANGAS CITY 6, MO. 
BALTIMORE 2960 


Leadership Research 
@ Quality Control 
© Outstanding Facilities , 


@ Quick Service 


Trace Mineral Premixes .. .lodized-Man- 
ganesed Calcium (any desired level)... 
Manganesed Calcium (any desired level) 
Electro (free-flowing) Calcium... Pellet 
Machine Calcium...Regular (plain) Calcium 
..Dustless (plain) Calcium...Shellmaker Cal- 


| cium Grit...G-220 Riboflavin 
L_-Write — Wire—Phone 
Calcium Carbonate Co. 


CHICAGO 6, TLL CARTHAGE, MO. OMAHA, NEBRASKA 
222 W. Adams Box 409 325 WOW. Bidg 


| | | | 
20 Wall dtreet, New Tork 3, New Yor 
309 Delta Building, New Orleans 12, La. 
g 
| 
4 
| 
a You Can C 0 
CARBONATE 
ilu Pip 


ing habits and your attitudes to- 
ward stores and clerks and owners 
where you do your buying. You want 
to be recognized, too, don’t you, es- 
pecially when you are a regular 
customer ? 

“What do you want?” is a mighty 
cold, impersonal question by a clerk. 
How much better we like, “Oh, hello, 
Mr. Jones. May I help you?”—es- 
pecially if there is a warm, friendly 
smile with it. 

Circulate 


Circulate. That’s what the feed 
dealer needs to do today in the mod- 
ern feed store—circulate among his 
customers instead of around and be- 
yond them. Hire an extra clerk to 
do selling if need be on busy days, 
but just stand around visiting with 
folks, directing operations. 

That right hand of yours. One of 
its most important functions is shak- 
ing other hands. Get it into action 
on your sales floor. Shake people's 
hands—especially regular customers. 
They like it. The action breaks down 
sales reserve, promotes friendliness. 

Don't be afraid of small talk—a 
little of it—even on busy days. It 
loosens folks up. It’s homey. It’s 
folksy. And country people like that. 

I have visited feed and other 
stores and have seen well dressed, 
bespectacled owners smoking cigars, 
and walking around looking very 
busy and important checking papers, 
stocks and what not—doing every- 
thing but mixing with customers, 
welcoming them, thanking them for 
their patronage, giving them a little 
feed and farm advice here and there, 
showing interest in them and their 
activities, big and small. If there is 
anything that retail business today 
needs more than anything else it is 
warmth and friendliness. Customers 
cry for it; yet a lot of retailers won't 
give it to them. 

The nationally known economists 
today say that the American farmer 
and general consumer do not lack 
money with which to buy. They have 
sizeable savings accounts, bonds and 
other reserves. If they have the 


money and the American retailers 
have the merchandise, why don't 
consumers buy more goods? It is 


because a lot of retailers and their 
staffs have forgotten how to sell. 


Favorable Approach 
Selling begins with making a fa- 
vorable approach. An approach 
means to be friendly, to smile, to 
show an interest in the customer, to 
make him like you, trust you and 


PROFITABLE 


rships offered by 
SWIFT'S HATCHERIES 


Sell Swift’s famous i 
CHICKS and POULTS 
*GOLDEN NECK LAYERS 
*SKY-HI LAYERS 
Sensational Fast-Selling Layers 


New Hamp. White Crosses 
Specialized Meat-Makers 


BROAD-BREASTED BRONZE 
and BELTSVILLE WHITES 
More Growers Raise Swift's Poslts 

Swift’s Chicks and Poults 

are famous for their out- 

standing quality. Nation- 
ally advertised. Backed by 

Swift & Company's great 

reputation. U. 8. Approved, Pullorum-Passed 

(Pullorum-Clean in coastal states). 

*"Golden Neck” and “Sky-Hi"” are Swift's 

brand names for special strains of cross- 

bred chicks. 

Good dealerships still open. Cash in on this 

opportunity. Write or visit... 

@ SWIFT'S HATCHERIES AND SALES OFFICES, DEPT. H-21 
Twin Falls, Idaho Iowa Falls, lowa 

Salina, Kansas Russellville, Ky. 

Sedalia, Mo. Muskogee, Okla. Kearney,Neb. 

North Portland, Ore., P.O. Box 567 


Montevideo, Minn. Showell, Md. 
Chambersburg, Pa. Yoakum, Texas 
West Point, Miss, Fresno, Calif. 


or General Office, Chicago, Ulineis 


have confidence in what you say. 
You can’t win confidence without 
mixing with the customer, talking 
with him, getting to know him. 

The other day I talked with a feed 
dealer at a time when no customers 
were in his store. He was courteous 
and friendly. Then a customer came 
in. He said, “Please excuse me. 
There’s a customer.” 

As he stepped forward with a 
smile on his face and a spring to 
his step, I was glad, glad that he 
recognized how each customer wants 
attention. 

A customer once told me, “I don’t 
want the boss of a store to hide be- 
hind a desk. I want him to talk to 
me now and then, or at least recog- 
nize me. I don’t want him to work 
as hard as an employee, beating 
some other fellow out of his job. I 
want him to have things well enough 
under control so that even on rush 
days, he has time enough to talk 
with me and other customers. I like 
to buy in stores where I find condi- 
tions like that.” 
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COLUMBIA SOFT PHOSPHATE 


LOW COST... 
IMMEDIATE DELIVERY 


@ 
Write for information and prices 


COLUMBIA PHOSPHATE CO. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 


LOWEST MIXING COST PER TON 


The Strong-Scott Sweet 
Feed Mixer produces a 
smooth, uniform product 
(free from molasses balls) 
that commands high 
prices. Roller bearing 
equipped and has an all 
steel frame structure for 
greater stability and life. 
Patented meter control 
permits desired percentage 
of molasses to be rubbed 
into every bit of feed. 


with STRONG-SCOTT Quality Feed Mixers 


These two units are real money-savers for any feed plant. Designed especially 
to help you meet modern production demands. No worry about costly 
repairs or delays from defects or breakage ... These machines last longer 
and cost less to operate and maintain. 


Dept. F-2 
The Strong-Scott Mfg. Co. 
Minneapolis 13, Minnesota 


City.. 


ee 


Please send me Free Information on: 
0 The Strong-Scott Batch Feed Mixer 
O The Strong-Scott Sweet Feed Mixer 


cee ee ee ee 


Strong-Scot? | 
Products 
The Strong-Scott Batch 
Feed Mixer, a horizontal 
mixer with ribbon agita- 
tor and triple action. 
Gives quick and uniform 
mixes with all feeds and 
formulae at lowest cost per 


Batch Feed Mixers 
Molasses Feed Mixers 
Feeder and Magnetic 


ton. All sizes from '/, to 2 Separators 

tons per batch, for floor or 

overhead installation. Attrition Mills 
Head Drives 


Conveyor Drives 


Pneumatic Truck 
Dumps 


Man Lifts 
Pellet Coolers 
Crumble Rolls 


Pneumatic Feed 
Systems 


Bin Feeders 
Bag Flattener 
Purifiers 
Speed Reducers 
Heads and Boots 
Spouting 


and other machinery 
and supplies for 
Grain Elevators 

Feed Plants ’ 

Cereal Mills 


THE STRONG-SCOTT 


MANUFACTURING CO. 
Minneapolis 13, Minnesota 


"Everything for Every Grain Elevator, 
Feed Plant and Cereal MilP’ 


1837 


State....... 
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NOW-—the Chlorophyll Derivative 
with GUARANTEED UNIFORMITY 


Only CEROPHYLLIN-D Gives You All these Advantages: 


* CLINICALLY PROVEN—thoroughly tested | © BOOKINGS—may be purchased as needed 
on many different breeds of dogs. or may be booked for spread future 
BIOLOGICALLY TESTED for deodorizing delivery. 

potency, using the “in vitro test.” 
CHEMICALLY CONTROLLED for guaran- 
teed uniform content of chlorophyll 
derivatives. 

METAL FREE—contains no copper or 
other heavy metal additives. 

SEMI-GRANULAR—practically non-dusting, 
easily mixed with dry or canned feeds. 
REDUCED COLOR INTENSITY—does not 
impart undesirable tint to food even in 
high level mixes 


Cerophyl Laboratories, Inc. em, 


e PACKED in moisture-resistant 50-Ib. plas- 
tic-lined new burlap bags. 


RELIABLE SOURCE—developed and man- 
ufactured by Cerophyl Laboratories, Inc., 
—makers of Cerophyl,Vi-Et, Greenmelk, 
Protamone, and other products for human 
and animal use developed from pioneer- 
ing work with dehydrated grasses and 
alfalfa. 


ESTABLISHED 1936 
General Offices: 2438 Broadway, Kansas City, Missour: 


SALES AGENTS: SNOW & COMPANY, 3039 E£. 12th St., Los Angeles 23, Calif 
GRAY-O'KEEFE Co., 910 Chamber of Commerce Bidg., Buffalo, N. Y 
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FISH MEAL 


NA FISH SOLUBLES * COD LIVER MEAL 
a VITAMIN A FISH LIVER OILS 
DRIED FEEDING YEAST 
STERILIZED STEAMED BONE MEAL 
DICALCIUM PHOSPHATE 


ALBUMINA SUPPLY CO., Inc. 
461 PRODUCE EXCHANGE 
NEW YORK 4, N. Y. 


Phone HAnover 2-4174 
TWX NY 1-3788 


ALBUMINA SALES CORP. 
327 SO. LA SALLE ST. 
CHICAGO 4, ILL. 


Phone HArrison 7-0926 
TWX CG 1250 


More Profits With Profit Brands! 


Small’s Dehydrated Alfalfa Meals 
Leader Peat Litter Mt. Airy Gran-I-Grit 
Clear Quill Livestock Mineral 
Blatchford Products Servall (Stazs-Dry) Poultry Litter 
Clear Quill Poultry Concentrates 
Clear Quill Dog Foods 
Calf Manna Pilot Oyster Shells 
Golden West Condensed Buttermilk 
V-C Tobacco Stem Fertilizers 
Fish Meal - Fish Solubies 
Toxite Disinfectant Spray 
harcoal United Caicilum Carbonate 
Demon Oat Prodacte 


WATERLOO MILLS COMP 


Royal Oak C 


Phone 7736 
ATERLOO, IOWA 


Wholesale Distributors 


BOSWORTH COMMISSION CO. 
(BROKERS) Boston Grain & Flour Exchange Bidg. BOSTON, MASS. 
J SELL THROUGH Us FEED PRODUCTS 
» BUY THROUGH US § GRAIN PRODUCTS 
A. WARE BOSWORTH 


Poultry Nutrition Studies 
During Hot Weather 


By Burt W. Heywang 


HIS discussion centers around 

experiments conducted at the 

Southwest Poultry Experiment 
Station to determine how some of the 
undesirable effects of hot weather on 
poultry might be offset. Our station 
is located at Glendale (near Phoenix) 
in the Salt River Valley of Arizona, 
where the climate is semiarid and 
subtropical. This means that the sum- 
mers are hot, with a wide difference 
between day and night temperatures. 


EDITOR’S NOTE: The accompany- 
ing article is from a talk by Mr. Hey- 
wang at the Texas Nutrition Confer- 
ence at Texas A & M College, College 
Station. Mr. Heywang is poultry hus- 
bandman in charge, Southwest Poul- 
try Experiment Station, Glendale, 
Ariz. 


Since the comfort of chickens is 
at least partly involved in their rates 
of growth and egg production, I 
would first like to say something 
about our types of poultry houses 
that seem the most suitable for the 
comfort of the chickens during the 
entire year. Our brooder houses are 
of the “open-shutter” type, with the 
shutters closed in cool weather and 
open the rest of the year. Our houses 
for chickens after the brooder age 
are called the “open-type,” for their 
walls are simply mesh wire fastened 
to a framework. 

Incidentally, under our climatic 
conditions chicks can be brooded in 
tents except during hot weather and 
kept under the “houseless” system 


after they are past the brooder age. 

Feed consumption is low during hot 
weather, and this lowered feed con- 
sumption is accompanied by a slower 
growth rate of young chickens and a 
decrease in egg production of Jayers. 
It cannot be said, however, that low- 
ered feed consumption is responsible 
for all the undesirable effect of hot 
weather on chickens. 

Houses Cooled 

The houses of chickens were cooled 
with coolers of the evaporative type 
in order to stimulate their feed con- 
sumption during hot weather. The 
growth of young chickens was there- 
by increased enough to warrant the 
use of evaporative coolers in their 
houses. It was not economically ad- 
vantageous to cool the houses of the 
laying chickens because of the in- 
creased cost of the type of house 
needed and the cost of running the 
cooler. 

Because it is cooler during the 
night than during the day, the houses 
of both growing and laying chickens 


were artificially lighted all night or 
from midnight to daylight during hot 
weather. In these experiments the 


chickens were allowed to eat when 
they wanted to. The artificial light 
had little effect on the feed consump- 


PRODUCTS 


| Dealers in Minnesota, North Dakota and Western Wisconsin 


Write for Prices and Information to 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 
MINNEAPOLIS Distributors MINNESOTA 


IODIZE 
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VITAMINS (SYNTHETIC): 
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SPECIFY N.Y.Q. ON YOUR ORDERS 


|The NEW YORK QUININE & CHEMICAL WORKS, Inc. 
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triple guaranteed! 


That's one of the reasons it is first choice of 
more and more top quality money-making 
feed manufacturers &nd dealer mixers. 


Guaranteed not only when made... not only 
when mixed ... but actually when fed! That’s 
NOPCOSOL, the new concept in feed fortifiers, 
product of years of NOPCO research. Now you 
can assure your customers of just the right 
vitamin potencies, just the right amounts of 
antibiotic and trace minerals—without costly 
overfortification, without danger of underforti- 
fication: When you include one batch-size bag 
of NOPCOSOL in each ton of feed, your forti- 
fication worries are over. 


And here are three more reasons why 
NOPCOSOL is the finest poultry and swine 
feed supplement available today: 


NOPCOSOL contains dependable MICRATIZED* 
Vitamins A & D—guaranteed stable . . . guaran- 
teed nutritionally available. 


NOPCOSOL is easy to use—it is packaged in 10 Ib. 
“batch-size” bags that exactly fortify a one ton 
batch of feed. 


NOPCOSOL costs you less to use—less in inventory, 
less in labor, less in amounts used. 


CHEMICAL COMPANY 
HARRISON 1,N. J. RICHMOND, CALIF. 
Pioneer Producers of MICRATIZED* Vitamin Products 


NOPCOSOL is shipped in 10 Ib. “batch-size” 
bags, 4 bags to a carton. It is available in 8 
formulations for poultry, turkey and swine 
feeds, with or without trace minerals. Each 
bag contains guaranteed levels of: 


VITAMINS: Micratized* Vitamin A, Micra- 
tized* Vitamin D, Riboflavin, Pantothenic Acid, 
Choline, Niacin, Vitamin B, 2. 


ANTIBIOTIC: Procaine penicillin (for poultry), 
Aureomycin (for swine). 


TRACE MINERALS: Iron, lodine, Manganese, 
Copper and (in swine feeds) Cobalt. 


©1953 NOPCO Chemical Company 
*T.M. NOPCO Chemical Company 
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RELY ON THESE 
quality NOPCO products 
for your feeds: 


NOPCOSOL 
Complete vitamin - anti- 
biotic-trace mineral feed 
supplement. 


NOPCO 

A & D VITAMINS 
A complete tine of 
Micratized* dry Vitamin 
A & Vitamin D products, 
conventional dry Vitamin 
A & Vitamin D products, 
Vitamin A & D oils. 


NOPCO 
B VITAMINS 
Riboflavin, calcium pan- 
tothenate, niacin, choline 
chloride (liquid & dry), 
vitamin Biz feed supple- 
ment. 


NOPCAINE 
Antibiotic feed supple- 
ment (Procaine peni- 
cillin). 


NOPCOM 


Vitamin Bi2 and Pro- 
caine penicillin supple- 
ment. 
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and here’s what we're 
doing to help you SELL 


Live displays attract customers! With 
healthy pigs growing rapidly in a 
Hawkins Pig Palace, you can show 
farmers how to save orphans and runts 
from over-size litters...and convert 
former losses into big extra profits. 
You'll sell synthetic milk and creep 
feed for big extra profits, too. But 
remember . . . proper brooding and 
feeding equipment is necessary to 
make these pig-saving projects success- 
ful. Hawkins Pig Palaces, Pig Diners 
and Creep Feeders fill the bill, as evi- 
denced by enthusiastic recommenda- 
tions by leading feed producers. And 
Hawkins is advertising in farm papers 
(miniature ads at left) to help you 
sell the whole bill of goods. So cash in 
on this big sales opportunity ... with a 
live display. Write for details today! 


HAWKINS PIG 


.BOX 438 - MO 


tion or egg production of the layers, 
but the feed consumption and growth 
of the young chickens were increased. 

Both growing and laying chickens 
were also given artificial light all 
night during hot weather, but allowed 
to eat from 2 p.m. to 8 a.m. only. 
These are usually the coolest 12 con- 
secutive hours of the day. Again, this 
procedure had little effect on the feed 
consumption or egg production of the 
layers, but the growth and efficiency 
of feed utilization of the young chick- 
ens were increased. 


Pelleted Feed 

The egg production of laying chick- 
ens was increased by feeding them 
their all-mash diet in pelleted form, 
with the increase especially marked 
during hot weather. The growth of 
young chickens was increased by 
feeding their all-mash diet in pelleted 
form, but this occurred during both 
hot and cool weather. 

During hot weather there is a 
decrease in the blood calcium level! of 
the laying chicken, and this results 
in eggs having thinner shells that 
break easily. In two experiments con- 
ducted in hot weather, calcium glu- 
conate, technical grade calcium lac- 
tate, calcium d-lactate, precipitated 
calcium carbonate, and calcium sul- 
phate were compared with calcium 
carbonate in high grade limestone as 
sources of calcium in diets for lay- 
ers. None of the other calcium sources 
was superior, and calcium sulphate 
was slightly inferior, to the calcium 
carbonate of the high grade lime- 
stone. 

Because the decrease in feed con- 
sumption during hot weather results 
in a decrease in the intake of vita- 
mins, it was thought that the optim- 
um level of vitamin A in the diet of 
laying chickens might be higher dur- 
ing hot weather than during moder- 
ate or cool weather. The results of 
an experiment conducted to obtain 
information on that point show that 
the level of 1240 L.U. of vitamin A 
per pound of diet was too low for 
maximum egg production, hatcha- 


bility of eggs, or maintenance of life 
during hot weather. The level of 2480 
I.U. of vitamin A per pound of diet 
was adequate for all three ‘‘func- 
stions” during moderate weather, but 
inadequate for maximum egg pro- 
duction or maintenance of life during 
hot weather. The level of 3720 L.U. 
of vitamin A per pound of diet was 
adequate for all three functions dur- 
ing both moderate and hot weather, 
and seemingly as adequate as higher 
levels. 
Grain in Diet 


Some commercial poultrymen who 
feed both mash and grain to their 
layers during the rest of the year, 
stop feeding grain during hot weath- 
er on the assumption that the grain 
is more “heating” or “fattening” 
than the mash. This practice results 
in a higher intake of protein by the 
layers during hot weather. In a se- 
ries of four experiments conducted 
during different summers, the pro- 
tein content of all-mash diets fed to 
layers varied from 11 to 44%. The 
results indicate that the proportion- 
ate amount of grain in a mash-grain 
diet for laying chickens should not be 
reduced during hot weather. 

In other experiments we found 
that the fertility and hatchability of 
eggs decreased during hot weather, 
but that gathering the eggs more 
than once a day did not result in 
increased hatchability if the eggs 
were stored in a cool] place after they 
were gathered. The hatchability of 
their eggs was not decreased when 
breeders were fed diets containing 
540 A.O.A.C. chick units of vitamin 
D per pound of diet, in addition to 
receiving enough direct sunlight for 
good hatchability. 


Every Good Feed 


Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 


When This Happens... 


% Designed For Fast Loading and 
Unloading Without Bridging 


% Thorough Uniform Mixing 
% Dust-Tight Positive Bagger 


i 


Special agitating arms prevent bridging and assures 
quick, clean emptying of mix. Easy to install and 
operate with present equipment. Loads top or bottom 
—clean, fast ...no waste. “Flinger” at top of con- 
veyor tube thoroughly distributes ingredients—cuts 
mixing time. Bagger has positive, non-jamming cut- 
off valve, operating in a dust-tight housing. Ball 
bearing equipped screw conveyor is “‘balanced”’ for 
quiet, smoottr operation. Motor mounted as desired. 
All-steel, electric welded construction throughout. 
Available in 3 capacities: 2000, 3000 and 4000 Ibs. 


NATIONWIDE SALES AND SERVICE 


Write for Literature and Name of Nearest Distributor 


MYERS-SHERMAN COMPANY 


1801 S. ILLINOIS STREET © STREATOR, ILLINOIS 
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Political “Climate,“” Credits 
Covered at Northwest Meeting 


MINNEAPOLIS—tThe outlook for 
sound farm legislation, the problems 
of expanding food production to meet 
vrowing needs and the importance of 
revising industry ideas on credit 
were emphasized in talks by two na- 
tional association presidents before 
the Northwest Retail Feed Assn, con- 
vention Jan. 19-20 at Hotel Nicollet. 


Panel discussion on a variety of 


subjects ranging from materials han- 
dling to public relations rounded out 
the program. 

«Eldon Roddis, Roddis Feed Co., 
tochester, Minn., was elected presi- 
dent of the organization, succeeding 
Carroll Scow, Long Prairie (Minn.) 


Milling Co, R. M. Serkland, Grain 
Products Co., St. James, Minn., was 
elected vice president, and W. D. 
Flemming, Grain & Feed Review, Min- 
neapolis, was renamed _secretary- 
treasurer, 

New members named to the board 
of directors were A. L. Larson, Madi- 
son (Minn.) Milling Co.; Harold 
Thomforde, Crookston (Mina.) Mill- 
ing Co.; Wendell Lenton, Farmers 
Elevator Co., Stewartville, Minn., and 


R. F. Schultz, Occident Elevators, 
Minot, N.D. 
The association went on record in 


favor of discarding the present dual 
system of paying the Minnesota feed 
inspection tax and switching com- 
pletely to the permit system. At pres- 
ent the manufacturer has a choice of 
paying his tax by purchase of tax 
tags or securing a permit to pay the 
tax on the basis of sales tonnage re- 
ported. A switch-over to the single 
system would require amendment of 


the state law. 

The membership also gave general 
approval to a proposal of its board to 
set up a group health and accident 
insurance plan, with final action to 
be withheld until a specific proposal 
is submitted. 

Registration totaled 350, with 233 


present at the luncheon meeting and 
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252 attending the dinner and floor 
show. 
A Better Climate 

“We may see some important 
changes in the American farm pro- 
gram within the next few years,” R. 
C. Booth, president of the Grain & 
Feed Dealers National Assn., told 
the group. “For many years our na- 
tional association has urged a step 
that has just been taken by the new 
administration—the naming of an ag- 
ricultural commission to study the 
whole farm problem outside the area 
of politics. 

“We are encouraged by this, and 
by the appearance that men at the 
top of national agriculture now are 
farm scientists rather than farm 
Politicians. We think we at least 
have a climate within which the 


whole confused problem of farm re- 
lief can be handled on a basis of logic 
rather than the base of politics. For 
the first time in 20 years we hope to 
have an opportunity to express con- 
structive suggestions that will be 
listened to,” he said. 

Mr. Booth warned, however, that 
there is great danger in expecting 
miracles within moments. “If our 
hopes run too fast for our political 
probabilities, we shall face days of 
uncertainty and disappointment,” he 
declared. 

The need to increase food produc- 
tion some 35% in the next 22 years 
places a great responsibility on feed 
men, the speaker pointed out. There 
are indications, he said, that the 
“ceiling’’ of production has been 
reached on individual animals. For 
that reason feed men should be 
ready to assist farmers in upbuilding 
flocks and herds until the average— 
not just the exceptional—animals are 
producing near the ceiling. 

Credit and financial problems are 
among the greatest problems faced 


by the feed industry today, W. E. 
Glennon, president of the American 
Feed Manufacturers Assn., told the 
group. 

A particularly serious problem has 
sprung up in the matter of financing 
poultry producers, he said. “Share- 
crop” plans entered into by some 
feed manufacturers have in effect put 
them in competition with other grow- 
ers, and easy credit has put too many 
inexperienced growers of turkeys and 
chicken broilers in business, he point- 
ed out. The result: overproduction 
and depressed product prices. 

Such activities have produced bad 
public relations with growers, Mr. 
Glennon said. “Turkey growers are 
outspoken in blaming the feed indus- 
try for overexpansion of production 
and instability in their industry,” he 
declared. 

The problems of retailers in credit 
matters are made more acute by the 
fact that many men in the trade 
have never had to face really difficult 
times, he said, indicating that such 
a situation may be just ahead. 


STONEMO ADVERTISING HELPS 
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The revolutionary Stonemo Hopper-Pak— 
grit package and 2-way feeder combined— 
contains 10 Ibs. of insoluble Stonemo Gran- 
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Hopper-Paks extra hard as the chick season 
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in Hopper-Paks, helps prevent pasting-up 
—eliminate early digestive disturbances. 


Powerful Stonemo advertising pre-sells cus- 
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STEP-UP YOUR STORE TRAFFIC! 


Be ready to fill the demand! 


“The easy money days are over, 
farm expenses are higher and returns 
are down,” he said. “The volume of 
consumer credit is high, and lenders 
are becoming reluctant to make 
loans.” 

He summarized a suggested list of 
credit practices with a warning to 
“give credit where credit is due.” 


Feed Outlook 

A panel discussion on the feed 
business outlook included talks by 
an agricultral economist and three 
members of the trade who covered 
three types of ingredients. 

Dr. O. B. Jesness of the University 
of Minnesota, discussing the general 
agricultural situation, cited the de- 
creases from a year ago in farm 
prices. He noted that meat animals 
have shown the greatest drop, pri- 
marily because of a beef decrease ac- 
companying an increase in numbers. 
With the decreases in farm prices 
and some increases in prices of things 
farmers buy, farmers are beginning 
to feel a squeeze, Dr. Jesness said. 


He said the national estimate is 
for a 5% drop in net farm income in 
1953. No major recession in the farm 
economy is expected, he said, unless 
there is a general drop in employ- 
ment and business activity. He went 
on to point out that there is still a 
lot of defense spending to be done. 

S. E. Gordinier, Russell-Miller Mill- 
ing Co., discussing the millfeed situ- 
ation, said that production of flour, 
and consequently millfeed, will be 
pretty good. Spot prices have been 
reasonable all fall, he said, and there 
probably will be fairly reasonable 
prices through the heavy feeding sea- 
son. The mill run will be lower in 
April or May, and prices may be 
higher then, he added. 

Not much forward millfeed has 
been sold, Mr. Gordinier said, lead- 
ing to the belief that the spot mar- 
ket will be fairly reasonable. Sup- 
plies should be adequate for any de- 
mand, he continued. If not, corn and 
oats stocks will be a factor, as will 
Canadian millfeed. 

Cliff Cairns of Wilson & Co. said it 


appears that animal by-products and 
feed supplies will be at least as 
great as last year. Greater beef pro- 
duction will offset less pork output, 
he said. 

Animal proteins should continue in 
demand, he said, and should find the 
same stable place in the feed econ- 
omy as they have had. 

Mr. Cairns also said that the corn- 
hog price ratio has been found to be 
a better index of demand for feed 
for swine than swine numbers. So, 
he noted, feed demand won't neces- 
sarily be down as much as indicated 
by the 13 to 15% drop in the 1953 
spring pig crop. And demand for pro- 
tein feeds should be good. 


Oilseed Meals 


Fred Hafner of General Mills, Inc., 
said that domestic production of oil- 
seed meals this crop year should be 
about the same as last year. Animal 
numbers are down, so supply may be 
adequate for this year, he continued. 

High prices encouraged larger im- 
ports of oilseed meals last year, Mr. 


STONEMO IN 50 AND 80-LB. BAGS 


11 out of every 15 prospective customers who walk 
in your store have heard of insoluble Stonemo 
Granite Grit. They already know Stonemo’s extra 
grinding surfaces grind out more eggs and meat 
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80-Ib. bag, 
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Granite Grit 
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on a sound and profitable basis. 


Sell Stonemo with every feed order. Display Stone- 
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Hopper-Paks for greater impact at the point of sale. 
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Stonemo national and localized advertising, reach- 
ing millions, tied-in with effective Stonemo dealer 
helps, constantly works for you—pre-selling Stone- 
mo. Remember, the theme of Stonemo’s advertising 
is: “Buy Quality Feed and Quality Stonemo Grit 
—they’re your Partners for Profits.’”’ This hard- 
selling advertising helps build your feed business 


mand into dollars! Order Stonemo from your 
favorite jobber today. 


STONE MOUNTAIN GRIT COMPANY, INC. 
Executive Offices and Quarry: LITHONIA, GEORGIA 
Branch Quarry: BARRE, VERMONT 
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RED CROSS FUND 


Hafner said, and imports shouldn't 
be expected to be as heavy this year. 
Exports were down last year but 
may be up considerably this year. 
Also, more soybeans have been ex- 
ported so far this year and the ex- 
ports may continue large. 

Regarding availability of oilseed 
meals, Mr. Hafner noted that a large 
amount of cottonseed meal is in the 
hands of the government and tem- 
porarily can't be counted as a part 
of the available supply. 

Soybean supplies on Oct. 1 were 
no larger than a year earlier, and 
disappearance so far this year has 
been ahead of last year. Mr. Hafner 
said that if exports continue high 
and processors continue operaticns, 
another shortage can be foreseen at 
the end of the crop year. 

Available supplies of linseed oil 
may be limited until price controls 
are off, he said. 

Mr. Hafner said he can’t foresee a 
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soybean meal] shortage for the next 
six months. At the same time, he 
doesn’t see a burdensome surplus. 

In general, he said, the protein 
supply situation looks good, there is 
some question about availability, and 
demand is encouraging. Eldon Rod- 
dis, Roddis Feed Co., Rochester, was 
the panel leader. 


Nutrition Needs 


Frank T. Heffelfinger II, King Mi- 
das Feed Mills, Minneapolis, led the 
panel on feed formulation and nutri- 
tion. Mr. Heffelfinger pointed out 


that knowledge of nutrition is one of 
the most important parts of the feed 
retailer’s business. 

“The feed retailer is on the firing 
line,” he said. “He has to have the 
answers on nutrition when his cus- 
tomers come to him for advice.” 

Dr. W. E. Petersen, dairy division, 
University of Minnesota, St. Paul, 
discussed the nutrition needs of rum- 
inants. Each farmer has a different 
situation, Dr. Petersen pointed cut, 
and each needs a different “prescrip- 
tion” to solve his feeding problems. 
It is the feed retailer, he said, who 


ATTENTION Feed Manufacturers . . . 
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has the opportunity to supply this 
“prescription.” 

“Roughage is so much more vari- 
able in quality and quantity than 
feeders realize,” Dr. Petersen said, 
“that the information on the proper 
supplemental nutritional needs that 
a feed retailer provides is most im- 
portant.” 

Dr. Petersen cited some reasons 
for high calf losses. He reported that 
housing tests have shown that colder 
housing has aided in reducing calf 
losses. 

Dr. L. E. Hanson, swine division, 
University of Minnesota, presented 
the discussion on swine nutrition. He 
predicted “bright hope for the fu- 
ture” in the development of feeding 
artificial sow’s milk, but he warned 
that this product is “not a miracle” 
that will solve all the management 
problems. 

“Better management, not less 
management, is required when feed- 
ing artificial sow’s milk,” Dr. Hanson 
said. 

Dr. Hanson discussed the new low- 
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er recommendations for protein lev- 
els in swine rations and warned that 
a “lot of missionary work with feed- 
ers remains to be done to get the 
protein level of rations up to even 
the new lower recommended levels.” 

Dr. H. J. Sloan, director of the Min- 
nesota Agricultural Experiment Sta- 
tion, discussed the nutritional re- 
quirements of poultry. Speaking on 
the subject of antibiotics in feeds, 
Dr. Sloan reported that feeding tests 
have shown less response from anti- 
biotics as birds reach maturity than 
in starting rations. 

“Although the antibiotic effects on 
adult birds appear negligible,” he 
said, “there seems to be a carryover 
effect on chicks hatched.” 

Dr. Sloan cited the need for more 
information on the stability of anti- 
biotics in feed rations. He suggested 
the feeding of high-energy rations 
to laying hens, a practice which he 
said would aid in maintaining body 
weights. 

Materials Handling 

Bag closing and materials handling 
equipment was the subject of dis- 
cussion at the panel session under 
the chairmanship of J. E. Donovan, 
Donovan's Inc., Albert Lea, Minn. 

W. P. Buchan, Richardson Scale 
Co., Minneapolis, presented a_ brief 
discussion of automatic scaling equip- 
ment. He pointed out that the proof 
of savings possible through the use 
of mechanical equipment is the most 
compelling reason retail dealers have 
in purchasing such products. Citing 
the experiences of Nebraska retail 
feed dealers with installations of au- 
tomatic scales, he warned against the 
practice of a retail dealer of adding 
% lb. of feed to each bag to insure 
meeting weight requirements. While 
this small overage appears insignifi- 
cant at the time of packing a bag 
of feed, the practice adds up to a 
big total materials loss for a dealer, 
he pointed out. 

O. A. Ullrick, Union Special Ma- 
chine Co., Chicago, pointed out that 
there are three basic types of sew- 
ing heads on bag closers: (1) a head 
designed for sewing cotton and bur- 
lap bags, (2) one for 5-, 10- and 20- 
lb. paper bags and (3) one designed 
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THE PREFERRED SOURCE OF PHOSPHORUS 


Ground Curacao Phosphate Rock. 

Rich, natural source of phosphorus. 

Outstanding mineral feed supplement. 

14% phosphorus and 31% calcium — guaranteed 
Uniform, free-flowing product. 


Excellent blending characteristics. 


NOW AVAILABLE IN QUANTITY 
Packed in convenient 100 Ib. bags. 


Cura-phos is the phosphorus of choice! Since 1929, over one million tons 
have been used by the feed industry in preference to all other materials. 


Available in carload lots at stock points strategically located at Norfolk, Va., 
Jacksonville, Fla., and New Orleans, La. Fast, dependable service at all times. 
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For Details... 


write, wire or 


NEstor 9456 


telephone us today 


PACAL HAMMERS 
LAST LONGER ... 


4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 
thorough crushing and grind- 
ing with any mill. 


No finer hammers are made. 
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AND GET THE BEST 


racat srett prooucts PAPER-CALMENSON & COMPANY 
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for sewing heavy duty paper bags. 
Ceiling suspension models of bag 
closers are the simplest and most eco- 
nomical, he said. 

“Machine-sewn closures are versa- 
tile, economical and tamper-proof,” 
Mr. Ulirick pointed out. 

Harry Shaw, Bemis Bro. Bag Co., 
Minneapolis, also cited the impor- 
tance of accurate scaling procedures 
in bagging feeds. A minor loss per 
sack, he pointed out, can build up 
into a major total loss. Adequate 
scaling equipment can prevent this, 
he said, and he reported that scale 
manufacturers guarantee accuracy to 
within 4 oz. per 100 lb. The bag size 
is important also, he said, and he 
stressed that savings can be made by 
not having too much overlap at the 
top of the bag. 

Mr. Shaw announced a demonstra- 
tion of bag closing and materials 
handling equipment at the Bemis 
plant, which was a feature of the 
convention scheduled for the after- 
noon of Jan. 19. 

Conveying equipment was the sub- 
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ject of John W. Donahower, Stand- 
ard Conveyor Co., North St. Paul, 
Minn. Pointing out methods of ma- 
terials handling which can result in 
savings to a retail dealer, he remind- 
ed the group that labor costs are 
among the few controllable elements 
in the expense of making feeds to- 
day. The importance of efficient ma- 
terials handling equipment is empha- 
sized, he said, when one realizes that 
handling costs run from 30 to 40% 
of total operating costs. 

Various methods of building and 
maintaining good Telations with the 
public and customers were outlined 
in a panel discussion on public re- 
lations. 

L. J. Weidt, Commander Elevator 
Co., one of the speakers on the panel, 
dealt primarily with the setting up 
and operation of an exhibit at a 
county fair. He advised having a 
good exhibit and answering farmers’ 
questions but not doing any actual 
selling at the display booth. The feed 
man shouldn’t appear too forward, he 
said. Mr. Weidt said that the exhibit 
should include some sort of stunt to 
attract attention, such as having vis- 
itors guess the number of kernels of 
corn a hen in a cage will eat. 

Leonard Harkness, Minnesota 4-H 
Club leader, emphasized that good 
public relations isn’t just publicity 
but is a lot of little things which add 
up to the building of a good reputa- 
tion. He mentioned sincere interest 
and help in community projects, sup- 
port of 4-H and other programs, in- 
terest in individual farmer’s and 
youth’s work and being acquainted 
with and appreciative of 4-H and 
other leaders and their work. The 
feed and farm supply man should be 
interested in long-term dividends and 
not just immediate sales, Mr. Hark- 
ness added. 

(Continued on page 51) 


SALT ESSENTIAL IN DIET 

Salt is the important mineral in 
cattle feeding, according to the de- 
partment of animal husbandry, Mich- 
igan State College. “Trace mineral 
salt” is a cheap addition that may be 
helpful, says the department. 


“BRODLEAF”’ 


HOLLAND PEAT MOSS 


HALF MOON MFG. & TRADING CO., Inc. 
90 West Street New York 6, N. Y. 


FLORIDA 
COLLOIDAL 
CLAY 


for feed and mineral 
manufacturers 


Write for samples and prices 
Territories open for brokers 


DELTA PHOSPHATE CO. 


624 Badgerow Building 
Sioux City, Iowa 
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INDIANAPOLIS, IND) TRUMINES 
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ENGLAND BY-PRODUCTS CORP. 
3 Distributors for Gorton-Pew Fisheries Company, Ltd. By-Products Div. 


nvestigate 


inant 


Now there are WEW REAS ONS for using 


this nitrogen source of protein 
AS it as long as a year ago since you value of corncobs, stover and other coarse ne 


last considered using Du Pont‘*Two- 
Sixty- two” Feed Compound in your feeds 
for cattle and sheep? If so, it will pay you 
to take another good look today, for 
there is a lot of new evidence that supple- 
ments containing ““Two-Sixty-Two” are 
the key to more economical production 
of meat and milk. 


Here’s why properly formulated sup- 
plements containing ““Two-Sixty-Two” 
work so well and offer so much to feed 
manufacturers: 


“Two-Sixty-Two” contains urea ni- 
trogen, which helps stimulate rumen ac- 
tion for faster, more complete digestion 
of the cellulose in all roughages. As a 
result, the feeds you make using “Two- 
Sixty-Two” help to improve the feeding 


UPON 


REG. U.S. paT. OFF. 


Better Things for Better Living 
. through Chemistry 


roughage as well as silage, hay, range 
grass and pasture. 


2. “Two-Sixty-Two” may supply a third 
of the protein and greatly reduces require- 
ment for oil-seed meals in ruminant feeds 
—spares them for other uses. Each pound 
of “Two-Sixty-Two” provides 2.62 Ibs. 
of protein equivalent in your formulas, 
and can save 6 pounds of 44% soybean 
meal that’s so valuable for your poultry 
and hog feeds. 


3. You get far greater flexibility in for- 
mulating feeds. You can make up the dif- 
ference in poundage between“ T wo-Sixty- 
Two” and the natural protein meals it 
replaces with a wide variety of feedstuffs 
to supply energy, vitamins and minerals 
for balanced rumen nutrition. 


Demand for ““Two-Sixty-Two" currently exceeds 
its supply. But present users as well as those who 
plan to use it in the future will find many practical 
suggestions to help improve the efficiency of their 
ruminant feeds ina newly revised pamphlet, “Pacts 
for Feed Manufacturers.” To obtain a copy, write 
Du Pont at either of the addresses below. 


E. |. du Pont de Nemours & Co. (Inc.) 
Polychemicals Department 
Wilmington, Delaware 
or 7 So. Dearborn St., Chicago, Ill. 
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Lederle brings you AUREOMYCIN in a new, convenient and highly effective feed 
supplement: AUROFAC-10! 


This feed supplement has been designed especially to make it easier for feed 
manufacturers to incorporate higher levels of aureomycin in specialty feeds in 
order to give extra protection to livestock and poultry. 


AUROFAC-10 is guaranteed to contain at least 10 grams of aureomycin per 
pound. It also contains appreciable amounts of vitamin Bi:. 


RECOMMENDATIONS FOR USAGE 


POULTRY. Mix 5 Ibs. to 20 Ibs. of AUROFAC-10 per ton of feed to be fed where 
experience has shown chronic respiratory disease to be a local problem. If an out- 
break occurs, poultrymen should feed the highest level until feed intake becomes 
normal. Then a lower level may be resumed. 


SWINE. Prevention: Five pounds of AUROFAC-10 per ton of finished feed will 
provide a feed mixture which will avoid outbreaks of swine enteritis under most 
field conditions if given until hogs are ready for market. Treatment: Ten pounds 
of AUROFAC-10 per ton of finished feed provides a mixture for treating swine 
enteritis in a herd. Hog raisers should give this feed for 1 or 2 weeks from the time 
of infection or until symptoms of enteritis have disappeared. Then the 5 Ib. per 
ton mixture should be used until marketing. 


CALVES. For calf starters use 5 Ibs. of AUROFAC-10 per ton from birth until 
90 days of age for reducing the incidence of scours. 


Write for complete information on AUROFAC-10 to the address below. 


*Reg. U.S. Pat. Off. 


LEDERLE. 


: 
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— 


You can now make the following 
claims for specialty feeds containing 
recommended amounts of 
AUROFAC-10 Aureomycin Therapeutic. 
Formula for Animal Feeds: 


POULTRY FEEDS 


For the stimulation of feed intake of chickens 
and maintenance of weight gains in the pres- 
ence of chronic respiratory disease (air sac 
disease ). 


SWINE FEEDS 


For the prevention and treatment of enteritis. 


CALF FEEDS 


For reducing the incidence of scouring. 


If labeling is restricted to the above listed claims, the feed 
manufacturer does not need to certify his product and 
does not have to file a New Drug Application, but he should 
submit a copy of his tag to the Food and Drug Administra- 
tion for approval. 


| 
| 
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Time Studies of Selling 
Can Increase Profits 


Time Studies Are Used Profitably in Industrial 
Production—Feed Men May Be Able to Apply a 
Similar Technique to Their Selling Operations 


By Arthur Roberts 


IME wasted in the office or in 

a factory means high operating 

costs. Time wasted in the sell- 
ing field means high selling costs. 
The wise industrialist keeps a close 
check on his production costs with 
production costing forms showing 
the time taken to turn out each unit 
of output, and periodically he ana- 
lyzes these costs, ‘making time stu- 
dies of the results. 


If the ratio of labor hours is high 
on each unit of production in com- 
parison to standard costs compiled 
from experience figures, down comes 
the axe. 

It follows then that if the ratio 
of selling cost is high compared to 
the volume of business, down the 
feed man should swing the axe as 
energetically as the _ industrialist 
does when his production costs zoom 


upward in comparison to the selling 
price of his wares. But seldom is this 
action taken because few dealers 
evaluate the performance of the in- 
dividual salesman by means of sell- 
ing time studies. 

For a few years, this suggestion 
has been going the rounds, and it 
has recently begun to bear fruit. 
Where time studies have been made 
in the sales department, the man- 
agements report sales increases run- 
ning up to 30%. Time studies on sales 
work cannot be pin-pointed to the 
degree possible on production where 
the workers are kept in one place, 
and as is sometimes done, their op- 
erations are time-clocked to give 
the management an accurate basis 
for standardizing costs, but the ob- 
jective can be approximated on sales 
work with profit. That has been the 
experience of those who have pio- 
neered in this work. 


Average Results 


A study of their records discloses 
that salesmen spend, on the average, 


Faster Growth 


e Better Feed 
Efficiency 


e Greater Tolerance 


e Improved Feathering 
e Better Pigmentation 


fords 


ESTABLISHED 1800 


NEW, IMPROVED 


FOR TURKEY AND POULTRY FEEDS 


Contains 


PLUS 


FORTIFY YOUR FEEDS WITH ALL THE LATEST SCIENTIFIC 
DEVELOPMENTS WITH ONE SAFE, EASY-TO-USE PRODUCT! 


New, improved Vitadine Plus with Arsanilic Acid is 
further proof that Blatchford’s continue to pace the 
field with the latest proven feeding methods. With 
Arsanilic Acid in turkey and poultry feeds, birds show 
greater growth with less feed, better feathering and 
pigmentation, and have greater tolerance to it than 


out obligation. 


REGISTER YOUR FEEDS NOW! 


New improved Vitadine Plus with 
Arsanilic Acid takes the place of 
Blatchford’s former Vitadine Plus. If 
you wish any assistance with your 
registration, Blatchford’s formula 
service department will help you with- 


MAIN PLANT & OFFICES 
WAUKEGAN, ILL. 


Midwest Plent West Coast Division 
Des Moines, lowe Nampa, idaho 


to any other arsonic acid derivative. Vitadine Plus, 
with arsanilic acid and antibiotics solves your forti- 
fication problems by keeping your feeds up-to-date 
... by saving time and by eliminating danger of spotty 
distribution, in your mixing. 


about 40% of their time in face-to- 
face interviews with prospects, and, 
in the final analysis, that is the task 
for which they are hired. The break- 
down on this 40% may vary, depend- 
ing upon the salesman, the route or 
territory covered, and other factors, 
but this was found to be the general 
average. 

For example, one concern employ- 
ing eight salesmen found after mak- 
ing time studies for one year that 
this was the average result. 

Waiting and wasted time...35% 

Time traveling from call 


Actual time spent with pros- 

0% 
Total hourage for year....100% 


The total hourage differed, de- 
pending upon whether the salesman 
worked Saturday, the length of his 
vacation, the hours worked daily— 
but the ratio, in all cases, averaged 
up about the same on actual time 
spent with prospects. Their salaries 
ran up to $8,500 a year, which, on 
the basis of the average of 910 hours 
actually spent interviewing  pros- 
pects paid about $9.50 per interview 
hour. 

The purpose of these selling time 
studies is to establish a base figure 
from which to work toward the ob- 
jective of increasing sales per sales- 
man. It gives a basis for intelligent 
sales direction instead of hit-or-miss 
leadership. 

If a worker spent only 40% of his 
time on direct production, whether 
making automobile tires or tailoring 
suits, labor costs would run high, so 
high that management could not make 
a profit or would price itself out of 
the market when it tried to sell its 
wares, It is equally so with sales- 
men. Where the actual time spent 
with prospects is low in ratio to total 
selling hours, volume is likely to be 
low, selling costs high and profits un- 
satisfactory. 

In our analyses of selling time stu- 
dies made during the past year, in- 
variably the managements showing 
a high ratio of actual selling time 
with prospects had a lower selling 
cost and earned a bigger profit than 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 8. McLean, Wichita, Kansas 


SPECIFY 


Columbia 
COLUMBIA C0. 


1007 Washington Ave. 
$T. LOUIS 1, MO 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. ATLANTIC 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
The Tommy Thompson Co. 
3617 Dryden Road 


FORT WORTH, TEXAS 
Telephone: Webster 0005 


QUALITY GOES IN BEFORE THE NAME GOES ON 
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from any one of Fulton's | 


strategic locations. 


Farm families 
plain WHITE S 
ful 


BAG & COTTON MILLS “ATUANTA 


KANSAS city, KANS. - MINNEAPOLIS — NEW YORK CITY, 347 Madison Ave. 


toughness and durability 
BURLAP Bogs. 


The new, successful RATSCAT 


Rodent Repellent-Treated Bags are 
_ available in either Burlap or Cotton. 


For speedy, economical service, 


order your MULTIWALL PAPER 


Bags from Fulton —all types, pasted 


sewn bottom, open mouth 
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W.P.P.L. (W. Paper 
d) Bags give you all the advan- 
of expensive rigid containers 
a saving. W.P.P.L.’s are tough, 
your produ! again 
, and sifting. 


Sail TWINE and MACHINE 
_ THREAD is top quality. Order from 
nearest Plant. Im- 


NEW ORLEANS DALLAS LOUIS DENVER 
WINTER HAVEN, FLA. SAN FRANCISCO PHOENIX 


e's Fulton Bag to fit your 
s...and.thev canbe ordered in 
— 
HEETING, or color- 
x 
COTTON Bags for 
Fy , direct imports of 
Burlap assures you uniform quality, , in every size, 
ANGELES 
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those managements whose salesmen 
had a lower ratio of selling time 
spent with prospects. 


Not Difficult 


Timing salesmen is not difficult, 
and you cannot hope for minimum 
selling costs unless you have some 
idea of the number of hours each 
salesman works and how much time 
is given to the direct selling of your 
wares. 

Indirect costs in manufacturing 
are those costs that cannot be 
charged directly, such as repairs, 


rent, insurance, clerical salaries, de- 
preciation, etc. They must be appor- 
tioned indirectly on a labor-hour or 
a percentage basis. If these indirect 
costs, sometimes called manufactur- 
ing burden or overhead, are too high, 
profits will be slim, regardless of 
how efficient is the direct manufac- 
turing procedure. 

Likewise, with sales production. 
The direct cost of selling a product 
is really the time spent on actual in- 
terviews. The indirect cost or over- 
head is the interim time, traveling 
from point to point, waiting for in- 


CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 


of 
MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


KANSAS CITY LOUIS 


DENVER BUFFALO 


terviews, swapping banter or gossip 
in the street. If the indirect cost is 
too high, selling expense will prob- 
ably be high, regardless of selling 
efficiency otherwise. The purpose of 
a selling time study is to keep the 
time spent on interviews at the most 
profitable ratio. 

To cover the whole subject of sales 
management or salesmanship in this 
article is impossible. Each has as 
many phases as a centipede has legs. 
We are merely highlighting the cost- 
ing element in sales control and 
pointing up an innovation that is 
under way, which is basically sound 
and offers profitable returns to the 
user, We can say from a close asso- 
ciation with sales organizations and 
selling costs that the remedy for 
high costs does not lie entirely in 
sales meetings, pep talks, sales con- 
tests, bonuses, new lines or more ad- 
vertising. These things help, but in 
themselves, they will not keep sell- 
ing costs at minimum. Selling time 
studies are the basic need. 


HOW TO BUILD FEED DISPLAYS 
sheanrn quickly with materials at hand 


You don’t have to wens much money to make your present feed store 
attractive—to build interesting, low cost displays. Here’s the book that 


tells you how.. 
to use live animals in displays. . 


. How to dress up that exterior and interior... 
. plus hundreds more business building 


How 


tips. This is just another service Arcady Farms Milling Company per- 
forms for its dealers. The Arcady Dealer never lacks the selling tools. 
Why not investigate the possibility of you, yourself, becoming a dealer 
for this progressive, sales-minded organization? Send the coupon today. 


Dept. 12x 223 WEST JACKSON BLVD. 


CLIP THIS 
Aa = 


° ARCADY FARMS MILLING COMPANY 
ed 


Please send me your free display booklet. 


CHICAGO 6, ILLINOIS 


Dept.12X 223 W. Jackson Bivd. + Chicago 6, IMlinois 


Stote 


| 


There are 10 main factors involved 
in making selling time studies. 

1. The mileage covered. 

2. The traveling time taken by 
each salesman to cover his route, ter- 
ritory or calls. 

3. The number of calls made. 

4. The weekly volume per sales- 
man. 

5. The average order per salesman 

6. The number of sales to new cus 


tomers. 

7. The number of sales to old cus- 
tomers. 

8. The number of interviews to 
calls. 


9. The number of hours worked. 

10. The income per productive 
hour, the actual time spent with 
prospects. 

This information should be collated 
on the selling time study card or 
looseleaf sheet for each salesman. 
The salesman’s reports and orders 
will provide this data. Some concerns 
use salesman reports, but the forms 
are too often incomplete. They 
should give sufficient information to 
draw from them dependable time 
studies. An analysis and comparison 
of salesman efficiency should be 
made monthly and given prime con- 
sideration at sales meetings or in 
private conferences. 

Some concerns give report cards 
of time studies to their salesmen. 
An analysis of selling time will dis- 
close how many hours each salesman 
works; how his time is divided be- 
tween the direct effort of interview- 
ing and the indirect, non-productive 
effort spent between calls; his dol- 
lar-volume; new-customer or new- 
line productivity per selling hours; 
and whether his unit sale is increas- 
ing or decreasing. The unit sale is 
an important factor in sales profit- 
ability. Keep it as high as possible. 
The higher it is, the lower the sell- 


The NEUMOND Co. 
Merchants Exchange « St. Louis, Mo. 


BREWERS GRAINS 
DISTILLERS GRAINS 
ALFALFA MEAL 


Come te Neumond + Specialists since 1913 


Chore-Time 


PIGATERIA 


FEEDS MILK sup- 
plement to baby pigs 

. designed for the 
job . . . complete 
sanitation. Feeds 
ten pigs. Dealers 
wanted. Write. 


COTTONSEED MEAL 
SOYBEAN MEAL 
PEANUT MEAL 
CAKE and PELLETS 
COTTONSEED HULLS 


The BRODE CORPORATION 
Memphis, Tennessee 
Local Phone 38-2544 LD 271 
Teletype: ME 260 


On request, we will mall you our 
frequent market bulletins, 


PRODUCTS 


Distributed in Nebraska, 

Kansas, No. Missouri, 

and Eastern Colorado by 
WRIGHT W. COCHRAN 


1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 
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OYSTER SHELL 


FOR POULTRY 


This trusted symbol has represented 
purity and profit to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot Brand 
Oyster Shell for sustained quality, 

feeder satisfaction and profits to them, 
constantly stimulated by powerful 
National Advertising in farm papers 

and radio. 


The familiar blue Pilot Wheel trade-mark 
will continue to be their guarantee of 
satisfaction and repeat sales. 


OYSTER SHELL PRODUCTS CORP. 
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25-YEAR AWARDS—Martin Potratz (second from left) and L. L. Sauer 
(center) are receiving engraved silver plates from Dr. J. E. Salsbury, 
president of Dr. Salsbury’s Laboratories upon completion of 25 years’ service 
with the Charles City, Iowa, firm. Looking on are Dr. John G. Salsbury (second 
from right), vice president and general manager, and H. G. Bos, sales and 
advertising director, who last year became the first member of the Salsbury 
organization to merit the 25-year award. This year’s awards were made at 


New Rochelle, N. Y. St. Louis, Mo. 
BEANS 
BEAN OIL 


FUTURES = 


Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 


Our direct wire to the floor of the Merchants Exchange 
of Memphis enables us to offer immediate quotations and 
prompt executions of orders in soybean meal at both Chicago 
and Memphis. 


Mitchell, Hutchins & Co. 


MEMBERS 


One Wall St. Chicago Board of Trade 
New York 3 Merchants Exchange of Memphis 231 S. La Salle St, 
Digby 4-0700 New York Stock Exchange 

soy and Other Principal Commodity Chicago 4, Ml. 


and Security Exchanges 


IT’S Gconomy WISE 10 JERSEEIZE! 


FEED MANUFACTURERS FIND THEIR REPEAT SALES 
INCREASE & CUSTOMER SATISFACTION ZOOMS WITH 
JERSEE VITAL-MIN WHEN USED IN THEIR FEEDS! 


Here is a top quality Multi-Vitamin Pre-Mix containing all the necessary 

Vitamins, Amine Acids and Trace Minerals that will make your Feeds 

a produce better results. The fast growing trend is towards High Potency 

Vitamin Fortification. Success- 

ful Feed Builders everywhere 

hi ‘ are increasing sales, getting 

q more repeat orders and devel- 

oping greater customer satisfac- 

tion with JERSEE VITAL-MIN. They 

have relied on JERSEE ... builders 

ef Vitaminized and Mineral Concen- 
trates for more than 25 years. 


JERSEE IS SERVING SUCCESSFUL 


FEED MANUFACTURERS FROM 
COAST TO COAST! 


& 


MINNEAPOLIS 
MINNESOTA 


the firm’s annual sales meeting. 


ing cost, and vice versa. If the unit 
sale is low, selling costs are likely 
to be high unless the low unit sale 
is offset by sales of merchandise that 
carry extremely wide margins. 


Can Correct Weak Points 


With such information available, 
it is possible to correct maladjust- 
ments of time to eliminate non-pro- 
ductive or indirect effort as much as 
possible, to apportion effort in ac- 
cordance with territorial or prospect 
requirements for most profitable re- 
sults. Sometimes it may be necessary 
to forage for business with the sales- 
men to check on their work, to find 
out first-hand why some men spend 
more time than others with lower 
productivity, why some salesmen get 
in more interviews to calls and other 


vital information, These facts may 
also be brought to light at sales 
meetings. 

It isn’t unusual for sales directors 
to probe for such information now, 
but, lacking selling time studies, 
they cannot make intelligent evalu- 
ation of the data they dig up. It is 
much the same as the industrialist, 
finding his production costs high, and 
not knowing why because he lacks 
production cost records, going to his 
workers on the machines and quiz- 
zing them on the why, when or where 
of high costs. He may get general 
information, but it certainly will not 
be specific enough to enable him to 
take corrective action with any as- 
surance of reducing his production 
costs to minimum. 

The yardsticks used in determin- 
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“20” SERIES — 60 to 200 HP — with Dixie’s Famous Patented 
Separate Fan Drive, which permits high lifting of ground material and 
guaranteed capacity increase, with *no-choke” or plugging of air lines. 
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DIXIE MACHINERY MANUFACTURING COMPANY 
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ing selling efficiency as shown by 
selling time studies must be set by 
the individual management. No set 
rule will apply to all feed men. The 
important thing is to make these 
time studies. In some _ instances, 
where certain salesmen are introduc- 
ing new lines or working on a spe- 
cial promotion of some kind, their 
interviews may be longer per pros- 
pect and their sales-to-interviews 
may vary in ratio from those sales- 
men doing the regular chores. There 
are other factors that may influence 
the result of selling time studies, and 
only the management involved can 
arrange for their prudent application. 

A man devoid of selling ability or 
the will to work will not last 
long on the sales force of any feed 
merchant, so we have the right to 
assume that if selling costs are high 
despite the efforts of capable sales- 
men, there is a defect in managerial 
technique, that the costs are high be- 
cause the salesmen are not making 


maximum use of their time. The key- 
stone of sound sales management is 
the selling time study just as the 
foundation of efficient production 
management is the labor-hour or 
man-hour cost. Our surveys of sales 
managerial methods show that the 
main reason for sub-standard selling 
performance is a gross disregard for 
the time element. An exceptional 
salesman may make maximum use 
of his selling time, but such men are 
in the minority. Hence, a dealer must 
play “follow master” to make the 
majority mark time. 


Extravagant With Time 


The dealer who makes every dol- 
lar count on other phases of man- 
agement too often is extravagant 
with time on the selling end where 
time means money, usually much 
more money than it means on cred- 
its, collections, office routine, stock- 
keeping, and the like. Many dealers 
permit their salesmen to wander 


hither and yon with no system to 
guide them, with no provision for 
the utilization of selling time studies 
to determine whether their salesmen 
are getting full value out of their 
time or running up high selling ex- 
pense because they do not spend 
their time most profitably. 

Of course, there is a difference be- 
tween the sales productivity of one 
salesman and another in the same 


| organization, but, if they are fixtures 


| on the payroll, 


it must be conceded 
that they all have selling ability and 
can keep selling costs within bounds 
if supervision is efficient. The excep- 
tional men may plug along relent- 
lessly, regardless of supervision, and 
have sufficient initiative to do the 
right thing at the right time, but a 
large percentage need continual 
checking, which, if not done, in- 
creases selling costs. 

Of course, it is necessary for the 
salesman to cooperate in this mat- 
ter of time studies, but his cooper- 
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your young stock... 


with Giant Feed Power—created for you by 
Wayne Research thru exclusive blends and balances 
of 1953 Power Ingredients! Antibiotics; Vitamin B-12; 
3-Nitro; B-Complex Vitamins; Trace Minerals; Sar- 
D-Activated Animal Sterol; 
Calcium Pantothenate and many others in correct, © 
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For REPLACEMENT CHICKS: Feed Wayne Chick Starter 
for remarkably fast growth and balanced body devel- 
Builds rugged pullets with sturdy bodies 
and digestive systems geared for heavy early laying. 
For BROUWER CHICKS: Feed high-efficiency Wayne | 
Rocket Broiler, get meaty, premium finish birds with = 
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minimum feed, time and work. Powerfulingredients, © 
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SAFE, STRONG START 


Fer PIGS: Creep-feed Wayne Tail Curler to push pigs 
Mursing or on sow’s milk replacer) from 2 weeks to 
in a hurry. 
Hermal pigs thriftier. Does so much—costs so little! 
) Fer CALVES: Feed Wayne Calf Starter for quick, uni- 
farm start at substantial milk savings. 
2 Fartified feed to build bigger calves at 4 months, 
ready for earlier breeding. Every bite is balanced! 
fer TURKEY POULTS: Feed high-energy, low-fiber, 28% 
Turkey Starter (fortified with 3-Nitro) for 
low-cost gains. 
All Wayne Poultry and Turkey Feeds named 
above are available in KRUMS (krumblized 
mash) form. KRUMS reduce waste; are easier, 
cleaner to feed; birds actually gain more! 
© Start in time! See your Wayne Feed Dealer NOW! 


: ALLIED MILLS, INC. 
. Bescurive Offices: Chicago 4, Ill. + Service Offices: Ft. Wayne 1, Ind. 


Helps make runty pigs thrifty, 


A highly- 


ation does not entail neglect of his 
selling duties. Hence, he can be per- 
suaded to work with his management 
in recording traveling time, waiting 
time and productive time spent with 
prospects, this information to be re- 
corded on daily reports. If your time 
studies show that your men spend 
less than 40% of their selling time 
with prospects, then you are below 
average, as disclosed by research 
studies, and it would be wise to take 
action to step up the direct produc- 
tivity of your salesmen for the bene- 
fit of all concerned. This may ne- 
cessitate a re-allocation of leads, a 
re-arrangement of territories or 
some other revision. It depends upon 
an analysis of conditions. 


Based on actual productive time, 
it will surprise most salesmen what 
they earn. It isn’t unusual for a 
salesman with a moderate income, 
say $5,000 yearly, to earn $10 per 
productive hour. If he is given this 
information and told that by increas- 
ing his productive time only two 
hours weekly, he can increase his 
income $20 weekly, or $1,000 yearly, 
he will usually respond favorably. 
The dealer can compute the salary 
per productive hour paid each sales- 
man, and this will be about the best 
guide to selling ability that he can 
devise. It is also the most logical 
base on which to pay a bonus or 
share profits. 

There is talk here and there about 
a down-beat in business activity, 
come mid-1953, or not long there- 
after. True or false, it pays to play 
safe, The dealer who induces his out- 
side salesmen to make the most of 
their selling time by spending a high 
ratio of actual time with prospects 
will be in a preferred position to 
ride out any letdown in business ac- 
tivity to a successful conclusion. 


CONSULTANTS 


TO THE 


FEED INDUSTRY 


C. W. SIEVERT and ASSOCIATES 
Room 1338 
221 NW. LaSalle St. Chicago 1, 


PEDER DEVOLD OIL CO. 


45-FM Clinton Ave., Brooklyn 5, N. Y. 


SOFT 


PHOSPHATE 
With Colloidal Clay 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 


A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 


Prepared by 
LONCALA PHOSPHATE CoO. 


HIGH SPRINGS, FLORIDA 
Distributed by 
WARREN-DOUGLAS 


CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2, NEBRASKA 


| 
BY 
DEALERS: 
Wayne Feed Dea 
3 ok L 
i Copyright 1952 Alhed Mills. Inc. 


Bemis makes all eo. of Ete basil types of multiwall paper 


| 17 
bags. When you the limites 


ariations to meet 


special requireme 


AND the engineering know-how 


to create still new 


D the twelve Bemis 


Multiwall Plants, strategically located coast o-coast to give you 


top service ... You have your pest 


source ... 


Pasted Open Mouth 


Pasted Valve 
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JOHNNY ASSEN 
Says: 


“Folks say I’m a good mixer. 
They must know what they’re 
talking about because I’m success- 
ful in getting into so many good 
feed and mineral mixes.” 


Johnny is made of ALDEN Cal- 
cium Carbonate which gives you 
39% available calcium in your 
feeds. Test-proved by an inde- 
pendent laboratory, ALDEN 
Ground Limestone Products have 
maintained uniform quality and 
purity for over twenty years. 


Specify ALDEN when you order 


calcium feed supplements. 


Manufactured by 


IOWA LIMESTONE COMPANY 


Des Moines, lowa 


have 
you heard 
this one? 


e By Edward Ritter 


on radio and television is watered 

coffee compared to the strong 
aromatic material wafted around in 
feed store conversations. Feed deal- 
ers and farmers really are not sour, 
serious, sober-faced citizens who do 
business all day long, as if there 
were no fun in it. 

In fact, even on hurried hot days, 
farmers and feed dealers always seem 
to have time to kid and joke. Humor 
brings smiles, lightens a work and 
worry load, helps a man square his 
shoulders a little more, tickles the 
liver and makes him feel happier. 
What more can one want? 


Humor Gives a Balance 


Let us hope that the dry, salty 
humor around the feed store always 
continues, for it helps one generation 
after the other get the right balance 
in life, and balance is important in 
the feed business. It builds friend- 
ships, and business, too. 

Not so long ago I was in a feed 
store when an old farmer pulled a 
long purse from his pocket to pay 
for a purchase. He had a little diffi- 
culty getting the clasp open, where- 
upon the feed dealer remarked slyly, 
“John, want a little oil to loosen that 
rust on the catch?” 

The other farmers gathered around 
laughed, but not the farmer with the 
purse. Without batting an eye, he 


Gone stuff that passes for humor 


said, “No sirree. Think I want my 
wife opening this pocketbook when I 
sleep any more than she does now?” 

Everyone laughed again, this time 
in sympathy with the farmer who 
had a sense of humor. 

“George,” said one farmer to an- 
other in a feed store. “Is it true that 
you've got the first nickel you ever 
earned?” 

The other farmer, his back bent 
from 30 years of farm labor, spat 
into the coal bucket beside the stove. 
He shook his head. “Nope, I put it 
in the church collection last Sunday.” 

On another occasion a farmer 
bought field seed and fertilizer, and 
kidded with the eager dealer as the 
man kept loading the bags onto the 
truck. Then the farmer pulled his 
checkbook from his pocket and 
sighed, “Now comes the hard part,” 
he said. The gathered farmers laughed 
at that one in sympathy. 

In another store, the farmers sat 
around on sacks discussing what they 
called the high price of feed. “Way 
up over $100 a ton!” exclaimed one 
of them. “Can’t buy it anyway.” 

“Feed manufacturers and feed deal- 
ers makin’ too darn much money, 
that’s it,” said another. 

“Hey, what you fellows yelling 
about?” spoke up the dealer who 
had overheard this last remark. “Feed 
manufacturers had to buy all those 
grains for feeds from farmers in the 


Write today for additional information 


Outstanding performance is the 
foundation for the reputation of 
Richmond Feed Dressers and 
Sifters as feed trade favorites. 
Look at these features which are 
the basis for the efficiency and 
economy of Richmond Sifters: 
Sanitary Operation—No crevices 
or ledges on which material can 
accumulate. 

Dust Tight Construction — Dust 
cannot escape from the sifter— 
and polluted dust cannot get into 
the unit. 

High Screening Efficiency—Maxi- 
mum capacity secured in a mini- 
mum of installation space. 

Low Maintenance Costs — Heavy 
duty, oversize, roller bearings are 
abrasion resistant and dust-tight, 
with only infrequent lubrication 
necessary. 


for top 


sifter performance 
you can take for granted... 
count on RICHMOND 


Easily Removable Screen Frames 
Mesh sizes can be changed easily. 
Low Power Consumption — Only 
fractional horse-power motors are 
needed for most Gyro-Whip 
Sifters. 
Stainless Steel Screen Frames— 
Available to simplify cleaning 
when dairy feeds containing 
molasses are sifted. 
Laboratories are maintained by 
Richmond Manufacturing Com- 
pany for testing any materials to 
assure that the proper sifter is 
selected for any separating prob- 
lem — another reason the top 
performance of Richmond Sifters 
can be taken for granted. 


Richmond Permaflux Magnets... 
for the elimination of ferrous 
metal contamination, featuring 
the unique double-gap design, 
are available in widths from 4” 
to 90” in 2” increments. 


RICHMOND MANUFACTURING COMPANY 


AFFILIATED WITH NOVADEL-AGENE CORP. 


LOCKPORT, 


NEW 


YORK 


| 
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HONEGGERS’ 


RUMEN BACTERIA 
FEEDING PROGRAM 


Steer Popper, 32% 
Milk Popper, 32% 
Milk Popper, 24% 
Calf Starter, 20% 
ua Calf Conc. Pellets, 30% 


HONEGGERS’ & CO. 
FAIRBURY, ILLINOIS, 


LABORATORY 
SERVICES 


Effectiveness of vitamin B-12 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies 


MNI 
RESEARCH 
FOUNDATION 


VITAMIN AND AMINO 
ACID ASSAYS 
A.O.A.C. vitamin Dg chick assays 


U.S.P. XIV or A.O.A.C, vitamin 
A assays 


Vitamin E biological assays 


Proximate analyses and mineral 
determinations 


Other biological, chemical, 
and microbiological services 


Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. O. BOX 2059, MADISON 1, WISCONSIN 


BOWMAN 
PRODUCTS 


AFSILLIN, Procaine Penicillin, SQUIBB 
(Antibiotic Feed Supplement. with 
or without Vitamin B-12) 

Bo-A and PROT-A 
(Stable Dry Vitamin A Products) 

Bo-DEE 

Vitamins D-2 or D-3, in dry, oil or 

water dispersible forms) 

Bo-DEE MINERAL STABLE VITAMINS D 
(Vitamin D that will not decompose 
when combined with minerals) 

CLOROFOLEN 
(Proven Dog Food Deodorant) 

XANTHOPHYLL CONCENTRATES 
(For greater poultry pigmentation) 


Bowman Feed Products, Inc. 


130 Central Ave., HOLLAND, MICH. 


first place at high prices. That’s one 
reason why feeds are high. Don’t 
blame us. Blame the farmers who 
sold those grains, or the administra- 
tion, or subsidies, or I don’t give a 
hoot what you blame—except us.” 

The farmers looked astounded, 
glanced blankly at one another, then 
one said, “Maybe he's right,” and 
they all laughed. 

In another instance a farmer came 
into a feed store, saw five farmers 
sitting around on feed sacks, bemoan- 
ing the price of eggs, milk and farm 
products in general. He listened to 
their complaints for a few minutes, 
and said, “Is that all you guys got 
to do is sit around and bellyache? 
No wonder you ain't making any 
money. Get home and farm!” 

Even the feed dealer laughed at 
that one. 


It’s an Education, Too 


Never underestimate the import- 
ance of humor in feed store conversa- 
tions. The old cracker barrel ses- 
sions ~are much different from the 
formal feed clinic meetings. Give 
farmers a chance to open up around 
a stove, or sitting on feed sacks ir 
your store and you will often learn 
more about farm conditions in a 
half hour than you will by any other 
method. 

It has often been said that the 
feed dealer needs to do the talking, 
to direct the conversation. This may 
be true when you are actually selling 
the feed itself. But there are many 
times when the dealer merely as- 
sociates with farmers and does no 
selling. That is the time when he can 
be a good listener. 

I once visited a farm supply dealer 
who sold appliances and seeds, but 
no feeds. He had a large cedar post 
hanging over one of his counters. It 
was suspended from the ceiling with 
two wires. A sign on the post said, 
“Our Bill Collector.” 

On the post were painted a num- 
ber of red spots, and at several 
points there were tufts of hair nailed 
to represent scalps. One end of the 
cedar post was rounded so that a 
pair of giant hands would be able to 
grip it more tightly. Practically every 
customer who came into that store 
and saw the cedar post, smiled. None 
needed to be reminded that here was 
a firm which did not hold back when 
it came to collecting delinquent ac- 
counts. But the message was told in 
a humorous way, and that is what 
counts. 

Bulletin Board 

Many retailers make a habit of 
clipping cartoons from newspapers 
and magazines and posting them on 
the wall or a bulletin board for 
customers to see. This is an excellent 
practice, especially when the subject 
of the cartoons refers to your busi- 
ness. Customers like to look at such 
cartoons, and they often get a mes- 
sage across which would otherwise 
be difficult to broadcast. 

Don’t scoff at the fellow who says 
that it pays to start the day with a 
smile, whether you feel like it or 
not. If you start out smiling, you'll 
be smiling at the end of the day as 
a rule, and will have made a lot of 
friends and customers enroute. Good 
humor and smiles go together. 

DRY LITTER NECESSARY 


EAST LANSING, MICH. — Dry 
poultry litter is a wintertime must 
for healthy birds, advise Michigan 
State College poultrymen. 


QUALITY ALFALFA 


Twx PHONE 
992 — 4 +444 
Dehydrated + Suncured 


PELLETS 


DAWSON COUNTY FEED 
PRODUCTS, INC. 


LEXINGTON, NEBR. 


FEEDSTUFFS, Feb. 


Black Leaf 


MASH-NIC 


Rids Chickens of 
Large Roundworms 


(ASCARIDIA GALLI) 


Black Leaf Mash-Nic, added to your ready-mixed 
starting, growing and laying mashes, rids chickens 
of roundworms without affecting egg production or 
growth. It contains no tobacco dust and is odorless, 
tasteless and shockless to chickens. 


The nicotine in Black Leaf Mash-Nic is insoluble 
in the mouth, throat, crop and gizzard, and is not 
released until it reaches the intestine where it kills 
roundworms without disturbing the chickens. 


Scientifically developed for mixing with dry 
mashes, Black Leaf Mash-Nic adheres to the par- 
ticles of mash without separation or sifting to the 
bottom of feedhoppers or bags. It is uniform in 
texture and stabilized to retain its strength. 


| 


BLACK LEAF MASH-NIC 


| 
t 


POWDER, containing 5% actual nicotine, for 
use in mash for single-shot treatment of 
chickens. Packed in 100-pound drums for 
remanufacturing, and in small cartons for 


PELLETS for use in individual treatment of 
chickens. Packed in small cartons for resale. 


is available in two forms: 


Inexpensive and highly 
effective Black Leaf Mash- 
Nic in your mash means 
extra profits for you and 
your customers. It is safe, 
sure protecticn against the 
ravages of 
Start now to sell deworming mashes 
made with Black Leaf Mash-Nic. 


roundworms. 


Write for information and prices. 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 


RICHMOND, VIRGINIA 


Reliable, Dependable Pesticides Since 1985 


MODEL A 


with Crusher 


MODEL B 
with plain 
hopper 


NEW! IMPROVED! 


Heavy construction for long 
life. Built-in Crusher pro- 
tects against stones. Other 
new features. 


Write or wire for details. 


B 


RYANT ENGINEERING CO. 


PORT HURON, MICH. 
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MERCHANDISING HINTS FOR THE FEED RETAILER 


SPREADING THE WORD—Some merchants obtain publicity and adver- 
tising for their stores by employing persons to pass out small handbills or 
folders or cards to pedestrians in downtown shopping districts on busy days 
Of course, all merchants do not feel that this sort of advertising is worth- 
while or wise to use, but depending on their own appraisal of their situa- 
tions, some feed and farm supply dealers may want to try this sort of 


thing occasionally. For example, a dealer could distribute small cards which | 
urge farmers to buy chicks and seeds early. The first emphasis of the card | 


could be on early buying, and then the reader could be urged to buy these 
items at the dealer’s store. In a rural area, most of the shoppers downtown 
on a busy day probably would be farmers, so the cards would, for the most 
part, be reaching prospective customers. 


$ $ $ 


TRAINING MEETINGS—Dealers who have incentive plans for their 
employees can use those plans in connection with their sales and 
service training meetings. The employees probably receive, in addition 
to their salaries, certain percentages of profits. Well, a part of the 
profits which are distributed to employees can be set aside to be paid 
to employees for attendance at the training meetings. A good worker 
should want to attend the meetings anyway since the training he gets 
will help the business and help him increase his earnings. But, with 
a little extra for attendance at the meetings, he will be that much 
more willing to turn out for the after-hours sessions. 


$ $ § 


BULLETIN BOARDS—An attractive bulletin board in your store showing 
results with your feeds and providing some valuable information on feeding 
can be a real sales aid, Above all, the bulletin board should carry pictures 
of customers and tell the results they have obtained with your feeds. You 
can post newspaper advertisements which tell of these results, and you can 
show other pictures of feeders along with typed facts and figures. The 
bulletin board can also show some feeding pamphlets which are available, 
and on it you can post the results of feeding demonstrations which you have 
conducted at your store. If the board is attractive and neat and placed in a 
spot where store traffic can’t miss it, it can really help to promote business. 
An important thing, cf course, is to have up-to-date pictures of feeders who 
have had real success with your feeds. 


$ $ $ 


IDENTITY CARDS—Many retailers give away various articles as 
good-will builders for their stores. One feed merchant has helped 
his business by the inexpensive practice of issuing identity cards to 
all farmers, farm wives and farm children who come in and request 
them. The card is pocket-sized, fitting into billfold or wallet or 
purse, On one side is space for name, age, height, weight, color of eyes 
and hair, address and signature of holder. On the other side is space 
for filling in name of family physician, next of kin to be notified in 
event of accident, place of employment unless self-employed, and 
description of any ailment which might cause fainting seizures. 
The cards are issued with no obligation. 


$ $ §$ 


WANT-SLIP SYSTEM—A dealer may find “want slips” helpful in deciding 
whether to add various items to his stock of merchandise. Whenever a farmer 
requests an item, or service, which the store doesn’t offer, the dealer or 
his employees jot down the name of the item on a “want slip.” After a certain 
period, the dealer checks and classifies these “want slips” and determines 
which things have been requested most frequently. Then the dealer decides 
which, if any, of the requested items he will add to his inventory. After 
sales results with the new items have been checked, the dealer then decides 
which items to retain permanently in stock. This “want slip’’ system can 
be a regular part of the dealer’s business operations, and he can use it to 
help see that he is doing the best and most profitable merchandising job. 


$ $ 


The Feed Filosopher says: “It is more costly to stage a come- 
back after an advertising vacation than to establish a new product 
through aggressive advertising.” 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 
Board of Trade Duluth 2, Minn. 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


STABILIZED 
DRY VITAMIN 


@ Stays stable for many months under 


conditions encountered by feed manu- 
facturers 


@ Inform that can be properly assimilated 
by animals or poultry with other com- 
ponents of the diet 


@ Easy to handle and readily dispersible 
in feed mixtures 


hat SEA PEP Stabilized 
A” has far greater stability. / 
ide under conditions more se 


Per Cent Vitamin A 
Retained 


Stabilized Dry A 
Dry A Brond #1 


Ory A Brand #2 


Dry A Brand #3 


7 


6 


Weeks of storage ot 98° F. 


Detetled int frat: 


3 
: 
| | 
= 
| ed 
han 
100 
90 
F 
3 Division of Vor Camp Sea 
ters d, t 


N. W. Retail 


(Continued from page 38) 


Elmer Ziegenhagen, Archer-Dan- 
iels-Midland Co., stressed the point 
that a good public relations program 
includes relations with individual 
customers as well as the public as a 
whole. He cited the importance of 
efforts to hold present customers as 
well as to win new customers and to 
make better customers out of occa- 
sional or small buyers. 

Mr. Ziegenhagen listed a number 
of things to avoid in order to keep 
troubles and customer losses to a 
minimum. The things to avoid and 
prevent, he said, include indecisive 
selling, carrying too many lines of 
feed and not being sold on a feed 
yourself; “sloppy” selling methods; 
indefinite credit policies; putting 
price above quality; poor service; un- 
attractive sales rooms, untidy offices 
and dirty mills; lack of advertising 
and promotion; ignoring complaints; 
complaining to customers about per- 
sonal difficulties; knocking competi- 
tion, ridiculing other customers; fail- 
ing to give prompt attention when 
customers come in; failing to show 
appreciation for business; too much 
“talking at” the customer and not 
finding out his problems. 


Industry Relations 


The long-range importance of a 
good public relations program for the 
grain and feed industries was cited 
by Ron Kennedy, secretary of Minne- 
apolis Grain Exchange, Minneapolis, 
who appeared during the final ses- 
sion of the convention the morning of 
Jan. 20. Reporting on the public re- 
lations and education program of the 
Exchange, Mr. Kennedy pointed out 
that such a campaign is vital in the 
fight to insure the continuance of the 
right of American businessmen to 
continue to operate under the free 
enterprise competitive system. 

“There is a direct correlation be- 
tween what people know about some- 
thing and what they think about it,” 
Mr. Kennedy said. “We have found 
in our work with school children and 
others whose minds are as yet un- 
prejudiced that you don’t have to ar- 
gue with anyone. Once the competi- 
tive free enterprise system of Ameri- 
can business is explained to them 
they like it and see’ the advantage 
of it.” 

Mr. Kennedy displayed samples of 
the promotional aids used by the 
Minneapolis Grain Exchange in its 
public relations and educational 
work, including colored slides, book- 
lets, grain sample kits, farm paper 
advertisements, comic-style booklets 
and other teaching aids. He urged 
the cooperation of the retail feed 
dealers at the local level and offered 
the help of the Minneapolis Grain 
Exchange. 

“You have a tremendous stake in 
the job to help to maintain the free 
competitive market and business 
economy in America for the genera- 
tions of the future,” he concluded. 


Credit Planning 
“How to Build a Credit Program” 
was the subject of Gordon Tucker, 
Midwest Electrical Council, Minne- 


"No Thin Shells 
for Me!” 


OYSTER 
SHELL 


DIGESTIBLE 
LESS DUST 
STERILIZED 


“Aged in the waters of Mobile Bey” 
SOUTHERN OYSTER SHELL MILLING CORP. 
MOBILE, ALA. 


apolis, who cited the importance of 
credit in the business economy and 
traced the beginnings of the credit 
system. Mr. Tucker pointed out that 
“every business man is first a banker 
and second a merchant” because all 
business operates on credit. 

“Sound credit policies are based 
on common sense,” Mr. Tucker said. 
“But no matter how good business 
is there are always some credit prob- 
lems.” 

Mr. Tucker reported the financial 
losses involved in slow-pay accounts 
and urged that retail feed dealers 
take care to set up a good credit 
system in their businesses. He sug- 
gested that dealers always ask for 
a written application in the opening 
of a credit account and listed the 
information needed in the applica- 
tion. He reviewed a _ system for 
proper collection of delinquent ac- 
counts. 

Officers of several feed dealer cred- 
it groups reported on their experi- 
ences with a system of organized 
credit and collection systems. 


The MARION 
MOLASSES 
MIXER— 


will mix any percent- 
age of Molasses. 


Hundreds of users 
prefer 


“THE MARION” 
Write for list of users 


RAPIDS MACHINERY CO., Box 88, Marion, lowa 


There’s an added 


Minnesota 
LINSEED MEAL 


RECOGNIZED by dairymen 


—cattlemen—hogmen as a 
superior protein source. 
There are cheap gains and 


manurial value plus a prime 
conditioning factor in every 
bag of Minnesota 36% 
Linseed Meal. Fast, efficient 
service for both carlot and 
l.c.l. orders. Available in 
both meal and pellet form. 


* 
Write.....Wire..... 


Phone for Quotation 


There's a Quality difference..... 


INNESOTA LINSEED OIL COMPANY 


MINNEAPOLIS 21, MINNESOTA  STerling 4893 
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THEY 


TOGETHER 


Lethalaire D-200 Bombs Kill Flies Resistant to 
DDT and Lindane, Stored Product Insects, Weevils, Mites 


do a big job. In 3-5 seconds, at the cost of 
1 cent, you can eliminate all the flies in 
1000 cubic feet of space. 

For further information on the profitable 
sales proposition Lethalaire makes, write 
VIRGINIA SMELTING COMPANY, Dept. 70, West 


Here's a wonderful insecticide to sell all 
your dairy, hatchery, pig or chicken-farm 
customers ... or for you to use yourself. 


Everybody knows by now that flies thrive 
on insecticides like DDT or Lindane. They 


won't thrive on Lethalai - aus 

on i c halaire D 200, because Norfolk, Virginia. 
it contains not one but several insecticides, 
each of them deadly to flies. Lethalaire is 


equally deadly to flour moths, beetles, 
weevils, fleas and mites. 


Lethalaire D-200 is packed in a 5 pound 
bomb and is operated merely by turning 
a handle, Because so much killing power 
is packed into each bomb, small amounts 


The young man’s sweetheart told 
him that the next day was her birth- 
day. He smilingly said that he would 
send her a bouquet of roses, one for 
each year of her life. 

He ordered two dozen roses to be 
delivered the next morning. The flor- 
ist, knowing the young man’s father 
was one of his best customers, kindly 
put in an extra dozen. And the young 
man never knew why his girl was 
sore at him. 

¢ 


“T never said I didn’t like her,” a 
woman defended herself, “I merely 
remarked that all the polish she had 
was on her finger-nails.” 


“In teaching shorthand and type- 
writing we make a great point of ac- 
curacy,” the head of the business col- 
lege explained. 

“And how about the speed?” asked 
the prospective student. 

The college head thought a mo- 
ment. “Well, out of last year’s class, 
16 married their employers within 
three months.” 

¢ 


Personnel manager interviewing ap- 
plicant for job— 

“How long did you work in the 
other place?” 

“Fifty-five years.” 

“How old are you?” 

“Forty-five years.” 

“How could you work 55 years 
when you are only 45 years old?” 

“Over-time.” 


An atronomer points out that the 
planet Venus cannot support life. We 
might add that it is also becoming a 
bit difficult on this planet. 


¢¢¢ 


A horse thief had been arrested and 
released on bail. His lawyer, after 
a thorough investigation both of the 
evidence and public sentiment, was 
convinced not only that the man was 
guilty but that any jury in the coun- 


HAVE YOU EVER HEARD OF A MOLASSES MIXER 
THAT DOESN'T HAVE To Be ClLeaded 7 


SECO’S TWIN MIXER! With many satisfied users to prove daily molasses 
mixer cleaning is banished ... done FOR YOU by Seco’s twin rotors 
with paddles that clean each other! 

Seco’s revolutionary design gives so many other advantages too 

1. Grinding action that mixes better... no lumping. . . and molasses 
never need heating —— even in coldest weather. 2. Capacity up to five 
tons per hour—— greater than many mixers costing twice the amount 
with variable speed auger feeder to handle all feeds in any amount 

3. Separate motor and 1% inch pump to handle any consistency of 
molasses... will not lose prime. 4. Adaptable to any installation 

can be used with auger feeder or direct from above without auger 


All yours in SECO’S TWIN MIXER... backed by twenty years of ¥ 


mill and manufacturing experience ... by the finest materials and 


precision workmanship .. . and by this guarantee: 
| 
PANY, makers 
OUTHERN Equipment COM workman: 


Firm 


Zone 


guarantees oll 
in this mixer 
for ninety Please send free literature 
enti mpany 

‘Southern — about the Seco Twin Mixer oO 

calund of Send literature about other mill equipment.O 
sid tof 
is returned good condition Name 
eat 
thirty 1, except for wea! and Ci 
shipped ity 


State : 


ai SOUTHERN EQUIPMENT COMPANY, GOODLETTSVILLE, TENNESSEE 


try would find him so. So he returned 
to his client and said, “You haven't 
got the chance of a snowball in hell. 
All the evidence is against you. No 
jury on earth would acquit you. The 
best thing for you to do is skip out 
of here.” 

The man looked bewildered. “You 
mean I ought to go somewhere else?” 

“That’s what I’ve been trying to 
tell you.” 

“But,” asked the horse thief, “where 
can I go? Ain’t I already in Texas?” 


Some of our college gals pursue 
learning—others just learn pursuing. 


The businessman had just suggest- 
ed to his secretary that she accom- 
pany him on a business trip the fol- 
lowing week. “Listen,” she snapped, 
“I may be your typewriter, but I’m 
not portable!” 


One of a pair of schoolgirls, dis- 
cussing college courses, said she was 
thinking of Bennington because its 
curriculum included interpretive 
dancing. “I’d rather go to Radcliffe,” 
said the other. “I think it’s more fun 
to dance with boys.” 


The first two weeks in the life 
of your baby chicks are criti- 
cal; you'll get higher livability 
and stronger birds when floors 
are protected with Sun-dried 
Canadian Peat Moss, the natu- 
ral insulating litter. This su- 
perior Sphagnum peat has 
tremendous absorptive power 
—up to 18 times its weight in 
moisture—and is clean, ster- 
ile, odorless. When you use 
peat moss get the best. Ask for 


PEAT MOSS 


Canadian Peat Producers Assn. 
1114 Vancouver Bik., Vancouver, B.C., Canada 


| 
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HELP WIPE OUT THE STANDING THREAT DISEASES 


and YOU 


It's alarming” but trive—Last year, 
15 to 25% of all poultry and live- 
stock born never reached market- 
ing! A large share of this total can 
be traced to diseases that could 
have been prevented . . . or diseases 
that should never have progressed 
beyond the basic-symptoms stage. 
How long can YOU, and ali whe 
take an active part in the Feed In- 


4 
_ 


DISEASE CONTROL 
iS A MUST FOR 
EVERY SUCCESSFUL 
FEED MERCHANT 


That Rob the Poultry and Livestock Raiser ... 


the Feed Industry 


of Billions of Dollars each year! 


dustry, afford to let this high mor- 
tality rate continue? How long can 
we sit back and watch such un- 
sparing killers as ANTHRAX... 
NEWCASTLE .. . COCCIDIOSIS 
HOG CHOLERA and PUL- 
LORUM, to mention a few, massacre 
Millions of animals and reduce 
the purchasing power of the poal- 
try and livestock raiser by Billions 
of dollars? 


TAKE A CONSTRUCTIVE STEP FORWARD... KNOW HOW 
TO PREVENT SERIOUS OUTBREAKS BEFORE THEY START! 


_ HOW TO DETECT & PREVENT DISEASES © 


OF POULTRY AND LIVESTOCK 


Feed mills, dealers, salesmen, 
farmers, nutritionists — aif share 
in the responsibility of improv- 
ing the standards of the Farm 
Industry. Join with them in the 
crusade to prevent diseases of 
poultry and livestock by keep- 


This marvelous up-to-date Refer- 
ence Manual marks a new advance 
ing informed of the latest tech- in poultry and livestock disease 
niques, sanitation methods and guidance, Here, in ONE big, in- 
disease preventative measures. dexed Binder are 12 of the most 
The publishers of How to De- revealing, most instructive books 
tect and Prevent Diseases, at written on diseases—their causes, 
a cost of over $50,000, now pro- symptoms, detection and METH- 
vide you with the “ammuani- ODS OF PREVENTION! Each 64 
tion” to see this job through. page book is in itself a library of 


TRAINED SALESMEN CAN 


INCREASE YOUR BUSINESS 


How often do your customers un- 
justly blame YOUR FEED when 
some disease affects their flocks or 
herds? How many such lost cus- 
tomers could be saved if your 
salesmen were able to show them 
how to prevent most of these losses. 
Enroll them now—at special low- 


cost group rates—and watch your 
sales grow! 


DON'T BE MISLED 


BY THE TITLE OF THIS SERVICE! 


How to Detect & Prevent Diseases of Poul- 
try & Livestock is much MORE than a book 
on diseases. Actually, it is a COMPLETE 
FARM MANUAL .. . a reference bible that 
no mill executive, feed salesman, dealer or re- 
sale man should be without! It shows and 
stresses the importance of good husbandry, 
proper sanitation, good breeding and judging 
of poultry and livestock. It covers EVERY 
phase of EVERY farm animal, giving special 
tips on housing and shelter, breeding, water 
needs and cautions, rotation, and controlling 
and eliminating sources of infection. With 
this information at your fingertips, you DO 
NOT WAIT for diseases to happen. . . you 
learn WHY they might happen, and help 
ELIMINATE THE DANGERS beforehand! 


12 NEW BOOKS ON EVERY PHASE of POULTRY and LIVESTOCK 
DISEASES NOW IN 1 COMPLETE 832-PAGE VOLUME OF FACTS! 


information, complete with photo- 
graphs, charts, special diagrams— 
plus @ handy Glossary of all tech- 
nical terms and Alphabetical In- 
dex for split-second reference to 
any subject. You'll want the entire 
series of books on your desk so 
that vital decisions can be made 
at omce .. . correctly .. . au- 
thoritatively! 


A GLIMPSE AT THE SUBJECTS 
COVERED IN THIS TIMELY GUIDE 


Complete husbandry of ALL 
types of animals. . . Breeding, 
Raising, Growing, Feeding, 
Management, Sanitation, The 
CAUSES of Disease; how to 
CONTROL Diseases; the results 
of nutritional deficiencies; EX- 
AMINATION methods. All sub- 
jects are treated fully and 
written clearly — with special 
books devoted to Disease Fun- 
damentals, Poultry Diseases, Di- 
gestive and Respiratory Dis- 
eases of Cattle, Care of Swine, 
Horses and Mules, Dogs, Cats 
and Kabbits, etc. 


NOW YOU 
CAN ANSWER 
THOUSANDS 

OF 
QUESTIONS 
LIKE THESE! 


@Can I safely house my pullets 
with my older hens? 

@ My sow won't breed. What could 
be causing this? 


@ How can [ prevent Newcastle 
Disease on my farm? 
@What di of imals are li- 


able to affect man? 


SEND NO MONEY! 
Pay the Postman Nothing 


READ IT FREE AT OUR RISK 


FOR 10 DAYS 


You will find, after you have seen 
HOW TO DETECT & PREVENT 
DISEASES, that you t it as 
regularly as a photographer uses 
his camera. You will learn to rely 
on it for information that is diffi- 
cult to obtain. You will discover its 
true value ... and then be sur- 
yen to learn of its execedingly 
low price! Yes, only by examining 
this Disease Guide in your home or 
office can you understand and ap- 
preciate its excellence. That's why 
we are offering to send you the 
complete series of 12 books ALL IN 
ONE BINDER on 10 DAYS’ FREE 
TRIAL! You will not be billed one 
penny unless you definitely decide 
to keep this material. Mail the cou- 

m today for this special FREE 
RIAL offer! Do it now. 


DEAD ANIMALS MAKE POOR CUSTOMERS FOR YOUR FEED! 


With proper care and attention, 
this Heifer might have been roam- 
ing the country-side or thriving on 
Cattle Feed you manufacture, Now, 
however, it invites the risk of in- 
fecting and destroying other ani- 
mals unless its carcass is properly 
disposed of and the pasture 
changed. 


DID YOU KNOW there are only 
14,663 Veterinarians in the United 
States? Yet the poultry and live- 
stock population runs up into the 


can quickly and correctly diagnose 
the trouble as Kgg Bound and sug- 
gest the treatment given on page 
many MILLIONS! As a_ result, 212. 

many farmers are beyond reach of 


professional veterinary help, and 
therefore look to their feed supplier 
for assistance and advice. YOU 
will be asked for decisions! As an 
example, you may be called upon 
to determine the ailment of a hen 
that clucks and strains on the nest 
without producing an egg—although 
the egg can be felt in the bird's ab- 
domen. With HOW TO DETECT 


It should be noted that HOW TO 
DETECT DISEASES does not at- 
tempt to qualify you as a licensed 
Veterinarian. Iie sole purpose is to 
give you a complete working know!l- 
edge of disease problems so that 
you can provide dependable “First 
Aid” counsel to your customers and 
prevent serious outbreaks before 
they start! 


NEW SUPPLEMENTS SENT PERIODICALLY 
WILL KEEP YOUR MANUAL UP-TO-DATE 


FOR FIVE FULL YEARS! 


As medical science ancovers new answers to the problems of poultry 
and livestock disease, the information will be brought to your atten- 
tion, FREE OF CHARGE, by special bulletins that will keep your 
Binder up-to-date for 5 full years! Yet you pay not one extra penny 
for this service. 


FREE! you actNow... 


SPECIAL 64-PAGE ANIMAL SYMPTOM INDEX! 


No matter what symptoms occur, no 

matter how trivial or insignificant they -- 
appear, this amazing, exclusive easy- 

to-use Index will help you find the = 
answer quickly. This valuable Symp- vp 2 
tom Index is yours as a GIFT with Mv Lo 


HOW TO DETECT DISEASES \t you er Ze 


act now. 


SEND FOR FREE TRIAL OFFER! 


8 si is & Si ds, Inc., 201 N. Wells, Chicago 6, MI. 
YES, send me HOW TO DETECT & PREVENT DISEASES OF 
POULTRY AND LIVESTOCK on 10 days FREE TRIAL I shall 
either subscribe to the book at the low price quoted or return the 
material and owe you nothing Also be sure I get the Symptom 
Index as soon as it is off the press, plus new bulletins, guaranteed 


to keep my Linder up-to-date for 6 years. ....Also send group rates 
Name . 
Firm 

Full Address 


City and State 
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bis 
“And if you're very og 


you go to LEON— 


they handle the finest’. 


FISH MEAL 
FISH LIVER OILS 


(All Potencies) 


All types of VITAMIN D: 


In fact, every quality imported or domestic 


satisfaction. 


LARGE . 


vitamin oil and feed ingredient used by Amer- 
ica’s best known feed mills. 


Our many years of experience and world-wide 
facilities are your assurance of complete 


141 BROADWAY 


. alll orders get immedi- 


ate attention at 


LEON ASSOCIATES 


NEW YORK 6,N.Y. 


BArclay 7-3463 


YOUR COST IS LOWER 


Twine. 
and insects. 


We can sup 
er book your o 


Phones: 524-838 


when you stock BLUE BOW and BLUE CIRCLE Baler and Binder 
Made of 100% Sisal Fibre, fully treated against rodents 


WANTED 
YOUR PROFIT IS HIGHER... 
Dealers 
Distributers 
debbers 
y you now at a lower price for immediate delivery 


er for future delivery with a PRICE GUARANTEF. 

Our prices are lower because we have the twine made especially for us in very 
large quantities and deal directly with the manufacturers. 
Rope and Wrapping Twine. 


( 


Lowest prices on 


WIRE OR PHONE! 


BOB STONE CORDAGE CO., Chariton, lowa 


National Twine Distributors 


Be a 
Good 
Teacher 


By MAX ANSON 


MAGINE yourself as a boy of 12 
| in the year 1900. Imagine a com- 

petent, well meaning teacher try- 
ing to give you a basic understanding 
of an automobile engine, airplane, 
submarine, radio, television and 
atomic bombs. 

What would be the result of such 
teaching? That boy of 12 in the year 
1900 may not have heard of half the 
things the teacher was trying to ex- 
plain, and so he would be very, very 
confused. Assume that this imaginary 
teacher would know about radio, 
television and the atom bomb. She 
would find it difficult to make the 
1900 boy understand, and rightly so. 
But if she kept teaching him slowly, 
patiently, he would learn day by 
day. 

His grandson, also a boy of 12 in 
the year 1952 would quite easily as- 
similate all the knowledge that other 
teacher had been trying to teach 
granddad in 1900, and he would under- 
stand the underlying principles, too. 

That 1900 era boy is like some 
farmers. Feeding was relatively sim- 
ple in 1900. But today does the aver- 
age farmer understand vitamins, 
minerals, and antibiotics, necessary 
for the sound, rapid, profitable growth 
and high production of livestock and 
poultry? 

Or, is the modern farmer confused 
by the many technical names asso- 
ciated with such minerals and vita- 
mins and does he actually know very 
little about them, their functions and 
their relation to his production and 
profit? 

Is all that he knows about such 
things summed up by the fact that 
he thinks of them as some “magical” 
qualities which somehow give him 
the production and the profit he 
wants? 

Farmers Need Teachers 


If ever there was a time when the 
average farmer needed a teacher— 
a good one—it is now. It is a terrific 
responsibility, but the man for the 
job is John Doe Feed Dealer, U.S.A. 
If he hopes to survive through knowl- 
edge and service, he must do most 
of this teaching, backed by feed 
salesmen, jobbers and manufacturers. 

But the feed dealer teacher must 
be very patient. He cannot throw a 
lot of confusing terms at the farmer 
in rapid fire manner and expect him 
to understand all of them and their 
uses. No. He must patiently explain 
one at a time, re-state one use at a 
time. 


When led 


thus 
through the school of feed knowl- 
edge, grade by grade, just as he was 
led through the public school by a 


the farmer is 


good teacher, then he will advance 
and graduate, so that he pretty well 
understands his place in life, mate- 
rials, livestock, poultry and crops. In 


MATERIAL 
TO GO UP? 
MOVE IT FASTER 


EQUIPMENT 


VERTICAL 
SCREW CONVEYOR 
Sizes 6" - 9” - 12” 


For quick lifting of 
feeds and grains. 
Simple to install. 


METAL CONSTRUCTION 


STEEL ELEVATOR 


For any required 
height. Will 
handle all types 
of work at a sav- 
ing. High speed 
elevator cups and 
quality rubber 
belting. 


Thoro-Speed is a complete line 
of mill equipment. Write for 
literature. 


MILL MACHINERY 
(YELLOW SPRINGS, | 


REX 


WHEAT 
GERM 


For 19 years feed mixers have known thet... 


1. REX OIL never gets rancid. 
frigeration. 

2. REX OIL stabilizes vitamin A and other fat 
substances in feeds. 

3. REX OIL aids the animal to utilize vitamin A 
efficiently. 


It needs no re- 


is a superior natural source 
of the vitamin E complex! 


REX OIL, solvent extracted, at low temperature, 


contains: 


(a) Hormone activity. 
(b) A survival factor. 


Write for special bulk prices for feed mixers, made by the 
world’s largest producer of Wheat Germ Oil. 


VIOBIN CORPORATION e@ MONTICELLO, ILLINOIS 
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this long educational process the 
dealer must work diligently, if he 
expects good results. 

The farmer has proved in business 
management of farms that he has 
the ability to learn, to progress. 
Some farmers who formerly handled 
a $5,000 farm investment years ago 
are now skillfully operating farms 
with a $50,000 investment. 

You and I can remember when 
terms such as protein content, tank- 
age, iodine, riboflavin and cod liver 
oil caused puzzled frowns on farm- 
ers’ faces when they were mentioned 
by dealers. But through explanation, 
repetition and constant use, farmers 
have come to accept, understand and 
use these terms and the ingredients, 
too, in planning and executing profit- 
able feeding policies. Farmers have 
learned that when such elements are 
used properly they are valuable aids 
to production. 

Then came poultry and livestock 
remedies. Here again an educational 
campaign was needed to explain 
what the medicinal ingredients were, 
how they worked and what quanti- 
ties were put into medicines sold by 
the feed dealer. Today many farmers 
know such medicines by name and 
brand and call for them confidently 
at dealers’ stores. Often they use 
these remedies successfully without 
checking with the dealer on their use. 
This is one proof that farmers have 


G. W. NOEL & CO. 


FEED INGREDIENT BROKERS 


ALFALFA MEAL SPECIALISTS 
BILL NOEL e BILL BURGE 
Phone ENdicett 5511 
P. O. Box 7045 Kansas City, Mo. 


YOUR 
BEST BUY 


CALF FEEDS 


Cream Calf Meal 


for gruel feeding 


Cream Calf Flakes 
(or Pellets) 


for dry feeding 
CONTAINS 
AUREOMYCIN 


Sold Only Through 
Reliable Dealers 


RYDE & COMPANY 


5425 W. Roosevelt Rd., Chicago, Ill. 


learned to use remedies by them- 
selves, a use based upon individual 
knowledge. 

Few of us realize the steps which 
the farmer has taken forward in the 
last 30 years, but he has come a long 
way. However, a human being is al- 
ways human. He cannot help being 
confused when new merchandise 
knowledge is thrown at him _ too 
quickly and too often. The average 
farmer for a long time was dazed 
about the new antibiotics. He did not 
clearly understand how they worked, 
how they differed from other vita- 
mins and minerals already in feed. 
He only knew that they inhibited 
disease and spurred growth in many 
instances. This latter he could under- 
stand. 

Today, through education, the 
farmer knows much more about the 
part which antibiotics play in live- 
stock and poultry production. He is 
ready, too, to absorb and understand 
new knowledge about feeds, when it 
comes and if it is presented properly 
to him by his feed dealer. 


School for Farmers 


In talking this matter over with 
many feed dealers, I believe that 
there is a place in many merchan- 
dising programs for an actual “school 
session” for farmers at which time 
feeding terms and uses could be ex- 
plained to them in laymen’s language. 

The dealer who has the courage to 
institute such “learning sessions” di- 
vorced for the moment frorm mer- 
chandising, and who would make ses- 
sions short and informative, would 
find that a surprisingly large number 
of farmers would attend. They want 
to learn—but they do not always 
want this learning obscured by the 
fact that someone is trying to sell 
them merchandise at the same time. 
They want to learn for learning’s 
sake. The merchandising, the selling 
of a particular product, will follow 


as a natural result of such a “school 
session.” 
The other day I talked with a 


county agent who is retiring after a 
service of 32 years. He told me that 
when he tried to introduce testing 
of dairy herds farmers were not in- 
terested. But he kept at it, promot- 
ing the idea. Finally he got such an 
association going, and today 6,570 
cows in that county are on test. 
What's more, the farmers in the as- 
sociation brag about the resu!ts they 
are getting through membership. 


Better Methods Pay Off 


They brag because they have seen 
for themselves what benefits they 
can get through better methods, and 
they understand those methods. It 
was the same story on artificial in- 
semination. The county agent worked 
for many years to get a breeding ring 
started. Patiently he talked with 
farmers, teaching them the value and 
superiority of the artificial method. 
Farmers began to learn, too, and fi- 
nally a ring was formed. Last year 
about 18,000 cows were bred through 
artificial insemination in that county. 

This county agent also organized 
fruit spray rings in his area and farm 
management groups. All this work 
took years of patient urging, teach- 
ing and supervision. But now those 
farmers carry on almost by them- 
selves. They have learned and will 
continue to learn. 

The feed dealer with the help of 
his manufacturers has a great deal 
to teach the farmer. His only duty 
is not just to sell merchandise. His 
obligation lies still deeper, namely to 
teach the farmer that what he buys 
will help him produce and profit, and 
to help the farmer understand why 
this is so. Feed education of this type 
makes customers and enthusiastic 
workers for proved improvement 
ideas. There is room for many more 
teachers in the feed industry. 


SOYBEAN OIL MEAL OAT PRODUCTS 
COTTONSEED MEAL ALFALFA MEAL 
LINSEED MEAL . MILLFEEDS 
HOMINY FEED Strictly BROKERS Strictly MOLASSES 


CHICAGO, ILL, 3832 Board of Trade 
Wabash 


2-7322 TWX 623 
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BUY JUST ONE MACHINE 


To po THE worK OF FOUR 


@ Get the most shelling for the least money! Save 
space in your mill — Save installation — Save 
power — Save maintenance — Handle more 
customers quicker — and get more customers by 
installing a TRIUMPH Zip Cob Blowing Corn 
Sheller. Just one machine does the complete job. 
Proven best in thousands of feed mills and 
country elevators. Don’t be satisfied with less. 
Invest wisely in a complete and up to date corn 
shelling and cleaning installation. Buy Triumph. 
Two Sizes. Write for catalog today. 


pam REMEMBER THESE 


IMPORTANT 
ADVANTAGES 


Handles Corn Full of Husks 

® Shells High Moisture Corn 

© Separates Corn from Cobs 
end Husks 

Als Cleans Shelled Corn 

® Conveys Cobs, Husks and Dirt 
Away from Shelling Pit 

© Simplifies Cob Disposal 

© All Moving Parts on One Sheft 


Depend on Triumph—the De- 
Neme in Mille and 
Elevators since 1884. 


TRIUMPH DIVISION 
THE C. O. BARTLETT & SNOW CO. 


6249 HARVARD AVENUE * CLEVELAND 5, OHIO 


Call 


Van Dusen Harrington Co. 
for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


RATED ALFALFA 


gnc’ 


ST. LOUIS, MO., 405 Merchants Exchange 
Chestnut 1122 TWX 237 
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Give Your Counter a Chance 


A FEEDSTUFFS 
FOR THE RETAILER 
FEATURE 


think he's bad off, come 
along with us to Mr. Anyone’s Feed 


PRATT COMPA 


* 
By Will Larlee 
* 


Store and see something that’s really 

out of mind, not even a memory 
That something’s the counter 

port of missing merchandise, a piece 


PRODUCERS and DISTRIBUTORS 


FISH SOLUBLE 


CONCENTRATES 


20 North Wacker Drive 


Chicago 6, Ill. 


| 


of broken salt spool, the crumbied 
cash slip you voided six months ago, 
yesterday's cigar butt, an aged news- 
paper, and most anything else you 
might imagine—the place where odd 
items are dropped and stay too long 
for the good of your business. 

Stop, look and think. Don’t you 
wonder why this part of your store 
where customers spend so much of 
their time—-and money — doesn’t 
work for you? 

Then act: 

1. Salvage what’s saleable. Put it 
in its proper place to sell or use. 

2. Drop the trash in the can out 
back. 

3. Treat yourself to an inexpensive 
market basket or a clean carton. If 
necessary, “dress it up” with dime 
store crepe paper. 

4. Prepare in the basket or car- 
ton a display for your counter. (Take 
your choice): 

(a) Present a jumble selec- 
tion of slow movers with price 
plain to see. Small items like 


Costly 


Eats Profits! 


THESE TIME-SAVERS WILL 
CUT LABOR COSTS WAY DOWN 


SEEDBURO BLUE MASTER MIDGET ELEVATOR ® 


Low Cost, Easily Handled 


Rugged, steel constructed flight conveyor that will give you years of 
labor-saving service. Handles ear corn, small grain, and baled hay 
Easily moved on pneumatic tires. 


$138.86. 


Labor 


Lengths 12’ to 36’. Priced from 


Can Be Carried Anywhere 


@ BALDWIN JUMBO LOADER 
Moves Over 3,000 Bushels Per Hour 
Especially designed for those that require loader of large capacity. 
Will move over 3,000 bushels of grain, shelled corn, oats, etc. per 
hour, delivering it at upper end — 42’ away and 27’ high. Sturdy 


in construction; simple to operate; easily moved from place to 
place. 24’, 30’, 36’, 42’ Priced from $496.00, 


@ SEEDBURO BLUE MASTER BANTAM ELEVATOR 


Lightweight, rustproof aluminum all-purpose elevator for grain, ear corn, oats, 
etc. 16 ft. model weighs a little over 100/bs. Moves 200 to 600 bushels per hour. 


New type over or under motor mount. Indispensable as a trucking accessory. 12’, 


16’, 20 models. Priced from $144.50. 


Drop us a line. We'll be glad to help you with your 


conveyor probl ondr 


d the model best 


sulted to your needs, Send for descriptive literature. 


It's portable ... it folds 


SEEDBURO HYTROL CONVEYOR ® 


A flip of the switch starts bagged or baled prod- 
ucts up or down. Speeds up loading or unloading : 

of trucks. Two men do work of 4 to 6. Stacks higher + 
— saves space. Designed for strength without 
weight. Sizes 10’ to 22’ from $541.00. 


tools, remedies, insecticides, 
could be considered. 

(b) Set up a display of one or 
more products that lend them- 
selves easily to suggestive sell- 
ing while the customer waits for 
his sales slip. (Suggestive sell- 
ing: Suggesting a purchase of 
product related to one bought 
by the customer. Or one particu- 
larly of seasonal appeal, a spe- 
cial offer, or on store promotion. 
For instance, suggest poultry 
remedies with sale of chick feed- 
er.) 

(c) Fasten a plain white post- 
er back—cut to size—or white 
paper on cardboard near your 
display. Any heavy crayon and 
home made lettering tells your 
story. 

(d) When circulars and other 
handout pieces are provided by 
your suppliers, keep them neatly 
stacked where customers will 
find them on your counter, too. 
Your counter should be your divi- 

dend check, good for extra ring-ups 
on your cash register. It can be, with 
just a few effort ounces from you. 


LEPTOSPIROSIS SYMPTOMS 


URBANA — Symptoms of lepto- 
spirosis in cattle include sudden ill- . 
ness, loss of appetite, fever and blood 
tinged milk, explains the University 
of Illinois College of Agriculture. 


2»ARROW-— 
and NAMSCO 


EUROPEAN and CANADIAN 
PEAT MOSS 

New Amsterdam Import Co., Inc. 

122C Chambers St., New York, U.S.A. 


SOFT PHOSPHATE WITH COLLOIDAL CLAY 
Distributed by 


M. A. McCLELLAND CO. 


Dwight Bidg. - Kansas City 6, Mo. 


FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip 8. Hawk, Ph.D., President 
Bernard 1. Oser, Ph.D., Director 


Research * Analyses * Consultation 


ANTIBIOTIC 
ASSAYS 


Biological, Nutritional, Toxicological Studies 
for the Food, Drug ond Allied industries 


48-14 33rd Street, Long Island City 1, N.Y. 


eVITAMINSe 


FULL LINE OF 
VITAMIN OILS 
and VITAMIN 
PRODUCTS 


Successor to 


HARRY McADAMS CO. 
53 W. Jackson Bivd., Chicago 4, lil 


PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 


Blomfield-Swanson Brokerage 


734 Midland Bank Bldg. 
Minneapolis 1, Minn. 


QUALITY GOES IN BEFORE THE NAME GOES ON 


| ? 
| 
| | 
Phone Franklin 2-7755 | 
4 
— 
MORRIS -McADAMS CO. 
| — 
4 “Ray Ewing 
: : 
: 722 Converse Bullding Chicaga 6, Illinois 


the REASONS for 


SUPERIORITY 


%An outstanding stabilized “Sealed-in” 
Dry Vitamin A product 


EAMADRY 


STABILITY 
Only protected, stabilized and 
sealed-in Vitamin A can possibly be 
kept stable in your feed. PERMADORY 
will keep Vitamin A sealed in and 
protected against destructive ingredi- 
ents in your feed mixtures. 


ERMADRY 


AVAILABILITY 


PERMADRY is so designed 
in make-up that animals have no dif- 
ficulty in absorbing the Vitamin A 
present. Extensive availability tests 
have amply proven the complete avail- 
ability of Vitamin A from PERMADRY 
to Poultry and 4-footed Animals. 


EAMADAY 
EFFICIENCY 


Feeding tests conducted by 
independent laboratories and well rec- 

‘ognized Feed Manufacturers have 
proven the great efficiency of Vitamin 
A from PERMADRY to such an extent 
that feeding costs were significantly - 
and consistently lower than other feed 
mixtures in which unprotected Vita- 
min A products were used. 


FOR BEST RESULTS IT PAYS 
TO USE PERMADRY 


*U.S. Patent No. 2496634 Reg. T.M. 


STABILIZED VITAMINS, INC. 
57-59 Commerce St. 
Brooklyn 31, N. Y. 


MORE SALES AND PROFITS 
with 


PROVED 


AUTOMATIC POULTRY 


FOUNTAINS 


Threegh An th the Seasons You Can Supply Your 
Customers With Proper Labor Saving 
Little Giant Automatic Founts. 


ADULT BIRD FOUNTAIN Most practical wa- 
tering device for poultry. Automatically sup- 


plies water at all times. Works on gravity 
or pressure systems. Built of brass $4 45 
and hard plastic. Large 6%” bowl.... ° 


Less Stand 
especially 
danger of chicks drowning. 
Shallow vessel permits smallest chicks to 


drink. Large 7” diameter, easy to 

clean, durable plastic bowl $4.95 
“RANGER” FOUNTAIN STAND Best for wa- 
tering large flocks on range. Holds four 
Little Giant Fountains. Three-pronged stand 
plus ground spike assures rigidity. Two 


sizes. (Stand only.) 
For Turkeys, $13.95 


BABY CHICK FOUNTAIN Designed 


to lessen the 


For Chickens, $12.95 
TROUGH-O-MATIC FOUNTAIN 


Fits any type of trough or angle 
iron. Built of brass and non- 
rusting materials for 
years of hard, tough 
service. Can be used 
with pressure 
or gravity 
Less Stand and Trough 


WRITE TODAY FOR FULL LINE INFORMATION 


MILLER MANUFACTURING CO. 


Dept. 12, 251 W. Kellogg Bivd. St. Paul 2, Mina. 


HAY UNIT OF CALIFORNIA 
GROUP RECOMMENDS CODE 


SACRAMENTO, CAL.—The hay 
division of the California Hay, Grain 
& Feed Dealers Assn., headed by W. 
E. Straight, chairman, has recom- 
mended adoption of a Code of Ethics 
patterned after that of the National 
Hay Assn. 

The code is as follows: 

“Recognizing the commercial basis 
of modern business relations between 
its members, the hay division of the 
California Hay, Grain & Feed Dealers 
Assn. shall strive to elevate in every 
position in business life, recommend 
fair dealings, honest methods and 
high ideals. Membership in: the Cali- 
fornia Hay, Grain & Feed Dealers 
Assn. is a privilege, and an oppor- 
tunity to assist in raising the stand- 
ard of the trade. 

“In view of this, your committee 
holds that in a Code of Trade Ethics 
for the hay division are the following 
principles: 

“1. To consider my membership 
worthy, and as affording me a dis- 
tinct opportunity to improve my 
acquaintance and enlarge my faiti: in 
the fundamental principle of the asso- 
ciation—‘not for self, but for all.’ 

“2. To realize that I am a business 
man and ambitious to succeed; but 
that I am first an ethical man and 
wish no success that is not founded 
on the highest justice and morality. 
To hold that the exchange of my 
goods, my services, and my ideas for 
profit are legitimate and providing 
all parties in the exchange are bene- 
fited thereby. 

“3. To use my best endeavors to 
elevate the standard of the hay trade 
by conducting my affairs in such a 
manner that I may give a perfect 
service equal to or better than my 
competitor, and when in doubt to 
give added service beyond the strict 
measure of debt and obligation. 

“4. To understand that one of the 
greatest assets of a business man is 
his friends and that any advantage 
gained by reason of friendship is em- 
inently ethical and proper. 

“5. To strive to increase the effi- 
ciency of the craft by the exchange 
of my ideas and business methods. 
As members of this association we 
will not make false or disparaging 
statements either written or oral, or 
circulate harmful rumors regarding 
a competitor’s financial or personal 
standing. 

“6. The ultimate object of this code 
is to standardize conduct so that we 
can compete with one another on an 
equality of opportunity; where men 
compete on different business stand- 
ards there is no equality of oppor- 
tunity, and until men meet on the 
common ground of correct business 
methods there is no fellowship of 
business men, but, with correct busi- 
ness methods made statewide, the 
business man will establish great 
friendship and good will. 

“7. Finally, believing in the Golden 
Rule—‘All Things Whatsoever Ye 
Would That Men Should Do Unto 
You, Do Ye Even So Unto Them’.” 


FRESNO FEED MAN DIES 


FRESNO, CAL.—Glenn M. Hill, 
president, J. B. Hill Co., Fresno, was 
fatally shot January 24 in Fresno, 
when a gun accidentally discharged 
in his automobile. Rolland Hill, has 
been elected the new president of 
the firm. 


The Worlds Chascest 
FEED INGREDIENTS 


such as 


FISH MEAL 
PHOSPHATE 


ONE MEAL 
aa wire or teletype 


Woodward Dickerson 


1400 Se. Penn Square "Teeteoouae | 


Phone LOcust 4-5600 Teletype PH 109 


In 1952 Vitality Dealers sold more dog 
food than in any previous year —setting 
an all time sales record for Vitality. 


WHAT ARE YOU GOING TO DO IN 


ARE YOU GOING TO STAY OUT OF THE DOG FOOD BUSINESS? 


If you are, you're missing one of the most profitable items 
in any feed line. Most of your customers are dog food 
buyers. Why let your competitor get this high margin 
business? 


ARE YOU GOING TO "GET ALONG” THE WAY YOU ARE? 


You can continue to stock the dog food you're now 
handling. Chances are it’s “one-formula” all purpose dog 
food made to satisfy every size dog from a pooch to a 
bloodhound. Of course, your customers don't buy feed that 
way, but they will buy some of your dog food. The law of 
averages will help you—a little. 


DO YOU WANT TO MAKE REAL MONEY WITH VITALITY? 


Vitality fits feed store merchandising. No other manu- 
facturer makes so complete a line enabling you to sell every 
dog owner among your customers. No one else offers 
Specialized Diets that mean more sales . . . that mean extra 
tonnage from BIG USERS. The whole Vitality merchan- 
dising program is geared up to sell BIG USERS. That's 
why Vitality dealers sell 10 times as many 25 Ib. bags as 
they do 5 Ib. bags. 


ISN’T IT WORTH FINDING OUT ABOUT THE PLAN 
THAT’S WORKED SO WELL FOR VITALITY DEALERS? 


We'll be glad to tell you more about Vitality’s 
dealer proposition. Write us today. There's no 
obligation. Let us prove to you that you can sell 
more dog food—tons of it—just as hundreds of 
Vitality dealers did last year. 


VITALITY MILLS, INC. 


Board of Trade Buliding * Chicago 4, Iilinols 


MALT SPROUTS 
BREWERS GRAINS 
LA BUDDE 
BEET PULP 
MILWAUKEE, WIS. AND 44 OTHER FEEDS 


DID 
YOU KNOW? 


GUARANTEES. 


STABILITY AND 
DIGESTIBILITY 
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““Son, we feed 
for PROFIT with 
BUFFALO” 


@ Buffalo® Corn Gluten Feed, a 
standard in the feed world for over 
fifty years. Palatable... high 
digestibility. ..23% minimum 
protein guaranteed. 


{BUFFALO} 


BRAND 


CORN PRODUCTS 
REFINING COMPANY 


17 Battery Place - New York 4, N.Y. 


4308 
CORN GLUTEN FEED 


BIG GAINS—Bill Jancz, swine herdsman, is shown proudly looking over a 
cross-bred litter of 14 market hogs that weighed more than a ton at 4! 
months. The pigs were farrowed by a crossbred Berkshire-Hampshire sow on 
the semi-solid Experimental Farm near Danville, Ill. The average daily gain 
per pig from weaning to 4'. months was 1.78 Ib. and from birth to market 1.2 
Ib. Feed costs per 100 Ib. of gain was less than $10.17, while less than 3.1 
Ib. of feed was required per pound of gain. The litter was creep-fed a dry 
sow’s milk replacement starting at three weeks, along with pig starter and 
corn, At five weeks the litter was switched to a wet form of milk replacer. 


What About Self Service? 


It isn’t Feasible in All Feed Stores 


There are many feed dealers with 
retail showrooms who are thinking 
seriously about self service to sell 
more merchandise with less cost. 

When someone comes up with a 
cost cutting idea, who can blame a 
feed dealer for listening, because 
cutting costs is so important in be- 
coming securely placed on the profit 
road ? 

However, self service as a prospec- 


tive policy for the average feed store 
has been highly overrated. Those 
who speak. of the term do not mean 


SAVE MONEY, 
SEA-COLL 


F22M 

10 to 20 H.P. F25M 
35 to 
40 


Feed opening 18” wide and with cyl- 
inder larger in diameter than F22M. 
Our most popular model for all types 
of grinding or pulverizing. 


Feed opening 18” wide and a perfect 
pulverizer as well as coarse grinder. 
For small feed plants will quickly pay 
for itself in low grinding costs. 


F18-0-18M 
25 to 
30 H.P. 


Has a feed opening 24” wide and 18” 
high. Ideal for bulky material and an 
excellent pulverizer. An excellent mod- 
el for portable mounting. 


Same size as F25M but higher grind- 
ing chamber and solid hood permitting 
easy spouting-into. Screens change in 
front quickly and with greater ease. 


flywheel. 


content. 


@ All W-W models are truly heavy duty and built strong according to horsepower require- 
ments—each is more ruggedly built than the motor required for power. No pregrinding nec- 
essary on any model as the star cylinder takes care of the slugs, acting as a heavy powerful 


@ All W-W models are perfect and fast pulverizers and the model depends only upon your 
capacity requirements. Blowers below keep screens open, enabling W-W Grinders to grind 
faster with less horsepower. Also enable W-W Grinders to grind materials with high grease 


MODELS SHOWN will be more fully 

described in future issues—and are com- 

pletely described in our catalog. ASK 

FOR IT. 

THE W-W GRINDER CORPORATION 
Dept. 311, WICHITA, KANSAS 


F27M 
50 to 75 HLP. 
Shaft 44,” 


MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 R. P. M. 
24” WIDE 


W-W MODELS OF TREMENDOUS STRENGTH AND CAPACITY—BELOW... 


F29M 


F28M 100 to 150 H.P. 
75 to 100 Shaft 44,” 
Shaft 4%,” MAIN BEARINGS 


RATED 3450 LBS. 
AT 3600 R. P. M. 
36” WIDE 


MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 R.P. M. 
$0” WIDE 


F27M SPECIAL, F28M and F29M 
are powerfully built and grind or pul- 
verize to enormous capacity and at a 
low grinding cost per ton. 


Ibs. each, 


@ Each main bearing rated 3450 Ibs. at 3600 
R. P. M. and blower bearings rated at 1960 
The 
grinder built and the star cylinder is the 
finest pulverizer built. 


@ For either fine or coarse grinding. These 
great models will grind at a lower cost per 
ton than any grinder built. Crowd them with 
the toughest materials and they will stand 
up under the most trying conditions. 


finest alfalfa breakdown 


Fs 
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P 
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| 
GLUTEN FEED 
| 
W-W STANDARD MODELS ---QUR”BEST SELLERS” 
F18-0-24M 
= 
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A MAJOR FACTOR IN GROWTH, 
FEED CONVERSION AND REPRODUCTION 


Choline is making an increasingly important contribution to 
feeding efficiency and the over-all health and productivity of 
poultry and swine. The trend is to increased levels of choline 
fortification because it is essential to vital body functions 
such as fat metabolism, nerve conduction and the assimilation 


of vitamin A. 


Dawe’s, serving the feed industry for over a quarter-century, 
is a basic producer of choline chloride and supplies it to the 


trade in stable, easy-to-handle, nutritionally available form. 


DAWE’S CHOLINE CHLORIDE 25%: A dry feed sup- 
plement containing 25% choline chloride in powdered cereal 
carrier. Particle size is ideal for thorough dispersion. It is 
completely free-flowing, non-sticky and handles well in either 


batch or continuous mixing operations. 


Dawe’s Choline Chloride also is available in 70% aqueous 


solution... water clear and non-corrosive... for those who 
prefer this concentration and are equipped to supplement 


their formulas with liquids. 


Both forms are traditional Dawe’s quality in potency, purity 
and uniformity. They are in ample supply to meet your year 
‘round requirements. Write today for sample and quotations. 


4800 S. RICHMOND STREET, CHICAGO 32, ILLINOIS 


Distributors for Western Europe: Comptoir Anversois d'importation, “COMANIMA” 
13, Courte rue des Claires, Antwerp, Belgium 


CHLORIDE 


OTHER DAWE’S PRODUCTS 
FOR FEED FORTIFICATION 


A-Seal-In—Dry A, new process for highest 


stabilization 
AD-Seal-In—Combined, stabilized A and D 
Sterol D,;—Dry D; in soy or corn meal 
Dry D.—For four-legged animals 


A and D Feeding Oils—For animal ard poultry 
feeds (Also water miscibles) 


Riboflavin Supplements—Primary fermentations 
Pantothenic Acid 
Niacin 


Forbee—Standard combinations of Riboflavin, 
Calcium Pantothenate, Niacin and Choline 


12 Supplements—Primary fermentations 
B,.-Antibiotic Supplements— Widest selection 


Procaine Penicillin—Most effective antibiotic for 
poultry 
Bacitracin—All-purpose antibiotic 


R-Sonic 10x—Arsonic acid growth stimulant 
effective at low levels 


Xanthophyll—For controlled pigmentation 


Available singly in all standard potencies, or in 
combinations custom-blended to your specifications. 


RENOWNED FOR QUALITY: 
Dawe’s feed fortification products and 
their trademark, a genuine Capodimonte 
Porcelain rooster, the original of which 
is on display at Dawe's Chicago office. 


company 
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OLIVER 


YEAST 
ILTURE 


NOT A BY-PRODUCT — BUT 
ENTIVICALLY DEVELOPED LIVE 
YEAST THAT AIDS IN THE DIGES- 
TION AND ASSIMILATION OF FEED- 
STUFFS FOR POULTRY AND 
LIVESTOCK, 


A 8Cl- 


San Diego (13) 


OLIVER Brand PRODUCTS 
OLIVER Pacific Live Yeast 


Culture 
OLIVER Fish Meal 
OLIVER Meat and Bone Meal 
OLIVER Nutri-Marine Con- 
densed Fish Solubles 
OLIVER Fish Oil 


IMPORTANT 


All OLIVER BRAND PRODUCTS 
are LABORATORY CONTROLLED 


Oliver Brand Products Have Been Standards of Excellence for 30 Years 


RICAN PROC 


Foot of Beardsley Street 


ESS I N G Cc 


California 


DEALERS: Get 


Extra Sales, Extra Profits 


© Hog Self Feeders, made of 
No. 18 gauge galvanized 
steel 


© Mounted on skids with clevis 
© 10-door—Capacity 26 bushels 
© 12-door—Capacity 32 bushels 
Write: for folder 


SHUBERT MFG. CO. 


3219 Penn Avenue North 


MINNEAPOLIS 


MINNESOTA 


12, 


READING, PA, 


“self service,” that is, where the cus- 
tomer picks up the merchandise 
himself without help from a clerk, 
puts it into a basket and wheels it 
to a check out counter and pays for 
it. 

At best, in a feed store it is “semi- 
self service” for the time being. A 
farmer will check with a clerk be- 
fore buying and paying for items he 
picks up for himself in a feed store. 
He needs to be educated as to what 
products will and will not do. 

“Is this a good louse powder?” the 
semi-self serve customer may say, 
holding up a can at the wrap coun- 
ter, showing it to the dealer. Or, “Is 
this disinfectant what I should use 
in my hen house?” In other words, 
most farmers will check on what 
they are going to buy, although they 
will save time by picking up small 
items and bringing them to a wrap 
counter. 

There are very few farmers who 
are going to pick up their own bags 
of feed, flour or other heavy items 
and bring them to a check out coun- 
ter. It isn’t feasible as a general 
business practice. On smaller, lighter 
weight objects, this is a different 
matter. 

However, I have been in a feed 
store where a farmer rushed in and 
yelled, “Jim, I’m in a hurry. I'll load 
five bags of this fertilizer on my truck 
myself and you send me the bill.” 

“Okay,” said the dealer, making a 
note of the man’s name and the num- 
ber of bags, interrupting his service 
to another customer to do this. 

Such cases are rare, however, when 
it comes to thinking of heavy items 
working into a self service pattern. 

I have talked with many dealers 
about self service, and it seems that 
the trend toward it in some respects 
stems from the stores which have 
retail showrooms, modern counters 
and islands and a lot of merchandise 
displayed. 

As the farmer browses around 
counters like this, waiting his turn, 
he may see some articles of farm 
hardware, dairy supplies and electric- 
al supplies which he wants. The price 
is clearly marked. So he picks up 
the items and brings them to the 
counter. When it comes his turn to 
give his feed order, he thumps down 
the items he has selected and says, 
“T want these, too.” 

However, for the dealer who does 
not have a retail showroom, but op- 
erates only a mill and warehouse, 
the self service idea as such is out. 
There is no need for it. No dealer 


~ 


SWITCH TO SPROUT-WALDRON 


wh 


For continuous grinding, year after year, Sprout-Waldron Attrition Mills 
are unsurpassed. More than a few are still operating after 50 years 

of efficient service . . . still curning out more tonnage per horsepower hour 
than any other type of grinding mechanism. This top efficiency 

per input horsepower is why many cost-worried feed 

manufacturers are switching to Sprout-Waldron Attrition Mills 


— 


for grinding all free-flowing materials. 


High capacity per horsepower is only one of the many 
cost-cutting advantages of Sprout-Waldron Attrition 
Mills. Their maintenance cost is approximately 

half that of any other type grinding unit, and these 
time-tested thills can be operated 16 to 24 


hours a day, without shutdown. 


And the versatility of Sprout-Waldron Attrition Mills 
is virtually limitless. Grind size may be changed 

in seconds by the turn of a handwheel, and for changes 
in grind characteristics, Sprout-Waldron offers a 


° wide selection of plate patterns. 


Ask your SPROUT-WALDRON MAN to study 
your operations. Perhaps power savings alone will 
amortize the cost of a Sprout-Waldron Attrition 


Mill in a relatively short time. Sprout-Waldron & 


© Highest Capacity per Horsepower 
© Lowest Maintenance Cost per Ton 
© Fastest Grind Changing 


Co., Inc., 61 Logan Street, Muncy, Pa. 


SPROUT-WALDRON 


is consistently going to tell a farmer 
to go out in his warehouse and select 
the items he wishes. Such farmers 
will just have to await their turn, 
busy and anxious though they may 
be. 


Several months ago I talked with 
a hardware dealer in a small town 
who has a variety goods department 
along with a hardware store. Traffic 
circulates from one section of the 
store to the other. He told me that 
he has self service in both depart- 
ments, but it works much better in 


#variety goods than in hardware. 


When the average person buys 
tools, seeds, fertilizer or power mow- 
ers, he has a number of questions 
he wants to ask a clerk about the 


MUNCY, PA. 


The Best in MILLING EQUIPMENT Since 


PELLET MILLS + HAMMER, ROLLER & ATTRITION MILLS * MIXERS + PNEU-VAC CONVEYING SYSTEMS + CUTTERS, CRUSHERS & FEEDERS + REELS & SEPARATORS 


WINFIELD, 
KANSAS 


H. E. CLARK CO. 


TRANSIT STORAGE 


ef MILL FEEDS and FEED STUFFS 
MIDLAND WAREHOUSE CORP. 
Waldheim Bidg., Kansas City, Mo. 
Warehouses: 


Kansas City, Santa Fe Trackage 
Oelwein, Iowa, C.G.W. Trackage 


RESULTS Bring REWARDS... 
$0 FORTIFY YOUR FEEDS 
with 
CLO-TRATE 
Vitamin A and D Feeding Oils 


CLO-TRATE products can be 
used at formula-recommended 
levels with utmost confidence. 
Top-quality oils, manufacturing 
know-how and rigid laboratory 
control . . . these are your as- 
surance of premium quality. 


Competitively priced . . . and 
available in potencies to meet 
your formula requirements. 


FORMULAS REQUIRE 
WHEN TAMIN D ONLY 


Q-TRATE 
D”’ 


rnat ional 
per 


for four- 
DY is 


or efficiency . .- 
production . .- 

For increased profits ... 
INSIST ON WHITE'S 
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distributed by White Labers- 
¥ : tories in the Southern, M 
western and Southwestern 
states. 


products purchased. He does not 
know enough about the products and 
so he seeks more information. While 
this hardware dealer has eliminated 
two clerks out of six through his self 
service program in the hardware di- 
vision, and is thus saving money, 
he says that he must have well in- 
formed clerks around to answer 
questions customers bring up. 

I believe the same thing is true in 
a feed store. If you stand around a 
store and listen to conversation be- 
tween dealers and customers, you'll 
notice that customers ask a lot of 
questions. They want verification of 
this or that, or they want to know 
about the uses of products. With self 
service this could not be done. 

Which leads us to another prob- 
lem. Through self service, the dealer 
and his clerks often lose the oppor- 
tunity to sell related items. If the 
customer selects his own merchan- 
dise, he has finished buying. Further- 
more, the clerk is so busy trying to 
check out this customer, that he is 
also too busy to suggest related 
items to him. 

For some dealers, then, it is en- 
tirely feasible to have semiself 
service in a store where display is 
extensive and where small items are 
handled. The browsing of customers 
can and should be encouraged, for 
many impulse sales on a self serve 
basis will be made in this manner. 
Thus more sales will be made in cer- 
tain lines of merchandise. 


SILMO CHEMICAL CORP, 
VINELAND, NEW JERSEY 


Call Bob or Babe 
Stuart for: 


“*For jo Years’’ 


RELIANCE conmany 


Ain 2418 


M 
1017 Phoenix Bldg. Minneapolis, Minn. 


PRICES AND INFORMATION. 
GLADLY SENT ON REQUEST 


CHEMICAL CORPORATION 


Executive Offices: 1201 St. Poul, Baltimere 2, Md. 


Plant Locations: Columbia, Teun. Adams, Mass. 


But in the heavier lines of mer- 
chandise, self service does not seem 
destined to play an important part. 
The man who buys heavy products 
is not interested in handling them. 
He wants and demands service. He 
also wants to talk with the dealer 
sometimes about such volume pur- 
chases. 

For the dealer who wishes to of- 
fer patrons self service on some 
items, a sign to this effect can be 
posted in the store. But be explicit 
in your copy. Invite the customers 
to browse and inspect merchandise. 
Tell them it is clearly priced for 
self service. If they wish to select 
the items themselves and bring it to 
the counter, invite them to do so. 
But be sure to tell them that a 
clerk will also be willing to help 
them with the purchase, if they so 
desire. 

That leaves the matter of how to 
buy up to the customer. Which is 
exactly where the self service de- 
cision should rest. 
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[ were ARE THE FACTS YOU NEED FOR SCIENTIFIC, | 
| PROFITABLE BEEF CATTLE PRODUCTION 


Expert ROSCOE R. SNAPP answers the questions asked 
| every day by cattle men—in the new fourth edition of— 


BEEF CATTLE 


This book gives you the latest breed- | 


ing and feeding methods plus helpful 
information obtained in recent beef cat- 
tle experiments. It covers breeds, eco- 
nomic trends, equipment, all kinds of 
feed, and anything else a breeder or 
feeder might want to know. 641 fact- 
packed pages—Only $6.50. 


ORDER TODAY FROM— 


FEEDSTUFFS 


118 South Sixth Street, Minneapolis, 2, Minn | 


You'll Get 
Strength! Accuracy 


"SAVAGE LITHO CO., Inc. 


hone: Cleveland 0913 © Homer J. Savage, President 
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Whats New in Feeding 


Putting Feed Research Work 


Amino Acid Requirements 
of Chickens and Turkeys— 


a Review 
@u. J. Almquist, The Grange Co., 
Modesto, Cal.; Poultry Science, Vol. 31, 
pages 966-081 (November, 1952) 


In this article H, J. Almquist re- 
views research data which has been 
reported since his contribution in 
1947 on the quantitative require- 
ments of fowls for certain amino 
acids. 

The current requirements of chick- 
ens and turkeys for the essential 
amino acids are summarized as fol- 
lows: 


Young Laying 
Amino chick Young turkey hen 
acid of diet 

Arginine 12 14 1.6 

Lysine 1.3 1.5 0.60 
Histidine .... 0.16 

Methionine 0.8 ¢. 76 0.87 

or 
Methionine 0.46 6. 45 0.65 0.28 


and 


Cystine .... 0.36 0.30 0.36 
Tryptophan .. 90.2 0.22 0.26 1 
Glycine ...... 1.0 0.9 1.0 
Phenylalanine 1.6 

or 
Phenylalanine 0.9 

and 
Tyrosine 0.7 
Leucine ..... 1.4 1.4 
Isoleucine... 06.6 0.72 0.84 
Threonine ... 0.6 
Valine ... 0.8 

level .... 20.0 24.0 28.0 15.0 


Some of the factors which influ- 
ence the amino acid requirements are 
as follows: 

1. Protein level. Almquist states 
that there is sufficient evidence in 
scientific reports to establish that 
the relative proportions of the es- 
sential amino acids in the diet are 
a more important attribute than pro- 
tein level. 

It has been reported that the 
amino acid requirements increase as 
the protein level in the diet increases 
and vice versa. However, when the 
amino acid requirements are ex- 


pressed as percent of dietary pro- 
tein, they appear to decrease as the 
protein level increases. 

The amino acid allowances given 
above will not apply for protein lev- 
els much different from those given 
at the bottom of the table. 

2. Relation to age, size and vari- 
ety. Young fowl are required to di- 
vert a large portion of their sulfur 
amino acid (methionine and cystine) 
intake to feather growth while in 
older fowl a larger percentage of 
these amino acids will be utilized 
for body protein metabolism. There- 
fore, the younger fowl will probably 
require a higher proportion of the 
sulfur amino acids than older fowl. 

It is also possible that small sized 
fowl, due to a greater surface area 
per unit of body weight, might re- 
quire a larger proportion of the sul- 
fur amino acids than larger birds. 

Leghorn chicks have been found to 
show an appreciable growth and 
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Keeping up with the latest nutritional developments is a full-time job. 
That is why so many feed manufacturers are taking advantage of our 
complete nutritional service. We can help you build feeds that will keep 
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better use of feed ingredients available in your locality. And we can help 
you hold down costs. Remember—our nutritional department and labo- 
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Des Moines 18, Iowa 
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Free Formula Service. 


De Linx Yeast 


CULTURE 


High 
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feathering response to arginine and 
glycine supplements while Plymouth 
Rocks showed only a slight response. 

These differences are well estab- 
lished despite the probability that 
the amino acid composition of the 
tissues of these birds are not appre- 
ciably different. 

8. Growth inhibition. There is evi- 
dence to indicate that an excessive 
level of an amino acid high enough 
to throw the amino acids out of bal- 
ance might cause inhibition of 
growth. 

4. Effect of antibiotics on protein 
and amino acid requirements. “It is 
evident from systematic investiga- 
tions reported that antibiotics do 
not, in general, decrease protein or 
amino acid requirements. In fact, the 
effect appears to be in the opposite 
direction. Higher protein and amino 
acid levels may be required in asso- 
ciation with improved growth and 
feed efficiency which are favored by 
the antibiotics in feeds.” 


COMMENTS: 

The above amino acid require- 
ments for the chick compare favor- 
ably with the allowances published 
by the National Research Council. 
There are a few exceptions, how- 
ever. The histidine requirement is 
only 50% that reported by the Na- 
tional Research Council as optimum. 
In addition, the methionine or the 
methionine-cystine requirement is 
about 12% and tryptophan 20% less 
than the allowances made by the Na,“ 
tional Research Council. Consideririg 
the small amounts of methionine and 
tryptophan needed in the chick diet, 
only the histidine requirement is 
grossly different. Incidentally, Alm- 
quist was a member of the sub-com- 
mittee on poultry nutrition which 
prepared the National Research 
Council recommendations. 

In addition to the factors reported 
which affect the amino acid require- 
ments of poultry, there are others 
worthy of consideration. Probably 
one of the most important factors 
is the variability in the reported 
amino acid composition of ingredi- 
ents used in poultry feeds. Since it 
is not practical to run a number of 
amino acid determinations on ingre- 
dients and complete feeds, the amino 
acid content of feeds will have to 
be calculated. In order for the cal- 
culated content to be of value, con- 
siderably more data will have to be 
accumulated on the amino acid com- 
position of feed ingredients. 

Tests have been reported in which 
broiler rations, chick starters and 
turkey starters supplemented with 
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low levels of methionine have sup- 
ported faster and more efficient 
growth than the same rations with- 
out the methionine supplementation. 
In some cases, these same rations, 
but with ingredients from a different 
source, have failed to support a ben- 
eficial response from methionine sup- 
plementation. The rations used in 
these tests were usually of a “p'ant 


MENTS 


The test for ascer- 
taining the amount 
of fat in milk, by 
Stephen M. Bab- 
cock, which was the 
beginning of mod- 
ern dairying 


The Alberger Sys- 
tem of processing 
quality salt for in- 
dustry, by J. L. Al- 
berger, developed 
for Diamond Crys- 
tal Salt. 


For over 50 years, Diamond Crystal 
Alberger Process Salt has been famous 
for its true salty flavor and better sea- 


soning quality. 

The exclusive Alberger System pro- 
duces salt with a consistent purity of 
99.95%—a salt that surpasses every re- 
quirement of the U. S. Pharmacopoeia. 
In addition, the Alberger Process makes 
available carefully screened salts of uni- 
form bulk to industrial users of salt who 
require a definite grain size. 

That's why thousands of food manu- 
facturers who demand dependable salt 
of uniform purity, bulk and quality use 
this salt exclusively. 

If you have any questions about which 
grain size or grade to use for best results, 
get expert advice by writing to our 
Technical Director. 


DIAMOND CRYSTAL 
ALBERGER 
PROCESS SALT 


Diamond Crystal-Colonial Salt Division 
General Foods Corporation 
St. Clair, Michigan - Akron, Ohio 
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“PRODUC PROGRESS” 


Other tests have 


type protein.” 
shown a greater response from me- 
thionine supplementation to a 
“plant type protein” ration supple- 


mented with up to 5% fish meal 
than with the same ration without 
the fish meal. Since fish meal is con- 
sidered one of the best sources of 
natural methionine, it is hard to ex- 
plain the greater effect of methio- 
nine supplementation. Actually this 
brings us two more factors which 
should be considered when trying to 
balance the amino acids in poultry 
feeds. 

Apparently, heating of protein af- 
fects the availability of the amino 
acids present in a protein. Since 
most protein concentrates are heated 
sometime during processing, this is 
a very important factor. It is gen- 
erally believed that lysine is ren- 
dered partially unavailable by ex- 
cessive heating. Methionine has been 
shown to be more available in a 
properly heated soybean oil meal 
than in a raw soybean. Also methio- 
nine in soybean oil meal has been 
found to be either reduced or made 
less available by excessive heating. 
It has been suggested that during 
digestion the amino acids in an ade- 
quately heated soybean oil meal are 
available to the animal at approxi- 
mately the same time and can be 
utilized by the animal to build body 
proteins. In a raw soybean oil meal, 
methionine is not available until 
some time after the other amino 
acids during the digestive process, 
and therefore the animal cannot 
build body proteins efficiently. Con- 
Sequently, much of the amino acids 
are wasted. When proteins are over- 
heated in the presence of sugars, it 
is thought that they are partially 
bound in such a manner that they 
cannot be broken down to amino 
acids during the digestive process. 

This emphasizes the importance of 
processing on the protein quality of 
concentrates. Furthermore, it par- 
tially explains why a beneficial ef- 
fect can be obtained sometimes from 
methionine supplementation, while 
at other times with the same for- 
mula but with ingredients from a 
different source there is no effect 
from added methionine. 

There seems to be unknown fac- 
tors present in some products such 
as fish meal, fish solubles and dried 
whey which not only increase growth 
and feed efficiency but also permit 
a response from added methionine. 
Probably this is why the value of 
methionine supplementation is some- 
times increased by the addition of 
fish meal to a ration. 

Another factor to bear in mind is 
that there is an inter-relationship be- 
tween the levels of vitamins and 
amino acids in the chick diet. An ex- 
ample of this is that methionine can 
be used as a methylating agent in 
the place of choline. Therefore, if 
choline is low in a ration, beneficial 
responses can be obtained from high- 
er levels of methionine than if ade- 
quate choline were present. Another 
vitamin and amino acid interrela- 
tionship is niacin and tryptophan. 
Higher levels of tryptophan will be 
needed in a niacin deficient ration 
than in a ration containing adequate 
levels of niacin. 

Some of these comments might 
seem to discourage the feed formu- 
lator from considering amino acids 
when making poultry feeds. How- 
ever, even though we do not have 
all of the answers, every effort 
should be made to balance the amino 
acids in a poultry ration as well as 
vitamins and minerals. As pointed 
out in the abstract, the balance of 
the amino acids is probably more im- 
portant than the protein level. In 
fact, the protein level will be de- 
termined to a large extent by the 
balance of amino acids. 


PREVENT CANNIBALISM 
URBANA — Keeping birds well 
housed and well managed will help to 
prevent cannibalism in the farm flock, 
says the University of Illinois College 
of Agriculture. 
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GAINER MILLS, INC., manufacturers 
of GAINER FEEDS have recently made 
another progressive step forward in 
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of checking incoming ingredients and 
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ee says B. G. Busbee 
Busbee Feed & Hdw. 
Texas City, Texas 


q Goes Through Our 


MIXER’’ 


“Our Brower Mixer is 
playing a bigger part in our 
feed business every year,” 
says Mr. Busbee. “This is 
the third year we have 
mixed our own brand of 
poultry feeds with the 
Brower Mixer, and it has 
already helped increase our 
feed business 40%. We be- 
lieve every feed dealer 
would be ahead with a good 
mixer like Brower’s.” 


MIXERS 


Used by more feed men than any other 


Progressive feed dealers every- 
where are mixing their own brand 
of feeds with the Brower Mixer, 
increasing their feed profits as 
much as $10 per ton... also 
money-making custom mixing. 
Mixes a perfect blend in 10 to 12 


30-DAY TRIAL. 


minutes—at a power cost of 3¢ to 
5¢ per ton. Above-and-below-floor 
models, Five sizes—mixing capac- 
ities of 700, 1200, 2000, 3000, and 
4000 Ibs. feed. Built to give years 
of service. Many outstanding fea- 
tures for easier, faster mixing. 


Write for Full Details 


BROWER MFG. CO. -402 N. 3rd, Quincy, Ill. 


Worlds Largest Selling Mixer! 


MANGANESE 
SULPHATE 


High Unit 
For Animal and Poultry Feeding 


Available in carload and less-than-carload quantities 


CHARCOAL 


All Grades — Carload Lots 


Burlington, lowa 


GRANULAR 
GLAUBER’S SALT 


10 Mol. — Bulk Carload Lots 


BONEWITZ CHEMICALS, INC. 


Manteca, Calif. 


A. G. Martin 


PROMOTED—A. G. Martin, Johnson 
City, Tenn., has been named general 
manager of the Sanford, N.C., plant 
of John W. Eshelman & Sons and of 
the sales territories served by the 
Sanford plant. Mr. Martin joined John 
W. Eshelman & Sons, manufacturer 
of Red Rose Feeds, Sept. 1, 1984, and 
until his new appointment has worked 
as a territorial salesman in West Vir- 
ginia, North Carolina and Tennessee. 


ILLINOIS GROUPS SET 
JOINT MEETING DATES 


CHICAGO — The annual joint 
meeting of the Illinois Feed Assn. 
and the Illinois Poultry Improvement 
Assn. is scheduled for Springfield, 
Ill., Nov. 18-19. 

All meetings are to be held in the 
Armory in that city. Headquarters 
for the IFA will be the Hotel Leland, 
and for the IPIA, the Abraham Lin- 
coln Hotel. 

A full convention program is 
planned, with attention given to edu- 
cational and entertainment needs. 

Exhibition space is available. Those 
desiring booth space or other infor- 
mation should contact Dean Clark, 
Board of Trade Bldg., Chicago 4, IIl., 
secretary of the IFA, or Aubrey Har- 
less, Box 91, Shelbyville, Ill., secre- 
tary of the IPIA. 


WRONG FEED METHODS 


URBANA, ILL+#-~A recent study of 
dairy feeding practices on 109 Illi- 
nois dairy farms showed that about 
60% of the dairymen were not doing 
a good job of feeding grain mixtures 
according to production, states the 
college of agriculture, University of 
Ilinois. 


CONSERVATION COSTS 
Nearly 48% of the funds used for 
carrying out conservation practices 
under the 1951 Agricultural Conser- 
vation Program went for the estab- 
lishment of protective cover and 
green manure crops. 
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$3,500,000,000 Feed Industry? 


FPEEDSTUFFS leads the field in covering the feed industry. HERE’S WHY: 


BLANKET COVERAGE ... 


FEEDSTUFFS leads the field in giving COMPLETE 
coverage of the formula feed manufacturing and dis- 
tributing industry, with the largest paid circulation and 
the largest total circulation. Consistent advertisers 
reach more than 40,000 important individuals and firms 
in all segments of the feed industry through the col- 
umns of FEEDSTUFFS. These include more than 
8,000 feed mills and manufacturers,-more than 5,000 
wholesale dealers, more than 22,000 retail dealers and 
more than 5,500 chick hatcheries that deal in feeds. 
Advertisers using FEEDSTUFFS weekly have their 
message delivered with more than 700,000 copies of the 
magazine annually, more than twice as many as any 
other publication in the industry. FEEDSTUFFS of- 
fers blanket nation-wide coverage matching the needs 
of advertisers with national distribution. 


SELECTIVE COVERAGE... 


FEEDSTUFFS offers “direct-hit” coverage of the in- 
dustry by sectional geographic areas. The controlled 
portion of the circulation of the magazine goes to a 
carefully selected list of companies in the feed industry 
on a weekly rotating schedule directed to one geo- 
graphic section of the United States each week. This 
effective combination of paid and controlled circula- 
tion was established for advertisers who are limited 
by freight rates and other factors in their sales distribu- 
tion. It offers such an advertiser virtually complete 
coverage of the industry within his sales territory, 
without paying the high costs of a large national cir- 
culation. As of January 1, 1952, about 9,500 receive 
FEEDSTUFFS weekly and the remainder is reached 
periodically through a system of weekly controlled 
mailings of 4,000. 
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| rious 


| reduction 
| spending to reverse downward trend 
| ???--but probably not before 1954. 


Indiana Meeting 


(Continued from page 14) 


prices and business activity. Industry 
will spend less on expansion and mod- 
ernization. New housing construction 
will decline moderately—nothing se- 
more like a 1949 than a 1932 
3. New administration may try tax 
rather increased 


4. Our economy 
grown up to our 


has pretty well 
increased money 


| supply, and prices are currently in 
each | 
| other. Hence, a severe or prolonged 


fairly stable adjustment with 
price decline is politically 
able—if not impossible 


5. Farm income in 


improb- 


1953 and 1954 


| may be slightly below 1952. 


6. Land prices may decline mod- | 


estly—sellers’ market will lose its 


| dge 


Beyond 195477? 


1. Post-mobilization adjustment will 
be completed, and business will re- 


| sume upward trend, with modest up- 
| ward price pressure. 


2. Tremendous productive capacity 


} of U.S. is a major anti-inflationary 
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force. Hence, outlook is good for ris- 
ing standard of living after 1953, 
when military production hits its 
contemplated peak 

3. Our amazing upsurge in popula- 
tion will provide a continuing con- 
sumers’ market of considerable mag- 
nitude for nearly everything we can 
produce 

4. For the longer period, I am un- 
alterably optimistic. If we can keep 
our levels of production up, nothing 
in my judgment can stop this great 
political and business system of ours 
nor our progress toward greater real 
income for us. I am convinced that 
the amazing strides toward domestic 
prosperity made dur- 
ing the last two decades will continue 
for at ther two 


which we have 


least anc decade or 


Relation Between Agriculture 
and Government 


1. Price supp pattern on crops 
prohably wi t change through 
1954 

2. New Congress will try in 1953 
to formulate a “permanent” price 
and income support policy, to be- 
come effective in 1955 

3. New USDA leadership likely will 


| stress philosophy of self-reliance and 
| self-help 


for farmers wherever pos- 
non attempt to guar- 
for everyone trying 


sible—will frow 
antee “success 
to farm.” 


4. Emphasis wil! shift from direct 


payments and high price supports to 
indirect aids, marketing margins, and 
production costs 

5. New set of USDA advisers, 
‘Harvard” influence wil! decline, Land 
Grant College nfluence will rise 


Shift will be from planners to prac- 


titioners 
6. “Federal lobby in agriculture 
| will lose power irm organizations 
(except Farmers Union) will gain in 
fluenc 
7. Agricultural policy will become 
more under Secre- 


bi-partisan than 
tary Brannan, but 
a decade ago 

8. For 
USDA 


not aS much so as 


while, at least, 
run with a 


a sn 


will not be 
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Merchen Feeders 


CONTINUOUS BLENDING 
BY WEIGHT 


MeMillen Feed Mills, Inc. of Memphis, Tennessee 
is one of the many progressive feed mills which rely 
on continuous blending by weight with W&T Merchen 
Scale Feeders. 

By feeding and weighing in one operation, Merchen 
Feeders maintains the high accuracy of blending which 
has made McMillen’s “Master-Mix Feeds” famous. The 
accuracy of Merchen Feeders not only maintains prod- 
uct quality, but also prevents losses caused by. over- 
feeding. In addition, a continuous check on inventory is 
maintained by the totalizer on the feeder. 

For feeding from ounces to thousands of pounds 
per minute, W&T Merchen Scale Feeders, which are 
listed by Underwriters’ Laboratories for Class 2 Group 
G requirements, give you dependable, maintenance-free 
blending — by weight. Write today for additional 
information. 


WALLACE & TIERNAN 


COMPANY, INC. 


NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL Cities 


Tennessee. 


Twenty-two W&T Merchen 
Scale Feeders for blending 
feeds by weight at McMillen 
Feed Mills, Inc., Memphis, 
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“weather eye’ so obviously turned 
toward the next election. 


What to Do About It 


1. Keep your head! 

2. Don’t go overboard in changing 
a presently satisfactory operating 
plan on the basis of prospective price 
developments. 

3. Prepare to operate in a period 
of relative price stability, rather than 
one of general and rather rapid in- 
flation. 

4. Recognize the increasing impor- 
tance of good management in farm- 


ing 


that 
agriculture 


although the 
and business 


5. Recognize 
outlook for 


over the next 10 years may be un- 
certain, it is much better than in 
the late 1930's. There are prospects 
of reasonable earnings for operators 
who, are efficient, progressive, and 
scientific. But they must be business- 
like 

A lecture on “Selling in Today’s 
Market" was presented by John W. 
Mock, Evanston, Ill., and the busi- 


ness sessions were concluded with an 


inspirational talk by the Rev. Fay 
Le Meadows, Dayton, Ohio 

Nearly 700 who attended the annual 
banquet the evening of Jan. 26 were 


entertained by a strolling trio and a 
floor _ sponsored by the ‘Board 
of ‘Trade, grain, feed and allied firms 
in the market. 


Among the firms having exhibits at 


the convention were: Prater Pulver- 
izer Co., Chicago; Snyder Equipment 
Co., Indianapolis; Butler Manufac- 


turing Co.; Allied Mills, 
cago; Max Katz Bag Co., Indianapo- 
lis; Burrows Equipment Co., Evan- 
ston, I!!.; Honeggers’ & Co., Fairbury, 
Iil.; Seedburo Equipment Co., Chi- 
cago; Indiana Grain Machinery Co., 
Indianapolis; National Vitamin Prod- 
ucts, Minneapolis; J. B. Sedberry, 
Inc., Franklin, Tenn.; Sidney (Ohio) 
Grain Machinery Co., and Stock-Gro, 
Inc., Chicago. 


Fulton to Build 
Multiwall Plant 
in St. Louis 


ATLANTA—Plans for expansion of 
the Fulton Bag & Cotton Mill's pa- 
per bag division with a new multi- 
wall plant to be built in St. Louis 
have been announced by Clarence 
Elsas, president of the firm. 

The building, which will have ap- 
proximately 50,000 square feet of 
floor space, will be a single-story 
structure. Built entirely of noncom- 
bustible materials, it will be equipped 
with sprinklers throughout and light- 
ed with fluorescent fixtures. Plans 
include faciilties for offices, manu- 
facturing area and warehousing 

Company officials expect tne 
factory—the third multiwall plant 
established by Fulton—to be in op- 
eration by July or August, 1953. 

“The new plant is designed to give 
better service to customers in the 
paper bag business throughout the 
Middle West and will in no way af- 
fect our present textile operations 
in St. Louis,” Mr. Elsas explained. 
“The St. Louis location will enable 
us to make overnight deliveries for 
distances of several hundred miles 
in all directions.” 

The new multiwall plant is part of 
Fulton’s broad expansion program 
for 1953 which also includes a new 
bleachery at Atlanta and a new tex- 
tile plant in New Orleans. 

25¢ A SHARE DIVIDEND 

DENVER—Fred W. Lake, presi- 
dent of Colorado Milling & Elevator 
Co., announced that directors of the 
company have declared a quarterly 
dividend of 25¢ a share on outstand- 
ing common stock. The dividend is 
payable March 2 to stockholders of 


Inc., Chi- 


new 


record on Feb. 16. 


Delivered Prices 


Leonia, N. J. 
' Leonia 4-1040 
TWX--Leonia 386 


 MANARD MOLASSES CO. 


DIVISION INDUSTRIAL MOLASSES CORP. 
New Orleans 12, La. 


_ 310 Balter Building 


Cane 


Domestic and Imported 


INDUSTRIAL MOLASSES CORP. 


Quoted on Request 


_ Excelsior Blvd, 
Minneapolis 16, Minn, 
MOhawk 9-857: 


Magnolia 5015 


pwr 


Patent spray manifold, shown 
in circle above, gives thorough, 
even dispersal of molasses. 
Mixes quickly. 


YOU’RE AHEAD wih this 


SWEET FEED 
MIXER 


To keep ahead of competition, 


you need equipment that’s 
ahead, too. Profit from today’s 
big @ d for L feeds 


with Texas Oyclone Sweet 
Feed Mixer. You save all ways 

on initial price, lew op- 
erating coste and better feeds 
that result from patented mix- 
ing process. Vertical mixer and 
molasses mixer sold separately 
or in combination, Let as show 
you why these machines are 
the best for the money, Just 
write Dept. F below: 


MANUFACTURING COMPANY 


MINERAL WELLS 


‘Paseo vo 
No 
| 


4 


R. K. Peek, President 


PERCY Wy 


BAG COMPANY, (M6. 


KANSAS CITY BUFFALO YORK 


MICRATIZED 


A od D 


*T. M. of NOPCO Chemical comm 
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What About 
Half-Acre 
Farmers? 


Their Purchases Can 
Add Up to Some Good 
Feed, Supply Business 


By Albert Bascom 


HE other day I heard one feed 
dealer say to another at a dis- 
trict club meeting, “You can 


have the half acre farmer. For my 
part I'll concentrate on the big farmer 


H AMERICAN 
[ST IMPORTERS OF BLACKS? 
1429 WALNUT STREE 


who owns 100 to 300 acres. They're 
the volume buyers.” 

What this dealer said—is it true? 
Does it imply that the business of 
the half acre farmer isn’t worth go- 
ing after, that a dealer should first 
try to get the feed business of the 
big time farmers? 

Much, of course, depends upon the 
location of the feed dealer. If there 
are only big time farmers in his area 
then most certainly he will want to 
concentrate on that business. No one 
should neglect a customer who may 
buy $1,000 to $2,000 or more worth 
of feeds and farm supplies annually. 

On the other hand, almost every 
feed dealer has some customers who 
live on half acre tracts of land. There 
may be 10, 50, 150, 200 or even 500 
of them in your locality, depending 
on its population. And they work 
their land. 

Who is a half acre farmer? He is 


most likely to be a fellow who works 
in a factory. Or he may be a white 
collar office worker who likes to live 
in the suburbs of his town or city, 
who likes to raise a few vegetables, 
have a flock of 25 chickens, etc. Is 
his business worth going after? 

Let’s take a look at the average 
half acre farmer and his needs: 

Perhaps he raises 25 to 50 chick- 
ens. That means that you can sell 
him 25 to 50 quality chicks each year. 
He'll buy his chicken feed by the 
bag, and because he buys it one bag 
at a time, he will take it home in the 
back seat or trunk of his caf. 

Because he has no spare land to 
raise corn, oats and barley, he’ll have 
no home grown grains to mix with 
concentrate at your mill. Therefore, 
he’ll buy all his feed from you, even 
the scratch feed, as a rule. 


Equipment Sales 

Then when it comes to feed troughs 
and water fountains and metal nests, 
he will buy them from you. If you 
have 250 such half acre farmers, you 
can sell 250 water fountains, that 
many feeders or more and 250 metal 
nests, sooner or later. Those 250 ac- 
counts would have only 125 acres of 
land among them but their poultry 


VITA-RICH for CATTLE 


A thrifty, efficient vitamin 
concentrate, that fits into 
every cattle feed formula. 


VITA-RICH STARTER- 
GROWER 


Better than ever, because it’s 
enriched with vitamin B,. 
For chick starters and grow- 
ing mash. 


VITA-RICH LAYER-BREEDER 
Provides the essential vita- 
mins laying flocks must have 
to maintain high egg pro- 
duction and uniform 
hatchibility. 


AGRICULTURAL DIVISION 


ST.LOUIS @ WOUSTON DALLAS @ WICHITA MEMPHIS © 


over again. 


CHICAGO OMAHA 


FOR SWINE 


®@ It’s easy for your customers to spot a good 
hog feed — because it tells its own story in 
fast, 1ow-cost gains, reduced mortality and 
smooth, market-topping finish...and that’s 
the kind of hog feed customers buy over and 


Protect your hog feed business by enrich- 
ing every batch with VITA-RICH, fortified 
with antibiotics and vitamin B:2, always read- 
ily available from your nearby Thompson- 
Hayward warehouse. 


KANSAS CITY, MISSOURI 


| MINNEAPOLIS © OKLAHOMA CITY © N. LITTLE ROCK © SAN ANTONIO © DES MOINES © DAVENPORT © NEW ORLEANS 


equipment market potential would be 
terrific compared to one farmer who 
owned 125 acres of land, would it 
not? 

Take a look at poultry remedies. 
On a land-owned-per-acre basis, the 
market potential would be terrific 
too. The same would be true of grit, 
poultry litter, brooders and the like. 
About 250 half acre farmers would 
mean 250 poultry houses, small or 
medium, all of which would need a 
lot of equipment and supplies. 

You would take it on the chin, 
however, from a market potential on 
dairy feeds, if you looked for big 
sales to the half acre farmer. Very 
few of them would have cows, and 
so they wouldn't patronize that part 
of your business. 

But you would make up this mar- 
ket loss very easily, when it comes 
to garden tools, fertilizer, insecti- 
cides, sprayers, hand or power lawn- 
mowers, etc. 

How would you like to sell 250 


pitchforks, 250 spades, 250 garden 
rakes, 250 leaf rakes, 250 garden 
trowels, about 1,000 bags of fertilizer, 


about 3,000 packages of garden seed, 
perhaps 1,000 pounds of lawn seed, 
and 500 pounds of turf builder and 
maybe 500 shrubs of various sorts? 
The dollar volume might run pretty 
high here. 

Let’s take a look at lawn mowers. 
Half acre farmers have big lawns. 
They'll start with a hand mower. 
That would be 250 hand mowers, and 
within a few years just about all of 
them would want power mowers. The 
sale of 250 power mowers would be 
quite a record, wouldn't it? 


Look at the Potential 


I am not assuming that you would 
sell all these items to the half acre 
farmers in yofir area, but I am mere- 
ly pointing out the market potential. 
Somebody is going to get that busi- 
ness. Maybe it will be split two to 
five ways. Who knows? But even one 
fifth of it would run into satisfactory 
dollar volume. 

This market in one area, too, 
might buy 250 sprayers, cans of fly 


Feeding INGREDIENTS 
Packing House By-Products 


IVAN SCANLAN & CO. 


114PORTLANDAVE.,MINNEAPOLIS1 
MAIN 6421 TWX MP-495 


GRAINS FEED 
INGREDIENTS 
H. V. NOOTBAAR & CO. 


465 ancitce Calit 2-$022 
ACTION + EXPERIENCE INTEGRITY KNOWLEDGE 


Call. . 


H. E. HARDY & Co. fo... 


@ MILLFEED 
@ OlL MEALS 
@ ALFALFA MEAL 
@ GROUND GRAINS 


848 Midland Bank Bidg. 
Minneapolis 1, Minn, 


BR 2114 


Makes Good Feeds BETTER 
BETTER Feeds Make Customers! 


Fortity Your Feeds With 
DIAMOND 


“THE SPARK PLUG of the RATION” 

For Cattle, Hogs, Chickens, Turkeys 
Live yeast enzymes, vitamins, and other factors 
improve appetite, digestion (including ramen aid), 
health, growth, and production. Increases feed 

utilization, lowers feed cost 


Specially Propared tor Dry Mix Feeding 
Write DIAMOND V MILLS, Inc. 


Rapids, lowa 


| j 
rT 
e Hf 
THOMPSON-HAYWAR LIVE YEAST CULTURE 


JOINS DR. HESS & CLARK—Rus- 
sell Eshelman, manager of the feed 
products division, Dr. Hess & Clark, 
Inc., Ashland, Ohio, has announced 
the appointment of William A. Gauntt 
to the firm’s staff. He will serve as a 
nutrition specialist, Previously Mr. 
Gauntt represented Commercial Sol- 
vents Corp. in the Northeast and was 
southwestern district sales manager 
for Nopeo Chemical Co. He has a 
bachelor of science degree from Rut- 
gers University and served 2', years 
with the Army Air Force in the U.S. 
and Italy. His home town is Cran- 
bury, 


spray, garden insecticides, dusting 
powder, tomato paper caps, plants 
and a wide variety of items. And now 
that there is a fine rotary snow plow 
on the market for about $150, each 
of these half acre farmers eventually 
might want one. 

The chances are, too, that "many 
of these half acre farmers will have 
pets. That means some feed dealer 
can profitably put in a line of pet 
foods and supplies. Such supplies car- 
ry an excellent margin, and 9 live- 
wire dealer might even put in a pet 
department, offering dogs for sale. 

Half acre farmers arg generally 
bird lovers, too. They have bird 


For Better Bags — Better Buy Chase 
CHASE BAG COMPANY 


General Sales Offices, 309 W. Jackson Bivd. 
Chicago 6, Illinois 


Coast-to-Coast Bag Service 


LOW COST | 
HIGH QUALITY ! 
Prompt Shipments 
Imported 
STEAMED BONE MEAL 
FISH MEAL 


and other FEED INGREDIENTS 
INCREASE YOUR PROFITS... 


call MU. 2-3760 or write to 


Gellleo, inc. East 45th 17 


YOuR PRODUCT, 


MADE TO ORDER SIGNS / DIRECT 
OF ALL TYPES ON METAL, 


FROM 
MASONITE OR CARDBOARD. | FACTORY 
AS Low AS SOF EACH IN 


.TO YOU 
900 LOTS FOR 14x20 METAL 


SIGNS. LARGE SIZES ALSO, 
WRITE FOR DETAILS 


Lp WE SIGN THE NATION® 


DISPLAY ADV. 
1702 W. 19th ST... CHICAGO 8B til 
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houses and bird feeding spots. it they 
knew of a feed store nearby that 
handled bird feed (mixed grains) as 
well as sunflower seed, they would 


buy many dollars worth of it during a HOW SURE ARE You 


The half acre farmers which | am 


describing do not live in city suburbs 
alone, although many of them can be 
found fringing most cities. A greater 
number of them live between towns ne 
and cities, on the edges of small 
towns. Some of them have a half 


acre right in some small towns. Over 
a period of a year, each might spend VITAMINS A iD. GUARANTEED WHEN FED! 
from $50 to $200. 

Not much, perhaps, in comparison “TM. of NOPCO Chemicol Company 
to the $1,000 to $2,000 a year full 
time farmer, but the half acre farm- 
er is legion. His tribe is increasing 


annually all over the nation as man 
moves outward from the city while CHECK ng U BUY! 
still working in it and deriving his DICALCIUM PHOSPHA Mytt- ¢ 
livelihood therefrom. & LFA MEAL 


: AND OTHER FEED INGREDIENTS 
No, from an acreage standpoint 


the half acre farmers may seem like BOB WHITE & COMPANY 


pikers, but their purchasing power 2001 Beard ef Trade, CHICAGO 4, Ill. . Phone: Webster 9-3155 TWX CG 118) 
collectively is tremendous. 


You'll be glad you bought a 


vertical feed, 


a3 2 Mixer feed sprayed together, 
The resulting is guaranteed 
th. protein value being 
se col of ome percent, 

Tnberatery tests, 


Kk. DUPLEX Mixers are furnished 
‘he prope te kest your 
ill. Bifielent, positive V-belt or 
ic moter drives available. 


milling profits, insist on the 
-conemdoal operation and high 
emtput of KELLY-DUPLEX 

Mixers. 
immediate deliveries. 


The KELLY-DUPLEX double geased chain ding 
with motor drive, wariable speed control 


Vertical Feed Mixer with Sacking Scale ior weigh- Core Sheller with blower tor husks, cobs 
ing alter mixing. Bulli iniegrally with tame and chall. 106 bushels per how capacity. 


The Mill and ‘Mig. Co., Ohio Verticol Feed Mixer Pitless Corn Sheiler 


Gentlemens I want to know more about KELLY-DUPLEX feed Hommermill Reguicr Shelier 
mill and elevator equipment, and how to increase my profits 0 torn , 
by planning for lower handling and operation costs. | am Coches C) Bove mint 


interested in items checked at right. Gorm Scalper Magnetic Separates 
NAME C) Gheia Drag Milt Blower 
ADDRESS Electric Truck Hoist Full Line Booklet 
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| SITUATIONS WANTED 
v 
NUTRITIONIST -CHEMIST — COLLEGE 
| plus 15 yea ‘ e. W t ycate 
with progressive et manufacturer, Ad- 
| dress 418, Feedstuffs, Minneapolis 2, Minn 
Classified advertisements accepted until $1.50 minimum. Count six words of Classified advertising rate not available 
Wednesday each week for the issue of nature, whether for direct reply or keyed for commercial advertising. Advertise- EXPERIENC ED p GUARDS a MSEAGE- 
the following Saturday. care this office. If advertisement is ke) ed, ments of new machinery, products and | 
Hates; 15¢ per word; minimum charge care of this office, per insertion ad- services accepted for insertion at mini- age Sint 
$2.25. Situations wanted, 10¢ a word; ditional charged tor forwarding replies mum rate of $8 per column inch. 
FEED MILL MANAGER AND NUTRI- 
tionist a Mar 5 year ex 
MACHINERY FOR SALE MACHINERY FOR SALE HELP WANTED = ~ 
v v Vv t M 
WHIKLAWAY AIRBLAST CAR LOADERS | THREE FRENCH 3-SECTION MECHANI- | WANTED—RELIABLE MAN TO MANAGE | CoyppreNT FEED PLANT MANAGER: 
J. EB. Hagan Mill Machinery, Jefferson cal screw presses. Swift & Soybean 17 e Middlewest. Refer oo aaa 
City, Mo. Mill, P.O. Box 68, Champaign, I é Address 411, Feedstuffs, M 
MUNSON MOLASSES MIXER, NEW, WITH | MOTORS —TEFC 40-50-60 AND 75 ELP ‘ 
TEF phase motor, capacity 3-6 tons 1.800 or 3,¢ WANTED EXPERIENCED CARLOAD | 
Address 377, Feedatuffs, Minneapolis 2 McLaug ut w covering eastern | atts, M 
Minn POR SALE—THRES CALIFORNIA HIGH a. 400, Feed- | GeNERAL MANAGER WITH 16 YEARS’ 
ed with 3 H.P. TEFC 3-phase motor SALES MANAGER — KNOWLEDGE OF 
Address 378, Feedstuffs, Minneapolis 2 ~~ and gredient Territory southern du n a \ April 
apolis 2. Mint ese l N gz $9 l 
Minn I l-established, old « i Wil 
ONE REBUILT, ALMOST NEW, ZIP 4 ‘ Feedstuffs Minne | 
FEED MIXER, 1-TON CAPACITY, GUAR- Sheller No M on to sou 
anteed first-class throughout, 6 H.P. mo- Howes Heavy Duty B 
tor drive. Address 8774, Feedstuffs, Min- or Hump! M SALESMEN WANTED — POULTRY AND | [Urn Mo. 
neapolia 2, Minn, milla, I < equipme ne. Rapidly expa Boa i Mo 
ing screw G pi i > 
ONE NO. 309 HOWES ™% TON HORI- Single 2-3 his Protected rites 
zontal Feed Mixer Oo. W. Meyer, Na makes i f Rhir Co 1 | . . 
poleon, Ohio best « Polk St., Fort W e7, 
ee, Hughes Eng r 
LARGE CAPACITY WANTED rOP-NOTCH FEED SALES 
ira ig mill complete with electri mo e cou 
tor and 16,000-gallon fuel tank Delta FOR SALE: feed cor any ng 
Implet Ine Hiytheville. Ark Jay bee st Hanmmermill; Tuy and esta 
Cracker dack Ua nermill Tw \ ‘ ll letails H | n 
WHEN YOU ARE IN THE MARKET FOR Pair High Koller Mill; M-40 Western i Mi In Mansfiel Or . ~ 
new or used mill machinery, electric mo Pellet Mill with 50 motor; one ton } 
ors or any other equipment, write J. EB Continuous Peed Miser: Farna Koller WANTED — PUBLIC SPEAKER WITH |! ’ 
liagan Mill Machinery, Jefferson City, Mo Mill; Model CV 100 Minneapoli Con arm t kground at knowledge f farn 
veyor Sewing Machine e nal and pre 
fOM KELLY MIXER; 13” PAPEX MILL; EDWARD J. HECK & SONS COMPANY ‘ easter ates, We w BUSINESS OPPORTUNITIES 
hea juty truck hoist small Sidney 1102 Farnam Omaha, Neb we f pe na , gales a } . 
nbination sheller; new 100-lb. molasses Atlantic 6666 An ess 93, Feedstuffs, Minneapolis } 
heater excellent heavy duty crimper; | Minn |} SWALL MILL WITH GRINDING AND 
HP TEFC, 34,600 motor; 40 H.P., I building; 
) motor, Address 372, Feedstuffs, Min | AGGRESSIVE MIDWEST FEED MILL (i I i r In 
eapolia 2, Minn * ANDERSON and has opening for ne feed men witt i feed 
(Queen self-propelled cutter; five heavy NORDYKE ROTARY 16 ine my ne . 
juty trailers with all steel dehydrator ‘ a — 
beds; one W, J. Smali-type trailer dump STEAM DRYERS | M Minn . ¥ 
with eleetric hydraulic control reason on . 

’ WANTED SALESMAN TO SELL CON- I s 
ably priced; will furnish pictures on 
request Loon Hopkins, Box 66, Levasy, * MEAL TOASTERS | id 
Mo.; Phone 36 9 ite 

FOR SALE — VERTICAL FEED MIXER, * CRACKING ROLLS | Do Hing M 
2,000 60 H.P. California pellet mill; iter 1 
all-ateel elevator legs; 60 H.P. hammer | dre j Fe iffs, Minneay M DEHYDRATING PLANT LARG!I M 
mille; rebuilt Richardson automatic scales; FLAKING ROLLS re ‘ 
Union Special bag closing machines; re FEED STORE MANAGER FOR GREAT 
built motors. J. BK. Hagan Mill Machin | Lakes 4 f 1s feed store experience 
ory, Jefferson City, Mo wEXPELLERS | preferred or y management and 
| agricultural ackground Give complete 
rOK SALE —USED 50 440-VOLT, etails alific ms. Excellent 
1,800 R.P.M., TEFC motor; 30 H.P., 220/ PITTOCK & ASSOCIATES w table company. Replies 
440 volt, 1,800 R.P.M. open motor; 30 GLEN RIDDLE, PA. | hek nfidential. Address 362, Feedstuffs, & £0 ‘ 
H.P. 220/440 volt, 3,600 R.P.M. open | Minneapolis 2, Minn 
motor; 40 H.P., 440 volt, 3,600 R.P.M 
open motor; priced to move, also used |} SALESMAN BASI( PRODUCER Of 
sill Prater Pulverizer Co, Chicage imin a ee supplements 
I1—complete “Tight Wrap” ma- | | SALI ELEVATOR AND GRAIN, 
YOR SALK — HORIZONTAL POWDER chine, manufactured by Pneu- | | ea * “°° 
Mixers, Filter Presses including Sweet matic Scale Corporation, Quincy, cat . 
lands, Screens and Bifters, Grinders and Mass., warranted by Universal and requ excellent 4 
Pulverizers, Vacuum Shelf Dryers, Ex- ss 398. Fe sffs, Minneap . and 
pellers, Louisville Rotary Steam Tube Mills for one year. on Minneapolis one 
Dryers, two St. Regis No, 100 L. 8, Flour I—class No. 8212-1118 Kellogg . ! 
me ede AN — FEE d —E 
New York 38, N. Y., Barclay 7-0600. sealer. Two extra sizes. abilit toe ‘ 
FORD GRAINVEYOR. LB. oF I—class No. 2438 three scale earning = FOR SALE — LUMBER YARD, GRAIN 
bulk grain moved per hour Jnsurpassec ‘ ming ele ed ne ‘ 
economy, Saves cost and time of hand gross weight weigher. Two extra line f rmula fe Write full details wy us 
scooping regardless of where grain is sizes. of experience, pre t earnings and re : atc 
stored. One man can operate. Uses less ° atin : erences. Addre 58, Feedstuffs, Minne > lar 
sham sae tan. ‘lass No. $121 top sealer with apolis Minn orn 
grain. Priced to sell. A Sondergaard Wet 16° compression dryer. Two extra 
Milk Mixer; 2-ton Sprout-Waldron Feed sizes SALESMAN WANTED—IF YOU HAVE A Feed } grit i mix 
Mixer and @ 12-inch. Dillinger Hammer- : knowledge of the feed business, like to ng equi All eqt nt and build- 
mill. Contact Schaich’s Turkey Farm, 1—class No. 5218 glue tight sell feed supplements, to live t repair 
Stony Creek Mills, Pa : : in th southeastern part of the U.S., we - _ 
wrapper. Two extra sizes. have an opening for you. Here is a chance B 
rwo MODEL 2 NICKLE CRUSHERS, to associate with a large concern manu : irs 
complete with V-belt drive, 6 H.P. mo UNIVERSAL MILLS factur feed supplements. Only experi- | y- $ . ally 
tor and starter; one J B Hammermill, P. O. Box 1380 Fort Worth 1, Texas enced uuld reply. Address 399 \ Ps _ 
60 direct connected motor, G. B Feed ineapolis 2, Minn oF 
starter; above motors 3-phase, 220 volts | Be ‘ vest Re y Auc 
One Jolet Belle City Portable Corn Shell SUPERINTENDENT TO ASSUME COM- | n Co., Deca 
er, including 28 ft. drag conveyor pow plete management of a plant in Ma 
ered by International U 4 gasoline engine; MACHINERY WANTED land proc & a material which 
this sheller mounted on 1947 Dodge 1% v olves a grinding and reer Offer of 
ton truck One Eureka Snappy Shaker. This isa ‘« e in I 
One Molasses Pump. Above equipment tis WANTED—GOOD USED HEIL MOBILE nity for a man, prefe FORMULA AND 
in good condition ond is only being re Dehydrator ( ‘ t » and price and 40 with a iccessful 
moved as our feed plant is being re- Address Cobalt, Genoa ¥ record, looking f a pern 
modeled Items priced for quick sale > — t with a uccessful U S TRADE MARK 
Russell Grain Co., Hilllards, Ohio SUI DUO : a — | W giving complete 
operation. Address 1594, Feedstuffs, Min RIGHTS 
Screens - Hammers - Bearings epolis WANTED—SAI ES ADMINISTRATIVE AS- 
WANTED—HAMMERMILL, 50 OR 60 HP. sista wants to hire | for well-advertised calf-starter 
NEW and REBUILT MILLS direct connect: tior \ & at for administrative work a } known throughout British Isles 
mixer ton < ’ I n fe ent train Good opp | 
Write for Prices Knoxville, Iowa ‘ I Th top-s i constantly 
‘ ne advance it¢ anae I ] 
INDIANA GRAIN MACHINERY Cor WANTED TO BUY — RICHARDSON Well known manufacturer of com farms with 
p. scales, bag closing macl es and other fee ne in reat Lakes region. G I gree 
Indianapolis, Ind. mill, feed ‘and elevator equipment omplete details of education and ex 
420 Meridian St. Riley 2235 J. Hagan Mill Machinery, Jefferson perience and furnish references. All i 4 imber 
City, Mo. plies confidential. Address 432, Feedstuffs, f ear 
Minneapolis 2, Minn 
wish t tact organization 
- with le turing « acity 
sable to ma ‘ 
FOR SALE— Mise. Mill & Elevator Equipment negotiation or royalty 
q p j mn or royalty 
} ent lered 
ELECTRIC MOTORS—Assorted 5 & 10 H.P., 440 Volts; two EXPERIENCED MANAGER, FEED, When re s 
> flour, mixes, meal, wants general plant 
150 H.P., 1,750 R.P.M., 440 Volts, G. E., all recently tested. through the adve 
stuffs, Minneapolis 2, Minn. espendent be preps 
EXPERIENCED MAN WITH GRAIN OP- 
STEEL TANKS—1,000-5,000 bu. avg. cap., for grain storage. | eration, direct and indirect selling desires vulge as much information about the 
| salesmanship or franchise. Address 430, 
HOISTS—16 Bw 2 T.—BLOWER FAN—HAUCK BURNER Feedstuffs, Minneapolis 2, Minn enquirers a8 will justify a full reply. 


Ist & Holmes 


Consider trade any or part of above for 75 H.P., 3,600 R.P.M 
CONTACT 
CENTRAL FEED & GRAIN 


BAltimore 6648 


Motor 


KANSAS CITY 


Missouri 


EXPERIENCED MANAGEMENT, CHIEF 
chemist, research, production, feed, flour, 
mixes, wants Midwest position. Address 
421. Feedstuffs, Minneapolis 2, Minn. 


WANTED — ESTABLISHED GRAIN MA- 
ch engineer wants agency for 
proven grain dryer, hammermill. Address 
419, FPeedstuffa, Minneapolis 2, Minn. 


nhery saies 


Address in first instance: 
‘Calf-Starter’, 
c/o Butler, Viney and Childs, 
60, St. Paul’s Churchyard, 
London, E. C. 4., England 


/ 
. 


WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Bx- 
change, Plymouth, Ind. 


UNUSUAL 
OPPORTUNITY 


Opening in growing organiza- 
tion for feed ingredients sales- 
man-broker. Should know mill- 
etable and animal pro- 
familiar with the 
Iiome Otlice Chica- 
must be willing to travel. 


feeds, veg 
teins and be 
feed trade 
go, bul 


Address 414, Peedstaffs 
118 S. Sixth St., Minneapolis 2, Minn. 


BUSINESS OPPORTUNITIES | 


VICTOR ELTING, JR., GETS 


NEW QUAKER OATS POST 


tor Elting, Jr., has 
been named e president in charge 
of advertisir of the Quaker Oats 
Co., Chica R. Douglas Stuart, vice 
chairman and presider announced. 
At the same time Robert S. Mac- 
donald was promoted to director of 
advertising 

Mr. Elting went to work for the 
company in 1931 as a packaging de- 
partment employee at the Cedar 
Rapids, Iowa, plant. In 1936 he en- 
tered the sales department in Chi- 
cago. Before itest promotion, 
Mr. Elting served ely as 
product development department 
er ivert department 
manager and director of advertising. 

Mr. Macdonald also started 
k in 1931 for Quaker Oats as a 
mill worke in the Pe 
( t plant For 14 ye 


the mar f of Aur Jemima 


CHICAGO—Vi« 


SUCCESSIVN 


mana 


adver- 
the 
ertising 


as 

until 
his preset 


GENERAL MILLS DIVIDEND 
MINNEAPO! Genera! Mills, 
Inc., has declared a quarterly divi- 


ro 
iS 


Standard steel e. avail 

able from stock. 1 Heavy m to 
10.000 B H Gnd teu 
Light Duty iW 750 Hu/H inves 
mittent ser We also manufacture screw con- 
veyors a b Se vour 
complete imforma 


GODSHALK 
Sheet Metal kabricators 
BANGOR, PA. 


FOR SALE 


Several good used standard Handi- 
Belt conveyors, 14” and 20” belt 
widths, 3 phase motors. 


Call — Wire — Write 


COMBS and COMPANY 


Manufacturers Distributors - Contrac- 
tors of Mill and Elevator Equipment 


2841 Southwest Bivd. 


requirements for 


Kansas City, Mo. 


SPECIAL LIQUID CURBAY 


MOLASSES DISTILLERS 
— SOLUBLES 
T ast fermentation. 


le low cost from 
and Baltimore 


‘vu S Pat Of 
7 Chemicals Co. 

Division of National 


Distillers Products 
Corporation 

120 Broadway, New York 5, N. Y. 

Branches in all Principal Cities. 


| This is 


to | 


‘terborough, | 
rs (1938-52) | 


dend of $.84375 a share on General 
Mills, Inc., 3% % cumulative convert- 
ible preferred stock payable March 1 
to stockholders of record Feb. 10. 
the thirtieth consecutive 
quarterly dividend on General Mills 
3% % preferred stock. 


in, 


PRESS ENTERTAINED 
BY CHICAGO EXCHANGE 


CHICAGO—Around 150 represen- 
tatives of the press, radio, railroads, 
financial institutions and commodity 
and security exchanges were guests 
of the Chicago Board of Trade at 
the Chicago Club the evening of Jan. 
29 for the third annual Press Party. 

Arranging the party was Anthony 
G. Allison, director of public rela- 
tions of the exchange. In a brief ad- 
dress, Sylvester J. Meyers, Arcady 
Farms Milling Co., Chicago, and pres- 
ident of the Board of Trade, drew a 
parallel between the work of the 
press and the exchange in preserving 
free enterprise and the American 
way of life. Everette B. Harris, sec- 
retary of the exchange, thanked the 


press for its cooperation during the 
year. 

As an item of interest, it is be- 
lieved that Mr. Meyers is the first 
president of the board to be connect- 
ed with the formula feed industry 
since 1931, when James C. Murray 
was head of the exchange. Mr. Mur- 
ray was the father of John R. 
Murray, Quaker*sOats Co., Chicago, 
who was reelected first vice president 
of the board in recent balloting. 

FARMS BECOME LARGER 

The number of farms with 500 
or more acres has increased 40% 
in the past 30 years and farms in 
this category now comprise 18% of 
the nation’s farms. There has been 
an even greater increase in the num- 

UALITY 


Heat HAMMERS 


Hammers direct from manafactarer of 
years’ experience. Send your epeclfice- 
tions or worn hammer. Quantity dis- 
counts on hammers end screens. Ask 
for prices. 

SOUTHWEST MILL SUPPLY CO. 
P.O. Box 7455 Kansas City, Mo. 
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ber of farms with 1,000 or more 
acres. These farms, though relatively 
few in number, have nearly doubled. 


FEED OUTLET 
COLUMBIA, ILL. — Eisenhauer 
Feed Service, Red Bud, Ill., has pur- 
chased the elevator of Becker Milling 
Co., fromerly the Ziebold Mill. The 
new owner will carry feeds and buy 
grains. 


REPRESENTATIVES 


and DISTRIBUTORS for New 


BROWE AUTOMATIC 


FEEDERS 
Your territory may still be open! 


waive or WIRE... 

— 
BROWER MFG.CO, 
498 $i, QUINCY, ILLINOIS 


MIDWEST 


Box 4245 - - - 


716 South 9th Street - 


PHONE 666 


knotless baler and binder 
twines are products of one of the largest 
mills in Merida, Yucatan, the center of 
the world’s largest sisal plantation. MID- 
WEST combines Grade “A” fibre with 
modern plant and equipment, and tech- 
For Dealership Information Contact the Distributor in Your Area 


TIMBERIB DISTRIBUTING COMPANY 


Office and Warehouse 
1217 South West 4th Street 
Box 479 
Ontario, Oregon 
Oregon, Idaho 


WESTERN CORDAGE COMPANY 


CASPER IMPLEMENT CO. 


New Richland, Minnesota 
Minnesota, North Dakota, South Dakota 


HOBSON DISTRIBUTING CO. 


Phone 666 
Fayette, Missouri 


Missouri, Kansas, Illinois 


MOREWOOD WAREHOUSE 
Phone HA 3637 


Omaha, Nebraska 


Nebraska, lowa 
YODER & FREY CORDAGE COMPARY 


RODENT AND INSECT REPELLENT 


Gross 40 Lbs. 


Box 1324 


Phone 2080 
Ohio 


Ohio, Indiana, Michigan, Kentucky, Tennessee 
DISTRIBUTORSHIPS OPEN 


Write 


MIDWEST CORDAGE COMPANY, FAYETTE, MISSOURI 


Importers of 


MIDWES 


KNOTLESS 


Twine 


‘TREATED WITH 


nical “know-how” that insures strength, 
uniformity, and dependability. MID. 
WEST is packaged in 2-color, 4-ply 
waterproof paper bags, and is uncondi- 
tionally guaranteed. 


Salt Lake City, Utah 
Utah, Nevada 


SWIDERSKI COMPANY 


Mosinee, Wisconsin 
Wisconsin 


Phone 83 


Phone 87-0364 


Phone 6 


BOX 444 
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World Barley, Oats 
Production 15% 
Above Average 


WASHINGTON — World produc- 
tion of barley and oats in 1952-53 is 
now estimated at 132.2 million tons, 
according to information available to 
the Office of Foreign Agricultural Re- 
lations. This wouid be one of the 
largest outturns of history and about 
15% above the low level of the 1945- 
49 average. 

It is slightly above the first esti- 
mates of production published in For- 


1953 


eign Crops and Markets Oct. 6, 1952. 
Increased barley production, more 
than offsetting a decline in oats, ac- 
counts for the above-average level of 
the current crop. 

Barley production is estimated at 
2,735 million bushels, compared with 
2,575 million a year ago and the 
1945-49 average of 2,175 million. In- 
creases were general with each con- 
tinent showing a larger total than in 
1951, as well as being somewhat 
above the 1945-49 average. Conti- 
nental Europe and Asia are the larg- 
est barley producers, those two con- 
tinents accounting for about 60% of 
the 1952 world total. Increases over 


SINASON - TEICHER 


INTER AMERICAN GRAIN CORP. 


Teletype — MY 1-3288 


GRAIN @ FEEDS ® 


1 WALL STREET, NEW YORK 
EXPORTERS 


WIRE US YOUR OFFERINGS 


FLOUR 


ADVERTISING SPACE RESERVATIONS 
Now Being Accepted for 


The Northwestern Miller 


the prewar level were especially 
marked in Europe and in North 
America, the third ranking producer. 
The increase of about 46 million 
bushels over the 1951 harvest in Can- 
ada was only partly offset by a 
smaller crop in the U.S. 

Barley is an important feed crop 
in most European countries. In 1952 
the largest outturns were reported 
for the U.K. and Spain. Denmark, 
France and Western Germany were 
also among the leading producers. 
The largest expansion is seen in the 
U.K., where production is now about 
three times that of prewar years. 

The 1952 barley production in 
Asia is now placed at 805 million 
bushels, slightly higher than the first 
estimate. A slight increase over last 
year’s harvest is estimated, with the 
bulk of that rise accounted for by 
the substantial increase in Turkey. 
That country’s official estimate of 
142 million bushels is an all-time 
record figure. 

Barley production in the Soviet 
Union appears to be slightly larger 
than in 1951 though still below the 
prewar level. In Africa the crop is 
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Smyth, Rosa T., & Co., Ltd, 
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Price per 
Width Depth insertion 
7 x 10 $100.00 
4% x 10 70.00 
x 4% Minneapolis 2, Minn. 
or 
4% x 55.00 
4% x 4% inches deep by 
or 
2% +. 10 37.50 Miller. 
vc 7 x 2% 
or 
4“ « 3% 30.00 FIRM NAMB 
ADDRESS 
% x 2% 21.00 
Positions—2nd and 3rd covere—$25.00 extra; 4th cover—$30.00 
extra. Color red required. 


Advertisements are available to you in the following 
sizes and dimensions, at the rates indicated: 


World Import Duties 


The Northwestern Miller 


Significant to every advertiser desiring to reach the Feed, 
Grain, Flour and Baking industries will be the 1953 ALMA- 
NACK edition of The Northwestern Miller. 


This invaluable reference book will be received by all 


1 28, 1953, 


readers of The Northwestern Miller as a Section Two of the 
issue. The new Almanack will continue and 
expand the valuable statistical and informational service re- 
garding crops, production, 
annual edition serves as an ever-handy “reference library.” 


regulations, etc., for which this 


Your advertising message will be seen time and again 


action 


rts and Imports 


FEEDS— 


Rules Governing Feed Trade 
Definitions of Grain By-Products 
Feedstauffs Analysis Table 

Farm Animal Populatien 


State Laws 


SPACE RESERVATION ORDER ---------------- 
for 1953 ALMANACK Advertising 


ALMANACK Advertising Dept. 
The Northwestern Miller 
118 South Sixth Street 


Please accept our order for an advertisement 


April 28, 1953, ALMANACK edition of The Northwestern 


tf Charge—$10. 00. Plate size 8%x11%,. trim size 8%x11% inches. 


Wheat 
Corn Standards 
Contract Grades 
Elevator Capacity 


throughout the year in the Almanack as this indispensable 
volume will be retained and referred to repeatedly by readers 
who will be most receptive to your advertising. 


Send in your space reservation today and assure yourself 
ample time in which to prepare your advertising copy, which 
can be accepted not later than March 2. Use the handy space 
reservation form below. Mail it today. 

Features of the 1953 ALMANACK will be these 
departments, with their own material, such as 


FLOUR— GRAIN— BAKING— 


Packaging Laws 


State Baking Laws 

List of Industrial Movies 
List of Baking Schools 
Census Report 

List of Largest Bakeries 


FOREIGN— 


Regulations 

Bleaching Flour, 
Self-rising Flour 

Packaging 


Standards 


columns wide to appear in the 


well above that of a year ago and 
above average. The outlook in South 
America is for a harvest double the 
small production of last season. The 
outturn in Oceania is estimated to be 
slightly above the good crop of 1951. 

World production of oats is now 
placed at 4,160 million bushels, 
slightly below the 1951 total and 5% 
below the prewar average. Some re- 
duction is reported for North Amer- 
ica and Europe, the ranking pro- 
ducers. Increases in other areas are 
small except in South America, where 
the outturn is estimated to be sharp- 
ly above the small 1951 harvest. 

In North America the current oats 
estimate of 1,738 million bushels com- 
pares with 1,814 million in 1951 and 
the prewar average of 1,384 million. 
Production is smaller than last year’s 
crop in both the U.S. and Canada. 
The slight reduction in Canada is due 
to reduced acreage, while lower 
yields in the U.S. more than offset an 
increase of about 2 million acres in 
harvested acreage there. 

Oats production in Europe is placed 
at 1,395 million bushels, compared 
with 1,455 million last year and 1,608 
million, the prewar average. 

The oats crops in Asia and Africa 
show little change from those har- 
vested in 1951. In South America, 
however, the total is considerably 
above the small production last year, 
mainly because of the improved out- 
look for Argentina. 

SOWS’ RATIONS 

URBANA, ILL.—Sows’ rations are 
most commonly deficient in calcium, 
salt and iodine, says a University of 
Illinois veterinarian. 


MOLAS-O-FIER 


FITS ALL MIXERS Ai 
Mixes Betaine, Choline, Mo 
lasses, Buttermilk, Solubles, 


All Liquids into Dry Feeds. 
Easier, better, faster 
blending. Portable. Low cost 


Write CARROLL 
620 Des Moines Bldg 
Des Moines, lowa 


RYDE’S 


IS YOUR GUARANTEE 
OF FEEDING QUALITY 


32% Protein 
Dried Milk 
Alternate 


MELKCENTRATE 
@ Will Not Cake Or Harden 


@ Replaces Dried Milks 
Pound For Pound 

Units of Riboflavin exceed that of dried 

milk. Contains specially processed 


healthy animal blood meal. Over 50% of 
protein in product is of animal origin. 


RYDE’S 
Nutritive 
Minerals 

For 
POULTRY 
And 
LIVESTOCK 


» Nurarrion 


Ror 


NUTRITIVE MINERALS 


A tested and dependable mineral supple- 

ment for poultry, hogs and all farm ani- 

mals. Ryde’s Nutritive Minerals promote 

faster growth, greater productivity and 
ist to di 


Ryde’s Nutritive Minerals contain cal- 
cium from cooked and ground egg shells, 
egg albumen and other health-giving 
minerals. Can be self-fed or m ih 
formulas, 


¥ Co. 


5425 W. Roosevelt Rd. Chicago, Ill. 
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G. R. BAUMBACH RETIRES 
FROM ALLIED MILLS POST 


CHICAGO—L. T. Murphy, vice 
president in charge of production, Al- 
lied Mills, Inc., has announced the 
retirement of G. R. Baumbach, man- 
ager of the Peoria, Ill., plant. Mr. 
Baumbach retired after almost 40 
years of continuous service with the 
corporation. 

A dinner given in his honor at the 
Creve Coeur Club in Peoria was at- 
tended by a large number of his as- 
sociates, including several officers 
from the Chicago office. Mr. Baum- 
bach was presented with a set of trav- 
eling cases. 

Mr. Murphy also announced that 
W. A. Stohrer, who has been with 
Allied Mills for many years and for 
the past several years as plant man- 
ager at Omaha, succeeds Mr. Baum- 
bach as plant manager in Peoria. 

F. H. Blough, who has been with 
the company many years serving in 
many capacities and for the past sev- 
eral years in the general offices at 
Chicago, has been appointed plant 
manager at Omaha. Mr. Blough took 
up his new duties in January. 


NAMED SALES MANAGER 


OMAHA—L. L. Anderson has been 
appointed general sales manager of 
the Edward J. Heck & Sons Co., 
Omaha, dealer in feed mill, elevator 
and dehydrator equipment and sup- 
plies. Mr. Anderson, formerly asso- 
ciated with the Schneider Electric 
Coe. here, will have jurisdiction over 
company operations in Iowa, Kansas, 
Nebraska, South Dakota, Colorado 
and parts of Minnesota. 


PROTEIN MEAL FUTURES 
SHOW FURTHER DECLINE 


MEMPHIS, TENN.—The dull pro- 
tein oil meal futures market con- 
tinued to drag its feet in Memphis, 
with prices drifting slightly slower 
than the week before. 

Throughout the week the demand 
for cash oil meal was at a low level. 
The continued lack of hard, wintry 
weather in the western states has 
resulted in indifferent demands for 
mixed feed. Dealers report heavy 
supplies of cash oil meal on hand. 

Some producers reportedly are cur- 
tailing output because of the adverse 
market condition, which is expected 
to reduce burdensome supplies of 
cash oil meal. 

Throughout the week there was an 
unfavorable conversion ratio which 
some dealers said precluded the hedg- 
ing of sales of futures by processors. 

At the close of business on Feb. 3, 
March cottonseed oil meal was being 
quoted at the Memphis Merchants 
Exchange at $69 ton, with May at 
$68 and July at $67. March soybean 
oil meal was being quoted at $64.25, 
May $65.50 and July $66.25. 


MERCHANDISING TALKS 

CINCINNATI—Several new prod- 
ucts and merchandising programs of 
the Early & Daniel Co. were an- 
nounced at a semi-annual regional 
meeting of company salesmen in 
Ohio, Kentucky, Indiana and West 
Virginia on Feb. 5-6 in Hotel Shera- 
ton Gibson here. Ellis Early, execu- 
tive vice president and manager of 
the company’s feed department, pre- 
sided. 


Made to Order from 
your copy—on Metal, 
Aluminum or Masonite 
in small or large quon 
tities. 

WE SIGN THE NATION® 


DISPLAY ADV. 
1702 W. 19th ST., CHICAGO 8B, ILL 
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Turkey Auction Chic P| d p B il A 
icks Flaced in Frincipal Broiler /\reas 
auction raised $73 for the infantile (in thousands) 
paralysis fund at the annual Kent Virginia 
banquet of the Mississippi Valley Sastere Shea. 
Grain & Feed Co. at Kalona, Iowa. TH “ar 1,388 
Taking part in the auction were O. 3.796 793 863 8.110 $39 3.876 
W. Joiner, vice president of the feed 
department; F. W. Schnoebelen, 3,382 871 917 2,171 1,001 1,303 
Iowa, and L. D. Van Zante, turkey eer sul vos 2,280 1,044 1,224 
grower, Eddyville, Iowa. W. F. sors $37 $70 aes 
Schafenacker, vice president and 3,173 815 993 2,394 78 1,264 
sales manager, was toastmaster for Total 11 areas— 
the program. Florida Alabama Indiana Mississipp! 1952-53 1961-62 
327 519 $30 675 11,390 10,088 
FEED MILL IN OPERATION 262 607 493 671 11,800 10.731 
SUN PRAIRIE, WIS.—The R-K 232 647 768 639 12,144 10,086 
Feed Mill is now in operation here 
under the ownership of Ray Kare- 236 496 678 776 12.424 12,068 
14 $1 80 
~— 225 658 740 696 12,191 12,674 
LOSES ARM IN ACCIDENT 
CHICAGO—Irvin Guenther, part- right hand while operating a bulk } Wauconda, IIl., recently. He is con- 
ner of the firm of Pape & Guenther feed truck while unloading broiler | valescing in St. Theresa Hospital at 
Bros., Arlington Heights, Ill., lost his mash at the Feather Hill Farm near | Waukegan, Il. 


with SPROUT-WALDRON’S 


COOLAIRE 


Now you can install ome unit to cool, dry, design, this new unit is built to grow on. 
clean and if desired crumble. It is the only | Additional sections can be added as capacity 
combined unit that will perform all these is increased, and if desirable installation of 
operations. Because it is a combined unit, the crumblizer unit can be postponed. 

only ome foundation and one driving ar- And there are never any high installa- 
rangement are required. Neither is there tion costs when you select Coolaire, because 
any expensive interconnecting sprouting re- it is shipped all ready to bolt together. 


quired. The unit saves floor space and is Investigate Coolaire! Your SPROUT- 
designed to handle the full range of pellet WALDRON MAN has full information . . . 
Sizes. or write to Sprout-Waldron & Co., Inc., 61 


In addition to its exceedingly compact _—_ Logan Street, Muncy, Pennsylvania. 


Sz SPROUT-WALDRON 
The Best in MILLING EQUIPMENT Since /866 


MUNCY, PA. 293 


PELLET MILLS + HAMMER, ROLLER & ATTRITION MILLS + MIXERS + PNEU-VAC CONVEYING SYSTEMS + CUTTERS, CRUSHERS & FEEDERS + REELS & SEPARATORS 
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THE FEED MARKETS 


* * * 
Demand — Supply — Trends — Prices 


cS, Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high-levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 


A guarantee $59@60; 
53 @55. 


ALFALFA MEAL teed; 17% with no 


f Omaha; Demand poor; supply ample; 16% suncured, nominally 
. 17% dehydrated, non-A $53; 17% dehy- Boston: Demand slow: supply tight; de 
drated, £0,000 A $66; 17% dehydrated, 100,- hydrated 17% $83.50; suncured 13% $62.50 
000 A $70; Colorado No, 1 suncured fine @68.70 
ground $62; Kansas and Nebraska No. 1 Chicago: Demand slow; supply ade 
yuncured fine ground $48; Colorado sun- quate; 17% with 100,000 units vitamin A 
cured \Y-in, §50; Nebraska and South Da- guaranteed $75.60@76.60 17% with no 
kota No, 1 %-in, $48; No. 2 suncured \-in. vitamin A $59.50@60; 20% with 150,000 A 
$43 $80@84.50; 18% No. 1 fine ground sun- 
Portland: Demand slow; trend lower; cured $55@66 
supply ample; 15% suncured 442, f.0.b. Memphis: Demand and supply fair; trend 
Idaho, $50, f.0.b. California; dehydrated steady; dehydrated, 17% protein, 100,000 
$68, f.o.b. California units vitamin A guaranteed $78.50 
Vhiladelphia: 17% dehydrated—demand Kansas City: Demand very quiet; trend 
dull; supply fair; $81. soft; supply adequate; guaranteed 17% de- 
Indianapolis: Demand fair; trend steady hydrated alfalfa meal with 100000 units 
to lower upply ample; suncured, 13% $59; of vitamin A on arrival $70, sacked, Kan 
¥ dehydrated, 17% $80. sas City; no A meal $53@64, sacked, Kan- 
he Cincinnati: Demand fair; trend easy; sas City; No. 1 Colorado fine ground $50; 
supply adequate; 17% dehydrated, 100,000 No. 1 Colorado \-in. $48@49, sacked, Kan- 
unite vitamin $80@83; suncured, 13% sas City. 
fine ground $63.60@568.60 St. Louls: Demand fair; supply ade- 
Los Angeles: Demand fair; trend weak; quate on dehydrated, limited on suncured; 
supply imple dehydrated, 17% $60@61; dehydrated, 17%, 100,000 A 77.40 St 
suncured, 15% $48.60@49. Loujs, nominal; dehydrated, 17%, no A 
‘- rt. Worth: Demand fair; supply ample; guarantee $60.40, St. Louis; suncured No. 1 
: dehydrated, 100,000 A 17%, California or- fine ground, 13% $56.80, St. Louis 


igin $75.60; 17% no A guarantee $67.50, ALFALFA PELLETS 

rompt liv i tCLLE 

or February shipment, delivere Demand peer; suscly 

Buffalo: Demand fair: trend steady 17% dehydrated, non-A $56; 17% dehydrat 

supply ample; 20%, 150,000 vitamin A $80 ed, $0,000 A $69; 17% dehydrated, 100,000 

w81; 17%, 100,000 vitamin A $78.75 @79.75; A $73; Colorado No. 1 fine ground sun 

13% suncured 15%, 100,000 Kansas Nebraska No. 1 sun 

itamir 04 2.60 curec ne ground 

vitamin A $71.60@73.60, all basis Buffalo New Orleans: Demand slow: trend easier; 


New Orleans: Demand good; trend steady eat 
to easier; supply limited; dehydrated 17% supply Mmited; 17% $69@73 


vitamin A guaranteed $82@83, non-guaran- BARLEY FEED 
teed $77@79, 16% $6667. Balti 
, more: er let 
Seattle: Demand siow; supply ample; mand quiet; supply ade 
$56.50 ton, carlots, 15% fine grind; $78 ton, Chicago: Demand quiet; supply ade 
delivered, carlots, dehydrated. : 
quate; $52@53. 
Minneapolis: Prices for some material San Francisco: Demand fair; supply am 
eased somewhat, with demand light. Quo- ple; rolled $80 ground $79 Ate 
tations dehydrated $74@77,.80 for Indianapolis: Demand fair; supply ample: 
; blended and $72@73 for straight material trend unchanged crimped barley $85 
with 100,000 units of vitamin A guaran- whole barley $80 " both sacked : , 
Portland: Demand slow trend lower; 
5 supply ample; rolled $81, ground $79 
For steady year-'round deliveries . . . Ogden: Supply average; rolled $62@67, 
whole barley $57@62 
KELL - PHOS SOFT PHOSPHATE Philadelphia: Demand and supply fair; 
pulverized $59 
WITH COLLOIDAL CLAY New Orleans: Demand fair; trend low 
Storage capacity now tripled, Highest er; supply adequate; $66. 
Seattle: Demand good; supply limited; 
quality natural phosphate material whole $84 ton, ground $87 ton, rolled $87 
3 THE KELLOGG COMPANY ton, all ex-warehouse, l.c.l., sacked 
Boston: Demand and supply fair; $59 


D. M. Bidg., Des Moines 9, towa 
. or P. 0. Box 665, Ocala, Florida 


THis 
SECL MILKHOUSE CABINET 


Every Deiryman Prospect! 


BLOOD FLOUR 


New Orleans: Demand slow; trend steady 


supply adequate; $93@98, local plants 
Loulsville: Demand slow; trend weak; 


$75@80 ton 
BLOOD MEAL 


supply ample; 


} 
| San Francisco: Demand fair; supply am 
| Holds in beautiful blue ple; $5.40 a unit of ammonia; screened 
enamel—24" wide 18 $5.26 a unit of ammonia 
& i | : $ 98 Cincinnati: Demand fair; trend easy; 
| Pol with sighee 12 supply adequate; $125 
| Portland: Demand slow; supply ample; 
her oe trend unchanged; $130 
: THE RHINCHART CO. 1197 POLK ST. New Orleans: Demand poor; trend steady 


Hi-Molasses Pellet Mills and 
Molasses Feed Mixers — Pellet 
Coolers—Feed Grain Steamers 


PRODUCTS OF 

SCIENTIFIC MERIT 

OFFER YOU EXTRA PROFITS 
investigate today. Write to Dept. F. 


WHITMOYER LABORATORIES, Inc. 
MYERSTOWN, PENNA. 


——Metered Flow Pumps 


WENGER MIXER CO. 


SABETHA, KAN. 


THE MARKLEY LABORATORIES 
Max C. Markley, Ch. E., Ph. D. H. S. Markley, B. S. 
All chemical, mineral and vitamin tests for the Feed and Grain Trade 


313 Fourth Avenue South Lexington 
Minteapolis 16, Minnesota Nebraska 


TALK TO ANY POINT IN THE PLANT 


S ave “Teme FROM ANYWHERE IN THE PLANT 


: QUICK, INSTANT RESPONSE .. . PLUG IN 
; ANYWHERE ... NO EXPENSIVE WIRING. 
. OPERATES ON A.C. or D. C. 


We invite dealer inquiries for direct sales to 
farmers in small communities 


McLaughlin.Ward & Co. 
409 South 23rd Street, Jackson, Michigan 


ONLY 
PR $79.50 


FULLY GUARANTEED 
ORDER A SET TODAY 


to lower; supply adequate; $93@98, local 
plants 

Chicago: Demand quiet; supply ade- 
quate; $135 

Seattle: Demand slow; supply ample; 
$100 ton, f.0.b. packing plants 


Demand trend weak; 
$75@s80 


BONE MEAL 


Louisville: 
supply ample; 


poor; 
ton. 


Ft. Worth: Demand good; supply lim- 
ited; Le.l., fine $4.30 cwt., f.0.b. Ft. Worth; 
carlots German 70 to 75% B.P.L $69 
prompt, f.o.b. cars, Houston. 

San Francisco: Demand good; supply 
fair; $67 

Cincinnati: Demand fair; trend easy; 
supply adequate; $70 ton, sacked, f.o.b. 


Cincinnati 
New Orleans: Demand fair; trend steady; 
supply adequate; $67@69 


Louisville: Demand poor; trend easy; 
supply ample; $65@70 
BONE MEAL (STEAMED) 


Baffalo: Demand slow; trend easier; sup 
ply scarce; $88, nominal, Buffalo 
Los Angeles: Demand good; trend steady 


supply adequate; domestic $87. 

San Francisco: Demand good; supply am 
ple; $80 

Indianapolis: Demand limited; trend un- 
changed; supply sufficient; $85 ton, sacked 

Portland: Demand slow; supply ample; 


trend unchanged; $105 domestic; imported 
Demand supply ample 
$65, f.0.b. Gulf ports. 

New Orleans: Demand fair; trend easier; 
supply adequate; domestic $85@90, import- 
ed $65, f.o.b. dock 

St. Paul: Market steady at $75 @80. 

Louisville: Demand fair; trend easy; sup- 
ply good; imported $80, domestic $90. 

Chicago: Demand quiet; supply adequate; 
$65@385. 


poor; 


Boston: Demand fair; supply good; $89 
@90 

St. Louis: Demand fair; supply adequate; 
$90, sacked. 


BREWERS’ DRIED GRAINS 
Ft. Worth: unsatisfied 


Demand none 


available; nominal $66@67, delivered Ft 
Worth, 

San Francisco: No offerings; no quota 
tions. 

Cincinnati: Demand good; trend steady; 
supply tight; $64.75@81 

Omaha: Demand good; supply poor; 
$63.70 

Chicago: Demand slow; supply very tight; 


nominally $78.50@79.50 
Philadelphia: Lemand very good; supply 


very scarce; $71.55, nominal 

New Orleans: [bemand good; trend steady; 
supply limited; $66@67.50 

Louisville: Demand good; trend steady; 
supply light; $63.50 

Boston: Demand good; supply light; $81 

St. Louis: Demand very strong; supply 


limited; $47@60, bulk; $59.40, sacked; sell 
er’s ceiling price time of shipment, if 
higher 
BREWERS’ DRIED YEAST 

Baffalo: Demand slow; trend easy; sup 
ply scarce; carlots, nominal $260 ton, basis 
Buffalo; trucks or Le.l., nominal $260 

San Francisco: No offerings; no quota 
tions, 


Omaha: Demand good; supply poor; 11%¢ 


Ib. in carload lots 12%¢ Ib., less than 
carload 

Louisville: Demand good; trend steady; 
supply scarce; $230 ton 

Boston: Demand quiet; supply scarce; 
12¢ Ib., nominal 

Chicago: Demand good; supply NUmited; 
12%¢ Ib. in carlots when available; 13@ 
lel 

Milwaukee: Demand good; supply limit 


13@14¢ 
good; supply 


ed; 12¢ Ib., in carilot 


St. Louis: Demand limited; 


1l¢ Ib. in ton lot 12¢ less than tons; 
no carlot quotations 
Cincinnati: Carlots, when available; 11%¢ 


Ib.; 5-ton lots 12% ¢; ton lots 13¢ 

Pitteburgh: Carlots, when available, 11%¢ 
b.; 6-ton lots 12%¢; ton lots 

New Orleans: Carlots, when available, 11¢ 
Ib.; 6-ton lots 12¢; ton lots 12%¢. 

New York: Carlots, when available, 11¢ 
Ib.; 6-ton lota 12¢; ton lotsa 12%¢. 


BUTTERMILK-CONDENSED 


Chicago: Demand slow supply ample; 
$3.50@3.75 cwt., in carlots. 

Buffalo: Demand fair to slow; trend 
steady supply ampk $4.90@4.95. 

San Francisco: Demand fair; supply good; 
5.35 cwt 

Indianapolis: Demand steady; trend un- 
changed; supply ample; 100-Ib. bag. $5.65; 
in barrels $4.90 

Philadelphia: Demand fair; supply light 


$5 cwt 


Ogden: Supply normal; $6.25, 100-Ib. drum 


Minneapolis: Market dull; supply ample; 
demand slow; $4.50 cwt. 

Louisville: Demand good; trend steady; 
supply normal; $5.75 cwt. 


CALCITE CRYSTALS AND FLOUR 
(All prices net, including freight and tax) 


New York: Demand steady; supply am- 
ple; crystals $12.14, flour $9.49. 

Baffalo: Demand slow; supply ample to 
good; crystals $12.94, flour $10.19 

Toledo: Demand steady; supply ample; 
erystals $14.52, flour $11.77 


Lis N.J.: Crystals $8.50, carlots; 
flour $56.75 
Boston: Demand steady; supply ample; 


crystals $13.37, flour $10.62. 
CALCIUM CARBONATE 
Minneapolis: Prices depend on 
of mix: KI .5 and 25-ib. MnsoO, 
plain calcium $9.40 ton; .6 KI $13 
Cincinnati: Demand good; trend steady; 
supply ample; $8.25 ton 
Portland: Demand slow; 


potency 
$15.40, 


supply ample; 


trend unchanged $14 
Seattle: Demand steady: supply good; 
$12 ton, ex-warehouse, truck lota 
CHARCOAL 
Boston: Demand and supply light; §78, 
nominal 
Chicago: Demand fair; supply ample; 


poultry charcoal $93 ton in 50-Ib. multiwalls 
(ceiling). 
Los Angeles: Demand fair; 
supply ample; $60 
San Francisco: 
ample; $59.50. 

New Orleans: Demand fair; trend steady; 
supply light; 40-Ib bags oak charcoal 
$1.75; 50-lb. bags poultry $2. 


trend steady; 


Demand steady; supply 


COCONUT MEAL 


Los Angeles: Demand 
ly weak; supply ample; 
$85@ 86 

Bayonne, 
tracted meal $68 ton, in 
good used bags 

San Francisco: 


fair; trend slight- 
spot $87, offshore 


N.J.: 20% protein solvent ex- 


bulk; $73 ton, in 
Demand and supply fair; 


supply tight; 
30-day ar- 


Demand slow; 
imported $88, ex-dock, Seattle, 
rival 
cop (FORTIFIED) 
supply adequate; 
2,250 A 


LIVER OIL 

Boston: Demand good; 
600 D, 2,250 A 6%¢ Ib.; 300 D, 
25%¢; 300 D, 1.500 A 23¢ 


New York: 300 ICU. 1,500 A 21@21%¢: 
300 ICU. 2,250 A ICU, 3,000 
A 26@26%¢: 600 22@22%¢; 


600 ICU, 3,000 A 2 
CONDENSED FISH SOLUBLES 
Boston: Demand good; supply fair; $80 
CORN GERM MEAL 
St. Louis: Demand fair; supply 
$64, bulk 
New Orleans: 
to higher: supply 
Louisville: Lemand 
supply normal; $76.80 


CORN GLUTEN FEED AND MEAL 


limited; 


Demand fair; trend steady 
limited; $74@76.60 
poor; trend steady; 


(All quotations for all cities are sacked 
basis; bulk basis $6 less) 
Minneapolis: Feed $72.77, meal $92.77. 

Atlanta: Feed $79.92, meal $99.92 
Birminghan Feed $78.18, meal $98.18. 
Boston: $77.15. meal $97.15 
Chicago: Feed $67, meal $87. 
Cleveland: Feed $74.04, meal $94.04 
Denver: Feed $76, meal $96 

Ft. Worth: Feed $74.50, meal $94.50. 
Indianapolis: Feed $71.50, meal $91.50 
Kansas City: Feed $67, meal $87 
Louisville: Feed $73.11, meal $93.11 
New Orleans: Feed $75.88, meal $95.88. 
New York: Feed $76.69, meal $96.69 


Norfolk: Feed $76, meal $96 


Philadelphia: Feed 3, meal $96.23. 

Pittsburgh: ed $74.50, meal °$94.50. 

St. Louis: Feed $67, meal $87 

CORN OIL MEAL 

Cincinnati: Demand fair; trend steady; 

supply tight; $75.50 
COTTONSEED OIL MEAL 

Chicago: Demand slow; supply adequate; 
$88 

Boston: Demand poor; supply light; 41% 
$99 

Buffalo: Demand fair to active; trend 
steady supply ample 36% $91.50@92.50 
44% $96 50097.50, both basis Boston 

Ft. Worth: Demand poor: supply ample 
carlots 41° M ri-Arkansas origin $86 
“87, Texas origin $86@87, f.0.b. Ft. Worth 
oil mills, prompt shipment 

Los Angeles: Demand fair; trend slight 
ly weak upply adequate Mexican and 
Imperial ¥y production $83.50, local $86 

San Francisco: Demand fair; supply am- 


ple: $92.50 


Cincinnati: Demand fair; trend easter 
supply adequate $90.7 
Indianapolis: Demand slow; trend weak 


to lower; supply sufficient; 41% $96 ton 


Omaha: Demand weak supply ample 
950100 

Philadelphia: Demand moderate; supply 
ample: $95. 

Portland: Demand slow trend lower; 


supply limited; 41% $86.50, 44% $90.50, im- 


ported $90, ex-dock 


Ogden: Supply normal 41% $100@103 

New Orleans: Demand poor; trend steady; 
supply adequate 41 $101.75 @102 

Seattle: Demand dull; supply good; $88, 
ex-d k for imported spot and nearby: 
domestic 41% $86.50, California shipping 
points 

Minneapolis: $74, bulk, Memphis 

Louisville: Demand slow; trend steady; 
supply ample: $91 

Wichita: Demand slow; supply insuffi- 
clent; 41% $97 

Kansas City: Demand poor; trend lower: 
supply very ample most is in hands of 
resellers cutting prices to move it; prices 
eased further with range generally $79@ 


81, sacked, Memphis 


Memphis: Demand poor: trend lower; 
supply ample prime 41% protein $79, 
sacked, Memphis 

Atlanta: Demand slow: trend steady; 
supply ample 41° $84@85, Georgia mills 


A AND D FEEDING OTL 
Minneapolis: Straight A feeding ofl 14¢ 
per million; 85 D $1.08 gal.; 300 D, 
19%¢ Ib.; 300 D, 1,590 A 22¢ Ib.; 300 D, 


2,250 A 24¢ Ib., single drum lots 

Buffalo: Demand slow to fair: supply 
sufficient 300 wb 4 @26%¢, tank cars, 
27% @28¢, 60-drum lots: 3,000 A 28@28%¢, 
tank cars, 0-drun lot %@%¢ higher; 
2.500 A 27% @28\4%¢, tank irs, 29% @29%¢, 
§0-drum lots; 750 A 19% @20\%¢, tank cars 
21@21%¢, 50-drum lots; 750-300 20% @21¢ 
drums; 2,250-300 A 26@26%¢, drums 

Seattle: Demand teady; supply ample; 
300 D, 2.250 A 20¢ Ib 300 D, 1,500 A 17¢ 


Ib.; 300 D, 750 A 15¢ Ib., all ex-warehouse, 


drums included 

Boston: Demand steady; supply ample; 
600 ID 1.500 A 23%¢ Ib.; 300 D, 2,250 A 
25¢; 300 D, 1,500 A 22%¢; 300 D, 750 A 18¢ 

Chicago: Demand fair; supply light; 
straight A feeding oil, with 10,000 units 
vitamin A per gram 11%@12¢ a million 
units of vitamin A, l.c.l., packed in 55 gal 
drums, f.o.b. Chicago, drums included 

New York: 300 ICU, 750 A 17% @18¢; 
300 ICU, 1,500 A 20@20%¢; 300 ICU, 2,250 


A 22@22%¢: 300 
1,500 A 
A 25% @26¢. 
» ACTIVATED ANIMAL STEROL 
POWDERED 

Kansas City: Demand good; trend steady; 
supply sufficient; 10@12.5¢ Ib., depending 
on carrier. 

New York: 
supply sufficient; 
12.6¢ Ib., ton lots, 
ICU 16@18¢. 


DEFLUORINATED PHOSPHATE 
Portland: $896 
Wales, Tenn.: $64.35. 
Tupelo, Miss.: $49.50 
Coronet, Fia.: $50 
Houston: $65.50 


DICALCIUM PHOSPHATE 


Adams, Mass.: $80, f.0.b. Adama, 
Columbia, Tenn.: $75, f.0.b. Columbia. 
Chicago: Stock food grade, 18.5% P,0O, 


3.000 
21@21%¢; 


A 25@25%¢: 
600 ICU, 3,000 


Demand good; trend steady; 
1,500 ICU pr. gm. 10@ 
f.o.b. warehouse; 3,000 


(phosphorus pentoxide) guaranteed, in 100- 
Ib. multiwall papers $90 ton In carlots, basis 
Chicago Heights, Ill.; 21% P.O; guaranteed 
$102 ton in carlots, basis Chicago Heights 
and Nashville, Tenn 


DISTILLERS’ DRIED GRAINS 

Boston: Demand quiet; supply scarce; 
Canadian $100, bulk 

Buffalo: Demand good; trend 
supply scarce; domestic $80@81, 
$87.50@88.50, both Boston basis, 

San Francisco: Demand fair; supply am- 
ple; solubles $82 

Cincinnati: Demand 
supply tight $77@380 

Philadelphia: Demand 
nil; no quotations 

Portland: and 
trend unchanged; solubles $102 

New Orleans: Demand poor; trend steady; 
supply adequate; $85@ 87.50. 

Louisville: Demand excellent; trend 
steady; supply inadequate; reports indi- 
cate nereased supplies may shortly be 
available, as result of a major distiller, 
down since June of last year, resuming 
production at some of its plants; bourbon 
bags, light $76.30, dark 
lubles $95.30; rye distillation solu- 

} $65.50, in used bags 


steady; 
Canadian 


good; trend steady; 


excellent; supply 


Den ample; 


slow; supply 


bles $73.5 
$2.10 ton less 
Atlanta: Demand 
quotations at ceiling 
DRIED BEET PULP 
Demand heavy; supply 
ton, ex-warehouse, truck 


slow; supply limited; 


exhaust- 
lots— 


Seattle: 
ed; $68 
nominal 

New Orleans: 


Demand quiet; trend steady; 


supply improving $73@73.50 Florida 
ports 

Atlanta: Demand slow; trend steady; 
supply ample; $12.50, f.0.b. Florida ports. 

DRIED BUTTERMILK 

Boston Demand slow supply ample; 
11% @12%¢ Ib 

Chicago: Demand slow; supply adequate; 
$1010.25 tn carlots. 

Buffalo: Demand fair to slow; trend 
steady supply adequate; 14% @14%¢ 

Ft. Worth: Demand slow; supply suffi- 
cient local and nearby production $12, 
f.o.b. Ft Worth a 

San Francisco: No offerings; no quota- 
tions 

Indianapolis: Demand fair; trend steady; 
supply ample 12.50 cwt 

Omaha: Demand and supply fair; $11.76 

Ogden: Supply normal; $11.50, 100-Ib. bag 

Louisville: Demand slow; trend steady; 
supply ample; $250 ton 

New Orleans: Demand fair; trend steady; 
supply geht; 11@12¢, nearby production. 

Minneapolis: Market slow, although some 
fair interest was shown in offerings at 
the low end of the range. Quotations: $9.50 
ewt. in carlot $11.50 in Le. 

Wichita: Demand fair supply short; 
$11 cwt 

DRIED CITRUS PULP 

Boston: Demand light; supply good; 
$67.50 

Buffalo: Demand slow to fair; trend 
easier supply adequate; pulp and meal 
$46.50, Florida points 

Los Angeles: Demand strong; trend firm; 
supply light orange pulp $65, producers’ 
plants, sacked 

San Francisco: Demand good; supply 
fair: meal $72 

Atlanta: Demand fair; supply ample; 
trend steady on pulp, weaker on meal; 
pulp $45@47.50, meal $42.50, f.0.b. Florida 
mills 


Demand slow; trend steady; 
$47.50@50, Florida mills. 


New Orleans: 

supply adequate; 
DRIED SKIM MILK 

tive; trend 
ample; 


slightly 
domestic, 


Demand ac 
fair to 


Buffalo: 


supply 


plain $76.60@76.50, basis New York and 
Philadelphia; Canadian molasses, dried 
$74.50@75.50, basis Boston, New York and 
Philadelphia; imported plain, dried, small 
amount §67.50@68.50, f.o.b. cars, New York. 
Angeles: Demand good; trend firm; 

supply light; $73.50, packed in paper. 

San Francisco: Demand good; supply 
fair; $69.28. 

Cincinnati: Demand fair; trend easy; sup- 
ply adequate; $70. 


Boston: Demand quiet; supply fair; $79. 

Ogden: $62@67. 

Buffalo: Demand fair to good; trend 
steady; supply adequate; 14% @14\%¢. 

Boston: Demand light; supply ample; 
12@13¢ Ib. 


Chicago: Demand slow; supply adequate; 
$10.50@11 cwt., in carlots. 


San Francisco: Demand and supply fair; 
15 %¢@ Ib. 

Cincinnati: Demand fair; trend easy; 
supply adequate; 10@13¢ Ib. 


Philadelphia: Demand fair; supply light; 
$14.50. 


Portland: Demand slow; trend firm; sup- 
ply limited; $14. 

Louisville: Demand fair; trend steady; 
supply ample; $260 ton. 

New Orleans: Demand poor; trend steady; 
supply ample; 13@13%¢ 

Seattle: Demand fair; supply very light; 
nominal 16¢ cwt., ex-warehouse, 


demand light; 


Minneapolis: Market slow; 
carlots; $13 


supply ample; $10.50 cwt. in 
in 

DRIED WHEY 

Chicago: Demand slow; supply adequate; 


$7.50 cwt., in carlots 

Boston Demand light; supply ample; 
7@7%e Ib. 

Minneapolis: Market steady; demand 
light; supply ample; $7@8 cwt 

Buffalo: Demand strong; trend steady; 
supply adequate; 7% @8¢. 

Ft. Worth: Demand fair; supply ade- 
quate; carlots $8 cwt., sacked, delivered 
Ft. Worth or any Texas point, or in ton 
lots out of warehouse, Ft, Worth 

Los Angeles: Demand slow; supply am- 
ple; $7.55@8 cwt. 

San Francisco: Demand steady; supply 
good; $7.55 cwt. 

Cincinnati: Demand fair; trend easy; 
supply adequate 7.25 ecwt 

Philadelphia: Demand light; supply fair; 
$8.50. 

Portland: Demand slow; supply limited; 
trend unchanged; $6.55 

Ogden: Supply normal; $8.25. 100-lb. bag. 


Kansas City: Demand good; trend steady; 
supply equal; $7.50@8 ewt., in carloads. 
New Orleans: Demand poor; trend steady; 
supply adequate; 7% @8¢ Ib 
Seattle: Demand stearly 
$8.60, ex-warehouse, lc! 
Louisville: Demand fair 
supply ample; $145 ton. 


FISH MEAL 
Ogden: Supply normal; $2.20 a unit 


supply good; 


trend steady; 


f.o.b 


Coast; 65% $171@173 

Portland: Demand slow; supply limited; 
trend unchanged; imported $2.30 

Indianapolis: Ibemand fair; trend lower; 
supply ample; 65% $165 ton 

Cincinnati: Demand good; trend easy; 
supply adequate; $145@155 

San Francisco: Demand fair; supply am- 
ple; $2.20@2.25 a unit of protein 


Los Angeles: Demand light; trend easter; 


supply ample; local $2.31 a unit of protein, 
some material offered this basis sacked; 
imported $2.22%@2.25 a unit sacked 


Ft, Worth: Demand good; supply suffi 
cient, Angola 40% $132, 63% $136, 100-Ib 
bags, last half February f.o.b. cars or 
trucks, Houston 


DEHYDRATION 


McGehee 


616 East First Street 
KANSAS CITY, MISSOURI 
Ask About Our 


= 


for AGRICULTURE and INDUSTRY 


FEED GRAINS 
KAFIR-MILO 


BARLEY - 
From Every Grain ‘Producing Area in United States 


ONTINENTAL GRAIN COMPANY 


New York Omaha Nashville Fort Worth Galveston Vancouver, B.C. Kansas City 
Chicago Columbus’ Enid Buffalo Portland Winnipeg St. Louis 
Kansas City Memphis Minneapolis Peoria San Francisco Los Angeles Chicago 

St. Louis Buffalo 


CORN 


OFFICES: 


Boston: Demand fair; supply good; bulk 


$135.60. 

Chicago: Demand slow; supply adequate; 
60% protein $139, sacked, f.ob. New Eng- 
land; 60% blended, West Coast $133; her- 
ring meal 734 protein, no production 

Buffalo: Demand fair; trend steady; sup 
Ply adequate; $125.25@126.50, basis all 
East Coast ports 


trend down 
$126.50@ 


Demand good; 
barely sufficient; 


New Orleans: 
slightly; supply 
132, f.ob. Gulf 

Seattle: 
client; imported herring 
imported low protein 
both ex-dock 

Minneapolis: Market steady 


steady; supply suffi- 
meal $2.36 a unit, 
meal $2.25 a unit, 


demand fatr; 


supply adequate; 60% imported meal $130 
ton, Gulf; 60% domestic tuna meal $161 
Minneapolis 

Louisville: Demand normal; trend steady; 
supply ample; $146 ton. 

Atlanta: Demand fair; supply limited; 
60% $150, f.0o.b. Gulf ports. 

HAY 
Buffalo: Demand fair to active; trend 
‘ly adequate; old, No. 1 $42@43, 
No. 2 $34@36, No. 3 $26@28; No. 2 timothy 
$19@20, No 2 alfalfa mixture $27@28; 
straw, good quality $13.50@14 all basis 
Erie County points 

Ft. Worth: Demand good; supply more 
abundant; carlots, baled, No. 1 alfalfa $56 
@60, No. 2 $54@57, Oklahoma-Nebraska 
Minnesota, also California-Arkaneas origin; 
prairie No. 2 $47@49; Johnsen grass, nom- 
inal No. 2 $40, delivered TCP 

Los Angeles: Demand slow; trend weak 
supply ample baled alfalfa U.8 No 1 
$34.50@35 50 U.8. No 2 leafy $32.50@34 
U.8. No. 2 green $31@32; U.S. No. 2 $29 
@ 31. 

Louisville: Demand fair; trend steady 
supply ample timothy, clover or mixed 
timothy and clover $38@40; local alfalfa 
$40@4i2; straw $20@22 

Ogden: Supply normal; $1.25 bale 22 
@27 ton in the barn 

New York: Demand fair; trend steady; 
supply moderate timothy, No. 1 §40@44, 
No. 2 $34@39, No. 3 $30@32 

Boston: Demand quiet; supply adequate; 
No. 1 timothy $38@40, No. 2 $35@37 

Philadelphia: Demand dull; supply fair; 
timothy and clover $30@36 as to quality 

Wichita: Demand heavy supply im 
proved; prairie $25@35, alfalfa $410@50 

Seattle: Demand slack; supply good; 
baled alfalfa $42, delivered truck  lota, 


western Washington common points for U.8 


No, 2 green 

New Orleans: Demand quiet; trend down 
slightly supply adequate; timothy and 
clover $37@40; baled alfalfa $44@46; prai 


rie $25@35 
HOMINY FEED 


Omaha: Demand poor: supply adequate; 
$51.50, bulk: $56.50, sacked 

Indianapolis: Demand fair; trend down 
ward on hominy to higher on corn: 
supply sufficient $62 ton delivered In 
dianapolis, including state tags and used 
bags; ground corn $73 ton, sacked 


“Mister Alfalfa” 
That's My Name! 


BOARD OF TRADE BUILDING 
KANSAS CITY, MISSOURI 
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Leuilsyille: Demand fair; trend easy; sup- 
ply ample; $58@69 ton. 

Cincinnati: Demand fair; 
supply adequate; $62@62.90. 


trend steady; 


Boston: Demand good; supply plentiful; 
70 

Chicago: Demand slow; supply plenti- 
ful; $67.50@68 ton, sacked. 

Buffalo: Demand slow to fair; trend 
easier; supply ample; yellow $67@68, white 
$66@67, basis Boston. 

Kansas City: Demand almost nil; trend 
quiet; supply ample; market generally low- 
er at $66@58, sacked, Kansas City 


Memphis: Demand fair; trend lower; sup- 
Ply ample; white §63, yellow $63. 

Seattle: Demand slow; supply sufficient; 
$70, delivered Seattle, carlots, paper bags. 

New Orleans: Demand fair; trend steady 


to lower; supply limited; $69.50@70, white 
or yellow. 
LINSEED OIL, MEAL 
Portiand: Demand siow; trend firm; sup- 
ply scarce; imported §90, ex-dock. 
Boston: Demand quiet; supply scarce; 
34% $99 


Philadelphia: Demand good; supply fair; 
$98.25 


Omaha: Demand weak; supply ample; 
$90@95 

Indianapolis: Demand slow; trend lower; 
supply amall but ample; 34% $100 ton. 

Cincinnati: Demand and supply falr; 
trend easy; old process, 32% $96@97 

Louisville: Demand slow; trend steady; 
supply ample; $99.60 ton 

Chicago: Demand for linseed ofl meal 
in the central states area continued Nght, 
with only spotty buying and supplies atill 
heavy. Quotations Feb. 4: linseed oll meal 
$ss@so 


San Francisco: Demand and supply fair; 
imported $90, domestic $93.60. 

Los Angeles: Demand good; trend steady; 
supply scare $86.50@ 87 

Ft. Worth: Demand fair; 
cient carlots $90.50, bulk, 
Texas ($97.68, delivered Ft. Worth), Feb 
ruary-March shipment; pellets 2.26 pre- 
mium, plus seller's charge for sacking on 
date of shipment 

New Orleans: 


supply suffi- 
f.ob. Kenedy, 


Demand fair; trend weak. 


er; supply sufficient; 32% or higher $106 
@105.25 

Seattle: Demand slack; suppiy tight; 
$104, delivered, February, domestic produc- 
tion expeller meal; $92.50, ex-dock, Febru- 
ary arrival, Imported solvent meal 

Minneapolis: Demand is very slow, and 
prices receded further this week Some 
crushers have withdrawn offerings, but 
others are quoting at $78, bulk, Minne 


Controlled 
Uniform Quality 


DEHYDRATED 
ALFALFA MEAL 


BERT & WETTA SALES INC. 
MAIZE, KANSAS 


Dehydrated 


Write - 


Earl Saul 


ALFALFA MEAL 


From the Fertile Red River Valley of Minnesota 


Phone - 


RED RIVER ALFALFA CO. 


Phone 61 


High 
Carotene 


Wire 


Crookston, Minn. 


OATS - 


WHEAT 


TERMINAL ELEVATORS: 


| 
Omaha Portland | 
Toledo Galveston 
Columbus Enid 


Fort Werth Minneapolis 


| 
| 
| | 
| | 
| | 
Grain 
| 
| 
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apolis, for 36% material. Resale offerings 
have been reported at several dollars un- 
der this level and some 32% material was 
offered at $77.50. Bcreenings oil feed, 22% 
protein, was offered at around $52.50, bulk 

Kansas City: Demand poor: trend Gone 
supply ample except on old process; $75.5¢ 
bulk, Minneapolis, for 26%; up to $41 jes 
32% protein 

Wichita: Demand slow; supply very short; 
34% $106 


MALT SPROUTS 

Baffalo: Demand good; trend steady to 
easier; supply scarce to fair; domeatic 
N @%1, Boston basis; Canadian 
$71.76@72.75, basis New York or Philadel 
phia 

Boston: Demand and supply INght; Ca- 
nadian. $76 

Chicago: Demand fair; supply very tight: 
No. 1 nominally $66.60@67 

Cincinnati; Demand good; trend steady; 
supply $66@60 

New Orleans: Demand good; trend strong- 
er; supply Imited; $6950@70 

St. Louis: Demand very strong; supply 
limited; $51.50, bulk; $49@59.50, sacked; 
seller's ceiling price time of shipment, if 
higher 


MEAT SCRAPS 

Chicago: Demand quiet; supply adequate; 
50% protein $8085; 65% $1023 

New York: Demand light: trend lower; 
supply moderate; 60% $84, 55% $91 sacked; 
55% $87.60, bulk 

Koston: Demand poor: supply plentiful; 
$1.49 a protein unit; converted, 50% $82.50 

Kuffalo: Demand fair to active: trend 
steady aupply adequate; $86.50 @87.50, 
basis Ruffalo 

Ft. Worth: Dermand fair; supply suffi 
clent:; meat and bone, 50% $88@93, sacked, 
f.o.b. or delivered Ft. Worth 

lose Angeles: Demand fair; trend steady; 
supply ample; $1.99 a unit of protein. 

San Francisco: Demand improved; supply 
good $1.29 a unit of protein 

Cincinnati: Demand fair; trend easy: 
supply ample; 60% $95.50@97 ton, sacked, 
fob. Cincinnatl. 

Omaha: Demand slow; supply adequate; 
556% $100, bulk. 

Portiand: Demand fair; trend lower; sup- 
ply ample; $1.80 a unit 

New Orleans: Demand fair; trend steady 
to higher; supply adequate; $959100, local 
plants 

Seattle: Demand dull; supply good; $90 
ton, sacked, f.o.b. producer's plant 

St. Paul: Market steady to easier; de 
mand light; supply ample; $85@95 

Louisville: Demand poor; trend weak; 
supply ample; $70@75 ton 

Wichita: Demand heavy; supply tinsuffi- 
clent 50% $100, f.0.b. plant; 565%, no 
quotations, no offerings 

Kansas City: Demand fair; trend steady; 
supply adequate; meat and bone scraps, 
50% $93@100, sacked, Kansas City 

St. Louis: Demand fair; supply ade 
quate; 50% $90, bulk; $93@94, in paper 
bags; $95, in burlap bags 


MILLET 
St, Louls: Demand very good; supply 
extremely limited; recleaned and sacked 
Early Fortune $5.25 ewt.,, 8t. Louis, nom- 
inal 


MILLFEED 

Minneapolis: Demand fell flat this week, 
with prices off $2.50@3 ton. Weakness tn 
wrains and a general decline in formula 
feed business are held responsible for the 
eurrent slump, occurring at a time when 
markets normally are on an uptrend. uo 
tations: bran $51, standard midds, $51.50, 
flour midds, $53.60, red dog $54.50 

Kansas City: Demand slightly improved: 
trend dependent on, deliveries: supply still 
heavy on shorts and not quite as heavy 
on bran; market Feb. 3 generally was 
$50.50@51, sacked, Kansas City, for bran: 
$5960.50, sacked, Kansas City, for shorts 

Wichita: Demand slow; supply suffi 
clent basia Kansas City, Feb. 3 bran 
$51.50, shorts $51, immediate delivery: both 
bran and shorts declined $3.5093.75 ton, 
compared with the preceding week 

Ft. Worth: Demand fair; supply ade 
quate carlots, prompt, wheat bran, alse 
meray shorts $61@62, delivered TCP; about 
$2 lower on both bran and shorts, com 
pared with a week previous 

Omaha: Demand poor; supply fair; bran 
$52.50, shorta $50 

Chicago: Millfeeds continued weak in the 
central states area this week, with buy- 
Ing Interest light Influenced by weakness 
in major markets, Prices were down about 
$2 on all types. Quotations Feb. 4 bran 
$57, standard midds, $55.50@56. flour midds 
S58. 50@60, red dow $69.50760.50 

St. Louis: Demand improved; supply 
lia@ht; bran $55.50056, shorts $55@55.50, at 
Louls sewitehing limits 

Indianapolis: Demand fair; trend steady 
to lower supply none too plentiful; soft 
winter wheat bran $66, standard midds 
$67, mixed feed $65, gray shorts $67 ton, 
sacked 
Cincinnati; 
supply adequate; bran $61@62 
$61.50@762 

Loulsville: Demand fair; trend weak; 
supply good: all millfeeds quoted at an 
even price of $61 ton 

Buffalo: Demand brisk and then later 
turned downward; ‘heavy production and 
shrinking demand brought offerings lower: 
standard bran, quick $61.50, prompt $60 
February $62, March $63.50, April $65; 
‘standard, midds quick $60.75, February 
$62.50, March $63.50, April $67.50; flour 


Demand fair: trend lower: 
middlings 


midds., quick-prompt $%64@65;: red dog, 
Prompt $64@65 

New York: Demand fair; trend lower; 
supply limited; bran $66, standard midds 
$66. 
Boston: Demand cautious; supply irregu- 
lar; bran $69, middlings $68 

Philadelphia: Demand moderate; supply 
ample; bran $68, standard midds. $68, red 
dog $71 

New Orleans: Demand fair; trend weak 
supply adequate; bran $61@61.50, down $2 
in past week shorts $61@62, down $2.50 
in past week 

Memphis: Demand fair; trend steady 
supply ample wheat bran $60.50, stand 
ard midds. $60, gray shorts $60 

Seattle: Demand slow; supply excellent 
$59, delivered common transit points 

Portiend: Demand slow trend higher; 
supply ample; $58 


Ogden: Supply normal; to Utah and 
Idaho dealers red bran and mill run 
blended, white $57, middlings $62; to Den 
ver: red bran and mill run $64, middlings 


$69; to California: red bran and mill run 
$64.60, middlings $69.50, f.0.b. San Fran 
cisco and Los Angeles 

Los Angeles: Demand fair; trend easier; 
supply ample; standard mill run $65 @66; 
bran $70@71 

San Francisco: Demand fair; supply am- 
ple; $65. 


MINERAL FEED 


Ft. Worth: Demand good; supply am- 
ple; carlots, mineral supplement, 20% cal- 


clum, 4%% phosphorous $75@80 mineral 
blocks, 40-lb. each, 21% calcium, 4% phos 
phorous, 17% % alt $85 @90 f.o0.b Ft 
Worth 

San Francisco: Demand teady supply 
g00d; all-purpose with fodine $70 

Indianapolis: [bermand fair; supply ample 
trend unchanged; mineral feed with ltodine 


$61, in 5-ton lots $49, in 10-ton lots $48, 
f.o.b. Indianapolis 
Omaha: Demand good; supply fair; $82.50 
bulk, $92.50 blocks 
Portland: Demand slow; 
trend unchanged; $40@50 


supply ample 


Seattle: Demand steady supply good 
$54, ex-warehouse for high phosphorous 
mixtures, iL.c.l $38 for competitive brar 

x-warehouse, 

Wichita: Demand heavy supply inade 


quate; all-purpose with fodine, 50-Ib. blocks 
$91.50, 100-Ib. bags $85, f.0.b. plant 


MOLASSES 


Buffalo: Demand slow to fairly active 
trend steady; supply ample Buffalo tanks 


$25.55 @ 25.65, 600-lb. drums $9.25@9.3 Al 
bany, tanks $19.55@19.65 drum $7.75@ 
7.80; Baltimore, tanks $18.75@18.80, drums 


$7.50@7.55 

Ft. Worth: Demand fair supply suffi 
clent; blackstrary prompt ll¢ gal f.o.b 
Houston, $28.52 ton, delivered Ft. Worth 
February through April, seller's price on 
date of shipment, maximum 12%¢ f.o.b 
Houston. 

Boston: Demand steady; supply adequate 
11%¢ gal. in tank cars 

New York: Demand fair; supply ample 
trend unchanged li¢ gal 

Los Angeles: lbemand fair; trend steady; 
supply ample $19 ton, f.0.b. tank cars, 
Los Angeles harbor 

San Francisco: Demand and supply good; 
$19 ton, f.o.b. cars, Richmond, Cal 
Cincinnati: Demand fair; trend steady; 
supply adequate; 10¢ gal f.o.b. New Or- 
leans 

Indianapolis: Demand fair; trend firm to 
unchanged; supply sufficient; 50-gal. drum 
$13.85, including drum; bulk, 50-gal. $10.85, 
ton $37, barrels extra 

New Orleans: Demand fair; trend slow 
supply ample; 10¢ gal. in tank cars, f.o.b 
New Orleans 

Kansas City: Demand fair: trend mixed; 
supply adequate; prices steady at 10¢ gal., 
New Orleans, and $19 ton, West Coast 

Seattle: Demand steady supply good 
$19 ton in tank car lots; $7.60, 600-Ib 
drum 

Minneapolis: Market steady; demand dull 


supply ample 10¢ gal. f.0.b New Or 
leans; $19 ton, West Coast 

Louisville: Demand fair trend steady 
supply normal; 10¢ gal tank car lots 
bulk, f.0.b. New Orleans 

Memphis: Demand fair trend steady; 


supply plentiful; biackstrap 10¢ gal tank 
ear, f.o.b. New Orleans 

Atlanta: Citrus molasses—demand poor 
supply ample; trend weak; $14, f.o.b. Flor- 
ida mills 


NIACIN 
New York: $9 kilo 


OAT PRODUCTS 

Buffalo: Demand fair to active; trend 
steady; supply idequate reground oats 
$2829, pulverized white oats $60@61, both 
basis Buffalo pulverized feed oats $59.75 
@60.75, mixers’ pulverized white oats $f 
@67.50. all basis Roston; Canadian steam 
crimped oats $72.50@73.50, basis New York 
and Philadelphia 

Boston: Demand fair; supply light; white 
pulverized $66; reground oat feed S7.50 

Chicago: Demand fair; supply ample; re 
ground oat feed $29@30 ton, sacked fine 
ground feeding oatmeal $82@87 feeding 
rolled oats $90.50@94.50 

Cincinnati: Demand fair; trend steady 
supply adequate reground $34.60 pulver 


ized white oats $65.80; rolled oats $97.80 
Indianapolis: Demand fair; trend steady 
to lower; supply adequate; pulverized oats 


$58, white pulverized oats $62, crimped oats 
$82, steel-cut oats $110, oat groats $110 
fine ground oatmeal $84, rolled oats $102 


DEHYDRATED 
ALFALFA MEAL 


QUALITY * UNIFORMITY + SERVICE 


THE YEAR AROUND 


BARTON MILLS, INC. 


P.O. BOX 347 SO. OMAHA STATION 
OMAHA, NEBRASKA 
TELEPHONE: MARKET 5333 


CASH IN ON A 
QUALITY PRODUCT 


Sell Your Customers 


NEW-IMPROVED 


» 


= 
PURE REEF 


4 OYSTER SHELL 
VW 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality Product 
for Quaiity Dealers. Write, wire or phone for prices. 


PACKAGED IN BAGS NOW IN MAYO'S NEW 
Paper 10 Ib. “FEED-O-MAT” 
25 Ib. - 50 Ib. - 80 Ib. Something new — the “Feed-O-Mat” 
Burla Package. A handy, econotnical, 10-Ib. 


100 | box that is an Automatic Feeder. You 
e need this package. Packed (6) to case. 


MAYO SHELL CORPORATION 
P. O. Box 784 Houston 1, Texas 


4 


| 
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recieaned No. 2 white oats $1.25 bu., sacks San ~~ _o?; good; supply Production of Millfeed About Steady 
59, polis 


extra fair; bran 

Philadelphia: Demand dull to moderate; Ft. Worth: Demand fair; supply genres: Production of milifeed in tons for week ending Jan. 31 and prior two weeks together 
supply fair on pulverized, light to scarce rice bran $50@51, f.0.b. south Texas rice with season total of (1) principal mills in Nebraska, Kansas and Oklahoma and the cities 
on oat feed; pulverized white oats $66.50; milis, February shipment; hulls $6@7, f.o.b. of Kansas City and 8t. Joseph: (2) principal mills of Minnesota, Iowa, North and South 
Canadian oat feed $38, domestic no quo- mills. —" 4 cteety Dakota and Montana, including Minneapolis, St. Paul and Duluth-Superior; (3) mille of 
tations. New Orleans: Demand good; trend steady. Buffalo, N.Y. Production computed on the basis of ™ flour extraction. 

Louisville: Demand fair; trend steady; supply light; $52@52.50, Louisiana mills 
supply ample; reground $33; fine ground on bran; no quotations on hulls South west*-—., Northwest -—Buffalot— —Combiner 
white oats $88; pulverized white oats $63@ Weekly Crop year Weekly Crop year Weekly Crop year Weekly Crop yr 
64; rolled oats, groats and feeding oatmeal SORGHUMS production todate production to date production to date production to date 
$100. Ft. Worth: Demand quiet; supply suffi- | Jan. 24-30 ..... 24,006 754,103 16,501 466,019 :11,360 302,650 1,887 1,622,772 

Portland: Demand slow; trend lower; cient; carlots, bulk, No. 2 yellow $3.26@ Prev. week ....$24,313 116,305 $11,206 t51,824 
supply ample; rolled $80, ground $78, 4.31, delivered TCP Two wks. ago .. 24,483 17,053 10,636 2,171 
cleaned $80 Cincinnati: Demand fair; trend easy; | 1962 ........... 26,184 774,169 14,997 441,803 9.436 305,003 60,617 1,266,589 

St. Louis: Demand fair; supply ade- | Supply adequate; $3.45@3.50 cwt | Eee 28,285 806,786 14,748 9: 10,716 288,144 63.749 1 
quate; pulverized white oats $61, choice New Orleans: Demand fair; trend slow; | 1960 ........... 24,387 780,085 14,290 246 9.349 336,944 48,026 1, 
$62; reground oat feed $31 in 100-ib. bur supply light; No. 2 milo $2.94, Kansas City a iemapEoe 29,351 984,193 5.381 717 10,008 337,765 64,740 1 
lap bags SCREENINGS Five-yr. average 26,443 819,667 15,183 77 10,174 313,901 51,800 1,611,067 
Buffalo: Demand slow to fair; trend *Principal mills. **84%@ of total capacity, tAll mills. TRevised 

Minneapolis: Demand continues fairly steady to easier; supply adequate; Canadian 
good witt price s quoted lower on some ground grain screenings $412.50@43.50; Ca- 

: adian unground 20 5.50@36.50, basis 
items again this week. Quotations: poultry na on ae ° ket apparently temporarily withdrawing ~ 
rolled oats $89@92, standard pulverized $57 eg A : anne ge ge BR. from the market, which was around $85 FEED STORE OPENS 
ground grain s reenings $38 50@39.50; Ca- ranged up to $95 for DeQUEEN, ARK. — Glen Smith 

ly higher; supply adequate; pulverized Feed Store, operated by Glen Smith, 
white oats $68@78.50 oats $66 mixed incinnatl; emand good; trend steady; WHEAT GERM : D k M 

feed oats $63, mill oats $62 ey a By — fell ff sharply Chicago: Market steady; demand light; has ope ned in eQueen, Ark. r. 
OYSTER SHELL and with fairly plentiful supplies on hand, | SVRPIY ample: $76 Smith was formerly in the feed busi- 

Boston: Demand and supply good pa values slipped about $4 ton on Canadian a o -y a fair; trend steady ness in Nashville and here 
per $21.44 and weakened considerably within the quot supply ample, $80@82 = 7 _ 

Portland: Demand slow; supply ample; ed ranges on domestics (Juotations coun 
trend unchanged; western shell $27, east try run $30, lights $16@25, mediums §20@ i WRG s 
ern shell $33.50, arystal grits $22, granite 30, heavies $30@40; Canadian $23, bulk, a . oe 
grits $22 Duluth; Canadian ground $33, sacked, Dul- 

Louisville: Demand good; trend steady uth; flax screenings $30 ; 
tom SOFT PHOSPHATE WITH 

San Francisco: [hemand fair; supply am- COLLOIDAL CLAY 
ple; local $13, eastern $24 hi 7 tes 

Los Angeles: Demand fair; trend steady; Chicago: $22, carlots oi RNS 
supply ample; local $13@15, eastern $24 Kansas City: $21 50@ 22, carlots 

Seattle: Demand steady upply good St. Louis $21 10 @21 earlots 
eastern $27, western $24, both ex-ware- Des Moines: $22.25@ 22.50, carlots € 
house, l.c.l Philadelphia: @21.50, garlots 

New Orleans: Demand fair; trend steady; Minneapolis: » carlots 
supply adequate; local $13@13.50 SOYBEAN OIL MEAL iy ’ 

PEANUT OIL MEAL Boston: Demand good; supply ample; 7 4 
56.50, bulk, Decatur 
Atlanta: Demand poor trend steady; $66.50, 
~~ Decatur: Demand slow; supply adequate 
suppl ted; 45% 81.50, f.o.b. Gee i 
$ 41 $70 ton, bulk 44% $65.50@66 


Portland: Demand slow; supply ample; Buffaio: Demand quiet trend easier; ‘ : : 
trend unchanged: $105 supply ample; 44%, quick $65.50@66.50, Sy < “i 
New Orleans: Demand slow; trend steady : ebr $66@ 67, Ma eh w6s, April wal 
supply ample; 45% $82@85, southern mills $65@69, all basis Decatur 


Atlanta: Demand poor trend steady; 
PEAT MOSS supply ample; 44% $68, bulk, Mississippi 
Chicago: Demand steady; supply ade mills 
quate; $3.10, 100-Ib. bale Memphis: Demand fair trend steady; 
New York: Demand good; supply fair; supply ample; prime 41% protein, old proce 
trend unchanged; Canadian $3.10@3.25, im € $74, sacked, f.o.b. Memphis 


ported $2.45@2.65 Wichita: Lemand fair; supply sufficient; 
Boston: Demand steady; supply ade ne b. Wichita 
quate; carlots $2.75 bale; Le.l. $2.85@3.10 rt. orth: Demand limited; supply am- 
. Los Angeles: Demand fair; trend steady; ple; 41 to 44%, northern origin $86@87; RICH IN CARBOHYDRATES " : 
supply amp Canadian $ 5 bale, carlo's Missouri-Arkansas origin $84@85, February * | 
San Francisco: Demand fair; supply am- ae = Ft. Worth 
le; $3.15 bale 0s ngeles: Demand slack; trend weak; 
" Philadelphia: Demand fair; supply am- supply ample; $61.50@62.50, bulk, Decatur. TANK CARS ° TANK TRUCKS e BARGES 
ple; $2.40, f.0.b. pier San Francisco: Demand fair; supply am- s 
Portiand: Demand slow; supply ample; ple; $95.69 
trend unchanged 2.75 Cincinnati: Demand fair; trend steady ATLANTIC PACIFIC GULF & INLAND TERMINALS 
New Orleans: Demand good; trend steady; to lower; supply adequate; $66@67, bulk, ; ’ , 
supply adequate; $3.10@3.25, approximate- Decatur 
ly 150-Ilb. bales German moss Ogden: Supply averag: $90@95 
Seattle: Demand slow; supply very good; Louisville: Demand fair; trend easy; sup- 


$2.60 bale, ex-warehouse, either horticul- ply ample; $77@78 ton 


tural or litter Chicago: Soybean oil meal was being 
sold only on a hand-to-mouth basis in 
POTASSIUM IODIDE, U.S.P. 


the central states area this week. The 


N. : one demand hi: « exceedec supply 
4 


$2.17, 25-ib. lots $2.20; potassium iodide back on production. Buying is being done 

chalk mixture, 250-Ib. lots $2.06, 100-Ib. mostly on a week-to-week basis. Quotations 

lots $2.08, 25-lb. lots $2.11. Feb. 4 41% soybean oil meal $81; 44% 
St. Louis: Demand and supply good; $76.50@77 

100% pure potassium iodide, U.S.P., 100 Ib Portland: Ibemand slow; trend erratic; 

lots $2.17 in fiber drums; 25-Ib. lots $2.20 supply ample; prompt $63, April-Septem- 


fiber drums; 5-lb. lots $2.27 in bottles, AVAILABLE NOW one 17%—100,000 A 
-0.b Louis; 90 jodide cal- *hiladelphia: remand dull; supply 
Bai $2.06 ple; $68 Landby’s DEHYDRATED ALFALFA MEAL (Low Fiber) 


leverpak drums; 100-lb. lots $2.08 in fiber Omaha: Demand weak; supply ample; 


drums; 26-lb. drums $2.11; 5-lb. bottles $85 @ 90 Blended to Guarantee Vitamin A Level. Packed in 50-ib. papers or 100-Ib. burlap bags. 


$2.18, f.o.b. St. Louis Indianapolis: Demand average; trend un- A. J. LANDBY 
changed upply sufficient; 41 to 44% $84 PH 121 153 
RIBOFLAVIN ton, sacked Oe 121, RES. 
New York: Demand ¢g 1; trend steady New Orleans: Demand slow; trend steady WARROAD, Meters. 
H emant rood; steady; ‘mand s e ate: 
supply ample 10¢ gm, equivalent, freight supply ample; 44@ $88@89 Established 1940 PLANT AT SWIFT, MINNESOTA 
allowed Kansas City: Demand siow trend low- 
Terre Haute: Demand good; supply am er; supply ample now, but some soy mills 
ple; 10¢ gm. of contained riboflavin, with are closing due to unfavorable conversion 
freight allowed for 8,000 and 16,000 potency ratios; Kansas City and West quoted at 
dried fermentation solubles $62, bulk, Decatur, at a basis where busi- 
nes é be $65.50, ec. 
RICE BY-PRODUCTS less can be done $65.5 bulk, Decatur, 


for unrestricted 


Memphis: Demand fair; trend steady; Minneapolis: The market continued ex- For Your CANE FEED MOLASSES Requirements 
supply tight bran $52.50, sacked, f.o.b tremely sluggish, but some fair buying 


Arkansas points was noted when values reached the week's 
Atlanta: Demand slow supply tight; low point, Quotations: $60@62, bulk, De- . 
bran $52, f.o.b. Arkansas mills catur 


Seattle: Demand slow; supply ample; $95 
ton, sacked, quick shipment. 


PRICE © SERVICE QUALITY 


limited; large black and grey cwt., 
medium black and grey $19 cwt., small 
black $14 cwt. 


SUNFLOWER SEED MEAL 
Los Angeles: Demand slow; trend steady; 
supply ample reground $85@88, sacked 
Vortland: temand slow; supply ample; 
$87.50, 


trend unchanged; ex-dock 


TANKAGE 


Omaha: Demand fair; supply adequate; 
$100, bulk 
Chicago: Demand quiet; supply adequate; 
60° protein $88@95 
Cincinnati: Demand fair; trend easy; 
for supply adequate; $100@102.50 ton 
Ft. Worth: Demand fair supply suffi- 


cient 60 digester $100@105 ton, f.0.b 
Ft. Worth 
a our nee Ss Buffalo: |iemand slow; grend steady to 
easier; supply adequate; 60% digester $110 
@111, buriaps, basis Buffalo 
Wichita: [bemand heavy; supply insuffi- 
cient; 60° $105, f.0.b. plant 


e 41% Soybean Meal & Pellets St. Louis: Demand fair; supply good; Teletype No. Telephones 
60% $95@105, bulk $99@108, in paper 
° Range Cubes e Cattle Pellets bags; $100@1190, in burlap bags NY 1-1938 TELEPHONE BO. 9-1786 
Louisville: poor trend weak; 
* Poultry Feeds « Hog Feeds supply ample; $90@95 Cable Address TELETYPE BO. 9-1787 
PH 


120 WALL ST., NEW YORK 5, N. Y. 


Kansas City: Demand fair; trend steady; 
i WH. 3-4239 


supply sufficient; $95@105, sacked, Kansas “Standmolco” 
DISTRIBUTORS 


City, for 60% digester 


St. Paul: / de ange ( i 

(Division of Sioux Industries) ing prices well above the going mar- 


Box 801 _ Sioux Falls, S. D. “Please ask your brokers to contact us for quotations” 
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W. J. Ochterbeck 
Reelected by 
New Mexico Group 


ALBUQUERQUE, N.M. — W. J. 
Ochterbeck, Albuquerque, was _ re- 
elected president of the New Mexico 
Grain & Feed Dealers Assn. at the 
organization’s recent annual conven- 
tion. 

R. C. Hemenway, Carlsbad, was 
elected vice president, and H. B. 
Hening, Albuquerque, was reelected 
secretary-treasurer. Parley Jensen, 
Albuquerque, was named assistant 
secretary-treasurer, a new post. 

New directors elected were E. H. 
Beckner, Clayton; Ted Hobbs, Ft. 
Sumner, and W. H. Bullock, Artesia. 

In a resolution approved by the 
association, the state legislature was 
asked to raise salaries of employees 
of the New Mexico Extension Service. 

The resolution said that low pay is 


Report 


If there is one thing that guarantees 
the success of a dealer it is prosperous 
customers. No matter how clever and 
hard-working @ dealer may be, if his 
customers are not making money the 
chances are he will make very little 
either. Therefore, it makes good sense 
for the dealer to do everything he can 
te increase the prosperity of his cus- 
tomers, 


And one important thing for every cw 
try man is to start his pullet chick 
early in January. This January is passed, 
but now is the time to begin thinking 
about NEXT January, The buying habits 
of @ lifetime are not going to be changed 
by a few words or little signs in De- 
cember, Talk early starting to your 
customers all yew long. To change hab- 
ite requires time and patience, but in 
the long run it will pay off for you in 
the ine prosperity of your cus- 
tomers. 


One way to encourage early production 
is to keep reminding the people who 
come in your store of egg prices. During 
the summer months, when prices are 
high and their chickens are not yet in 
production, post conspicuous signs to the 
effect that “Chicks started early in 
January are laying eggs worth so many 
cents a dozen.” During the fall when 
late starters are coming in, compare 
the price then with what it was in the 
summer, A simple graph will drive 
home your point: early starting pays off. 
After eight or nine months of being 
constantly reminded that late starting 
costs him money, you will find that 
more and more poultrymen will start 
early next year... and will thank you 


for showing them how to make more 
money. 
Another good buying habit is Shell- 


builder, Clean, pure ground reef oyster 
shell will litetally let your customers 
get the most out of their chickens, Any 
dealer is better off and can build repeat 
business and customer confidence by 
selling the best. And in oyster shell 
there is nothing better than Shellbuilder, 
Naturally softened, naturally mellowed 


in the warm waiers of the Gulf of 
Mexico, Shelibuilder is NATURALLY 
better for your chick 


Try to keep two selling campaigns run- 
ning in your store at all times: One 
topical and timely and the other long 
range and in the long run more impor- 
tant, Any dealer works hard, long hours, 
the additional time spent in planning 
and working to attract more sales and 
more customers is really only a frac- 
tion of the total time spent, but it may 
easily bring in the greatest returns, 


SALES 


‘SWELLBEILDER C0. 


Melrose Building 
HOUSTON, TEXAS 


causing rapid turnover of county ag- 
ricultural and home demonstration 
agents in New Mexico, “with conse- 
quent serious losses to the invaluable 
field work in behalf of the farmers 
and ranchers.” 

In another resolution, the associa- 
tion asked that price controls be killed 
because they have been “definitely 
damaging to the economy of the na- 
tion.” 

The association also voted to re- 
turn to Albuquerque for its 1954 con- 
vention. 


CINCINNATI FEED CLUB 
HEARS FOOTBALL COACH 


CINCINNATI Members and 
guests of the Cincinnati Feed Club 
enjoyed a discussion of professional 
football at their monthly dinner 
meeting Feb. 2. The speaker was Wil- 
liam K. Smyth, line coach of Xavier 
University, who recounted experi- 
ences as a professional player. 

Three new members, introduced by 
Sherwood Williams, chairman, are: 
F. L. Rivenburgh, Springfield, Ohio, 
representing the Borden Co.; H. E. 
Frederick, Marysville, Ohio, Shea 
Chemical Corp., and E. R. Ritter, 
Cincinnati, Kraft Bag Corp. Guests 
were P. H. Foster, Borden Co.; 
Charles Lavender, Buckeye Cotton 
Oil Co., and Lester Baker, Aurora, 
judge of the Indiana Seventh Judi- 
cial Court. 

The club recently 
printed membership directory, in 
which the 81 members, representing 
58 firms, are listed. Also included are 
the constitution and by-laws, officers 
from 1947 to date, and three honor- 
ary members. 


issued its first 


V. H. REID, PRESIDENT 
OF REID-STRUTT, DIES 
PORTLAND, ORE. — Victor H. 
Reid, president of Reid-Strutt & Co., 
Portland, died suddenly Feb. 1 of a 
heart attack. Mr. Reid had just re- 
turned from church when stricken. 
Mr. Reid resigned his position as 
sales manager of Hart-Carter Co., 


Victor H. Reid 


Minneapolis, manufacturer of grain 
and seed cleaning machinery in 1946 
to take over operation of the former 
W. G. Strutt & Co., Portland. He had 
been with Hart-Carter for 25 years 
previously. Reid-Strutt is a manufac- 
turers’ representative. 


<i 


ARKANSAS BEEF CATTLE 
DAY SCHEDULED FEB. 24 


FAYETTEVILLE, ARK.—Dr. Les- 
lie E. Johnson, one of three regional 
coordinators of beef cattle research 
for the USDA, will be principal 
speaker at a beef cattle breeders’ 
study day at the University of Ar- 
kansas here Feb. 24. He will talk on 
cattle research. 

Other speakers will include M. W. 
Muldrow, extension livestock special- 
ist; Dr. P. R. Noland, animal indus- 


try department and C. J. Brown, 
assistant professor, all from the Uni- 
versity of Arkansas. The program 
was announced by Dr. Lippert S. El- 
lis, dean of the college of agricul- 
ture and director of the experiment 
station. 


ELEVATOR SANITATION 
COURSE AT IOWA STATE 


AMES, IOWA—The division of 
agriculture, Iowa State College, will 
hold a short course in grain elevator 
sanitation on the campus Feb. 12. 
Prof. M. A. Anderson of the depart- 
ment of agronomy will be in charge 
of the affair. 

Others taking part in the short 
course include Dr. H. Gunderson, en- 
tomologist at Iowa State; Dale Hull, 
assistant professor of agricultural en- 
gineering; Hervey Hazen, chairman 
of the Iowa Production and Market- 
ing Assn. committee; John F. Davis, 
U.S. Department of Agriculture grain 
inspection service, and Norman E. 
Foster, Food & Drug Administration. 

Ron Booth, president of the Grain 
& Feed Dealers National Assn., will 
be a featured speaker at the short 
course. His topic will be “The Ele- 
vator’s Place in Cleaning Up Grain 
Contamination.” ‘ 

The short course will close with 
two demonstrations. The first will 
be of grain cleaning equipment and 
the second will be of spraying empty 
grain bins with residual insecticide 
sprays. 


NATIONAL OATS FILLS 
TWO EXECUTIVE POSTS 


ST. LOUIS—J. G. Matthews has 
been elected chairman of the board 
and treasurer of National Oats Co. 
Mr. Matthews was formerly vice 
president and treasurer. 

James L. Cooper, formerly vice 
president and general manager, is the 
new president, succeeding John C. 
Reid, who becomes honorary chair- 
man of the board and advisor. 

Announcement was made at the 
election meeting that the company’s 
net income for 1952 was $150,000, 
equal to $1 a share, compared with 
$214,167 or $1.43 a share in 1951. 
The board declared a 25¢ a share 
dividend payable March 2 to holders 
of record Feb. 19. 


RALPH FIELD TO CALIFORNIA 

TUCSON—Ralph M. Field, former 
president of the American Feed Man- 
ufacturers Assn., has traded his 
house in Tucson for a smaller place 
in Santa Monica, Cal., and will move 
to the latter city about Feb. 10. A 
daughter of Mr. and Mrs. Field lives 
in the Santa Monica area, as do sev- 
eral other near relatives. 


Markets 


(Continued from page 2) 


sible, by not being overloaded with 
ingredients which are out of line 
pricewise. 


Northeast 


Production of formula feeds in the 


demand which has slackened to a con- 
siderable degree. The lower trend of 
the grain markets is having an effec- 
tive influence on the purchases of 
formula feeds. Buyers do not want to 
carry any surpluses in this kind of a 
market. 

Millfeeds had a mixed and active 
market during the past week. Earlier, 
a fairly brisk demand was apparent, 
partly influenced by the possibility of 
a rail strike in Canada, but settle- 
ment of that danger upset calcula- 
tions and the market started to sag. 
Fairly heavy production then began 
to have its effect, and millfeed 
slumped as much as $2 below the 
previous week’s quotations. 

Proteins showed a weaker ten- 
dency, with buyers holding off and 
taking only their minimum and im- 
mediate requirements. Other ingre- 
dients were following the same trend, 
only not so pronounced. 


Pacifie Northwest 


* Both wholesalers and retailers re- 
ported that the feed trade is at a 
lower ebb than at any time during 
the winter. 

All sections of the feed industry 
have been reluctant to lower prices 
during the year as they have been in 
the process of liquidating high priced 
inventories and have not wanted to 
mark down their feeds to a replace- 
ment basis. Some members of the 
feed trade say that this policy has 
resulted in holding prices at an arti- 
ficially high level, thus resulting in 
impaired sales. 

Whether or not this is the reason, 
business has been extremely slow 
for the last 90 days and the past 
week has been worse, if possible. 


NEW...KNOTLESS... 
SMOOTHER TREATED 


BALER TwiNt 


wi 
Preated egeinst 


DISTRIBUTORS... 
. .» DEALERS 


Limited territories are still 
available. Write now for com- 
plete information and prices. 


Manufactured by 
Continental Twine Mills of Yucatan 


Malow Cordage & Twine Co. 


1545 S. State Street Chicago 5, lll. 


Northeast the past week slowed HArrison 7-5911 
down somewhat, balancing off the 
Soybean Oil Meal Linseed Oil Meal Cottonseed Meal Fish Meal Oyster Shell 
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Unusually mild weather conditions Southeast and the manufacture of broiler mash- | quired to fill their last-half Febru- 


have permitted range animals as well 
as dairy animals to stay on pasture 
almost all year long and now spring 
is just around the corner, with the 
\Season at least three weeks earlier 
than normal from a weather stand- 
point. It is felt that baby chick and 
turkey poult feeds will be in demand 
in another 30 days, and this may 
bring an upturn in the feed bysiness. 

There is plenty of spot corn hang- 
ing over the market, the hay market 
is very depressed, and vegetable pro- 
teins continue to be in plentiful sup- 
ply with heavy selling pressure. 

Formula feeds moved down at least 
$2 ton for all classes and types dur- 
ing the week, and it looked as if feed- 
men were moving toward a current 
replacement basis on their feed 
prices. 


Production of formula feeds has 
taken a further drop this week and 
manufacturers are pessimistic about 
a substantial improvement in the near 
future. Demand from the consuming 
trade is lacking, with feeders content 
to use the home-grown grains and 
forage on hand and await price de- 
velopments before committing them- 
selves for heavy supplies of formula 
feeds. 

The prevailing moderate tempera- 
tures throughout the South enable 
both cattle and hogs full-time rang- 
ing, with resulting restriction in sup- 
plementary feed requirements. In ad- 
dition, low cattle prices call for only 
maintenance diets pending the arriv- 
al of spring grasses. 

Broiler prices are holding steady, 


es is being maintained at a reason- 
ably good clip for this period of the 
year. 

With the new administration giving 
no evidence of intention to tamper 
with the law of supply and demand, 
beyond continuation of current sup- 
port policies on basic crops, there is 
a general feeling that commodity 
prices will have to trend even lower 
before confidence can be developed in 
contracting for heavy stocks of manu- 
factured feeds. The general lowering 
of farm prices is causing consumers 
to become price buyers, demanding 
formulations from the cheapest in- 
gredients available. 

Inventories among the manufac- 
turers appear to be generally heavy, 
although there is considerable evi- 
dence that fair purchases will be re- 


ary protein requirements. 

Quantities of imported dried beet 
pulp remain at southern ports. The 
slow movement is attributed to free 
supplies of dried citrus pulp which is 
now being turned out in maximum 
volume at Florida mills. 

Recent buying cleaned up existing 
stocks of imported fish meals, and 
this commodity is rather stable in 
price in spite of weakness in other 
proteins. 

Soybean oil meal is in a most com- 
fortable position throughout the Mis- 
sissippi Valley. The recent breaks in 
the Decatur market have had little 
effect upon the valley market because 
most mills in that area are either 
well sold up for the season or have 
sufficient orders to carry them 


through the month. 
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“Here’s how we cut_costs... 
yet build better feeds” Wim 


“Last year we made a cost study of our production 
methods and the figures showed us that what we 
considered adequate fortification of our feeds was 


costing us more than it should. 


“We were buying upwards to a dozen individual 
fortifying elements and making our own premixes. 
This involved weighing each ingredient with pre- 
scription-like accuracy, investment in and the main- 
tenange of specialized scales and blending equip- 
ment, and obtaining scarce, skilled personnel to do 


this precision work. 


“Buying and maintaining an inventory of so 
many necessary fortifying elements was a time- 
consuming chore, too. We also suffered the usual 
warehouse shrinkage on each one, and this totals a 


sizable loss over a period of time. 


“We weighed our problem from every angle and 


decided tne solution was a comprehensive fortifier 
blended for'us by a recognized specialist in this 
highly technical field. 

“Our choice was Dawe’s Vitamelk Base. This 
multiple vitamin-antibiotic-trace mineral fortifier, 
together with the assistance of Dawe’s Formula 
Audit Bureau in our formula work, assures us that 


we are incorporating the latest nutritional develop- 
ments into our feeds. 

“Getting full fortification in one package certainly 
has simplified buying and storage. It has eased our 
personnel problem and we know our feeds are 
generously fortified. In short, we have ‘streamlined’ 
our fortification with the result that we have cut our 
production costs while improving our feeds. After 
ten months, we feel that our decision to use Dawe’s 
Vitamelk Base instead of pre-mixing our own 


fortifier was one of the wisest we ever made.”’ 


Let Dawe’s, the nation’s leading vitamin nutritionists, prove to you the advantages 
of modern, scientific feed building methods. Dawe’s offer a complete nutritional 
program to progressive feed manufacturers. For more complete details about 
Dawe’s products and professional services, please write on your letterhead. 


awes LABORATORIES, Inc. 


(Formerly Dawe's Manufacturing Company) 
4800 S. RICHMOND STREET, DEPT. F.S. 23, CHICAGO 32, ILLINOIS 


In Western Europe, Vitamelk is distributed under the name “Vitasource” by Comptoir 
Anversois d’lmportation, “Comanima” 13 Courte rue des Claires, Antwerp, Belgium. 


World’s Oldest and Largest Specialists in Vitamin Products for Feeds 
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